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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in
Bulgaria.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the
most energy on each campus, is announced winner and rewarded for their efforts. Energy savings are
determined by comparing pre-intervention electricity consumption, with post intervention electricity
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every
academic year between 2017-2020.

The SSO+ campaignh aims to raise awareness amongst students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 55,000 students living in the private rented sector in the 2019-20 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.

Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities
undertaken as part of SSO+. Chapter 4 reflects on the successes and challenges of the SAVES 2 project as a
whole (both SSO and SSO+) and Chapter 5 draws a conclusion.

2. The Student Switch Off campaign in Bulgaria

2.1 Universities taking part

Sofia University “St. Kliment Ohridski” (UoS) is the only university in Bulgaria participating in the SAVES 2
project. The campaign is coordinated and executed by UoS without the assistance of any outside organisations.
However, the team at UoS is supported by university staff and the UoS’ Students’ Council and the Housing
department of the University. As of the 2019-2020 academic year, UoS is also supported in its dissemination
activities by a student led non-governmental organisation “"Business Club - Sofia University St. Kliment
Ohridski”. All of the university’s dormitories, 17 in total, are managed and owned by UoS. For the 2019-2020
the number of dormitories participating was 9 as a large scale renovation campaign started in August 2019 and
the remaining dormitories were not available to students. All other dormitories participated in the campaign.

Name of Number of Number of dormitories Number of students living

University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2

University of Sofia | 17 9 3,097

“St. Kliment

Ohridski”

Table 1. Bulgarian dormitories taking part in SAVES 2

2.2 Engagement activities

Throughout the 2019-20 academic year, a number of activities took place in the dormitories in University of
Sofia “St. Kliment Ohridski” to raise awareness about energy saving. These included welcome events, social
media photo competitions, online climate quizzes, dormitory visits and ambassador training sessions. The
sections below describe these in more detail and what engagement levels were reached.
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2.2.1 Launch of the campaign

The 2019-2020 campaign started in the beginning of October 2019 with two separate events, held at a co-
study space at the Faculty of Economics and Business Administration of the University. The first event was held
on 4% of October 2019 and was specifically targeted towards first year students. Over 50 students attended the
event and provided their contact information which was later used to disseminate the SSO and SSO+ activities
and materials. The second event was held on 11t of October and was the official start of the SSO and SSO+
campaigns for the 2019-2020 academic year. The event was held at the same co-study space at the Faculty of
Economics and Business Administration. The event was visited by over 80 students, including by the Dean of
the faculty. The kick-off events of the 2019-2020 campaign were by far the most visited and thus most
successful so far as many students received information about the project, its goals and aims.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories, by raising awareness on SSO and encouraging them to save energy.

During the launch of the campaign many students were attracted to the idea of becoming ambassadors of the
project. In November 2019, UoS ran two face-to-face training events, one for SSO ambassadors and one for
SSO+ ambassadors (see section 3.2.2). As a result of these training sessions, UoS trained seven ambassadors
for SSO. The ambassadors were active in disseminating materials regarding the campaigns as well as helping
during dormitory visits and events.

Name of University Number of training sessions Number of students attending
ran

University of Sofia “St. Kliment 1 7

Ohridski

Table 2. Number of students attending ambassador training sessions at University of Sofia “St. Kliment
Ohridski” in 2019-2020

2.2.3 Dormitory visits/on campus face-to-face activities

As part of the 2019-2020 SSO campaign UoS conducted three dormitory visits during the first academic term of
the year. As in the 2018-2019 campaign, the dormitory visits were planned and conducted for several
dormitories at once due to their large number and the fact that they are spread out around the eastern part of
Sofia. With the help of the housing department of the university, the team at UoS scheduled meeting times for
each of the group of dormitories. The first dormitory visits were conducted in November 2019. The team at UoS
used these meetings to inform students about the SAVES 2 project and the Student Switch Off campaign, as
well as to give students tips and tricks on how to be more energy efficient without this resulting in them
investing a lot of money in the process. Students were provided with branded materials such as notebooks,
pens, flash drives and t-shirts. Continuing from last year, UoS also spoke with the dormitory managers and
provided them with posters and materials which were put in each dormitory. All students present were shown
the energy dashboard (further details in section 2.5) and its functionality in order to encourage them to visit it
more often.

The remaining planned visits for the second term were cancelled due to the COVID-19 pandemic and the
measures applied in Bulgaria. A total of four scheduled visits were at first postponed until the university opened
again in May, but a decision was made by the university to finish the academic year remotely. As a result of
this decision no students returned to their dormitories for the second term and the dormitories remained and
still are empty.




Name of Number of onsite Description of Activities

University engagement visits

University of 3 Familiarization with the SAVES 2 project and SSO campaign;

Sofia “St. distribution of posters, t-shirts, notebooks and flash drives;

Kliment Ohridski” raising awareness about reduction of energy usage;
promotion of energy dashboard; enlisting Student Switch Off
ambassadors.

Table 3. Face-to-face engagement activities on University of Sofia “St. Kliment Ohridski”
university campuses (excluding ambassador training) in 2019-2020

2.2.4 Social media competitions

For the 2019-2020 SSO campaign, the team at UoS took into consideration the findings from the previous
academic years regarding the low number of participants in social media photo competitions and tried to apply
a slightly different approach. Whereas in the previous year, UoS encouraged students to show photos of them
doing certain energy saving activities, for 2019-2020 all competitions were centred around students either
showing or sharing activities they normally do. In addition to this, tag competitions were introduced, in which
students were encouraged to tag a friend in an SSO post on energy saving. Furthermore, UoS introduced
additional themes, including recycling and water saving activities in order to get the attention of more students.
The prizes offered for the competitions were posters, flash drives, notebooks and t-shirts. Despite these efforts,
a relatively small number of students participated in the competitions. All entries were from tag competition
and unfortunately no photos were submitted.

Name of Competition type Number of Platform used
University and theme entries (Facebook/Instagram/Snapchat etc.)
University of Photo competitions 0 photos Facebook
Sofia “St. Kliment | and themes: 3 other social
Ohridski e X2 layers media

challenge competitions

e X2 switch off
lights and
appliances

e X2 answer pop
quiz questions

e X2 save water

e X2 recycling
actions

e X1 play an
energy saving
game

e X1 any energy
saving
action/share
your answers

e X1 new energy
saving actions

Tagging competitions
e X1 Tag your
friends =
remind a
friend to save
energy

Table 4. Social media competitions at University of Sofia “St. Kliment Ohridski” in 2019-2020




2.2.5 Climate change quizzes

In the 2019-2020 academic year UoS ran the climate quizzes offline instead of online in order to try to secure
more participants compared to 2018-19 where only 24 students participated. The climate quizzes were running
during the three dormitory visits, where all participating students were encouraged to participate and win prizes
such as branded SSO t-shirts, flash drives and notebooks. In total 77 students participated in the three quizzes
and a total of nine students received prizes - three for each of the quizzes. UoS had scheduled three or four
more quizzes to run during the second semester of the academic year, but due to the COVID-19 situation they
were cancelled.

Name of University Number of students that took Proportion of students that
part took part in the quiz

University of Sofia “St. Kliment 77 2.5%

Ohridski”

Table 5. Student participation in climate quizzes at University of Sofia “"St. Kliment Ohridski” in 2019-2020

2.2.6 End of year event

Due to the COVID-19 pandemic, the end of year event was postponed until September at the earliest and will
be scheduled once there is a clear picture of when and how the new academic year will start. The plan of UoS
was to reward the winning dormitory by organising an event in which the winners will be congratulated for the
event by gifting them a new energy efficient appliance for common use as a prize to improve the facilities of
the dormitory. This year the winning dormitory is one of the largest of them all - Dormitory 57. Together, the
students in the winning dormitory managed to save 37.5 % compared to the 2016 baseline, after adjustments
made due to the dormitories not being fully occupied during the 2019-2020 academic year.

2.2.7 Other miscellaneous activities

During the 2019-2020 academic year, the team at UoS actively cooperated with a student led NGO, called
Business club - University of Sofia “St. Kliment Ohridski”. As a result, the country manager took part in three
discussions and training sessions with students from the Faculty of Economics and Business administration. The
discussions and trainings focused on energy saving and sustainability issues and UoS had further opportunity to
engage with students face-to-face. The country manager talked with students about the importance of habits
and how good habits transform people and help them translate these habits to their professional lives.

2.2.8 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in Bulgaria.
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University of Sofia 3,097 3,081 99 % 7 77 3 Facebook | 7.24
“St. Kliment - 168
Ohridski” likes, 171
followers

Table 6. Overall student engagement statistics in at University of Sofia “St. Kliment Ohridski”

2.3 Communication with students

For 2019-2020, University of Sofia “St. Kliment Ohridski” continued to apply the communication strategy
successfully applied during the previous academic year. Again, as during the 2018-2019 campaign, UoS used
the full students e-mail database to disseminate materials specifically to students living in dormitories. Each
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month, the UoS team sent out around e-mails to 3,000 students living in the dormitories of the university. The
e-mails contained valuable and easy to apply information and tips on energy saving as well as invitations to
activities, organized by the UoS team such as photo competitions. The consistency of these activities resulted in
an increase of the read count of the e-mails, where almost every month more than 120 students opened and
read the newsletters. The website, accessible at http://studentswitchoff.bg, was primarily used for providing
students with general information about the project, the activities and the results of the SSO campaign.

In addition, during the 2019-2020 Student Switch Off campaign, UoS continued its active presence on Facebook
by ensuring that there was new content on the campaign’s page at least three times per week. Each week, the
posts included at least one energy saving/sustainability/recycling tip, invitations for photo competitions, tag
competitions, interesting third-party materials on energy saving as well as a reminder to use the energy
dashboard to track the progress of their dormitory.

The biggest change during the 2019-2020 academic year was the increase in the face-to-face interactions with
students. During the first term of the academic year alone, the team at UoS conducted two campaign launch
events, three dormitory visits, three training sessions/discussions with students together with the Business Club
- University of Sofia “St. Kliment Ohridski” NGO and one SSO ambassador training. All these events provided
the team with a chance to meet many students and to engage them in energy saving. In addition to this, the
increased number of face-to-face interactions gave UoS valuable insight regarding the effectiveness of the
campaign and how the students perceive the project, energy saving and climate change in general. During all
face-to-face events, the team followed the same principle as the previous academic year by giving students the
leading role in the discussions as this proved to be the most effective method for communication. This made
the students feel more in control/empowered and more involved in the project as a big part of their thoughts
and/or fears regarding energy savings were answered by the campaign (e.g. difficulty in applying energy saving
actions in daily life, no feedback on measures taken etc.).

2.4 Engagement materials

BN
In 2019-2020, the Student Switch Off campaign at UoS SAVES 2 ﬁg@iﬁl—l\l{l— ”IIIII

utilised marketing materials from previous academic

years and made new ones for the new campaign year. LIEHHW PE3YNTATW/ B MECTEHETO HA EHEPIUA
The type of materials did not change from previous

academic years as these were considered to be the most

MpoexTsT SAVES 2 HacbpuaBa CTyAEHTU OT CefemM eBpOnencku gbpxasu aa

useful in the da||y lives of students. UoS used posters, |"z NPUEMaT YCTOMUMBM MPaKTUKM W A Ce aHraxupaT C eHepruiHng naaag, 3aga

. X NOMOTHaT 3a HamanABaHe CTENeHTa UM Ha W3naraHe Ha eHepruiiHa GeaHoCT.
leaflets, t-shirts, USB flash drives pens and notebooks as P CLVES 2 oberssinsa nme xaunamst - Student Swich Off 2a crynermmi &
promotional materials during face-to-face visits and as | meepaerearotuexaua [WcStudent SwichiOff = 02 /CTYGHTH, Auseeu

noa Haem.

prizes for competitions. Posters with a new design were
handed out again to dormitory managers to be placed in

each participating dormitory main hall. In addition, —

posters were placed on information boards around the g;g;;*;m-::;;mz";‘ggjg;‘;“H-;:;g:gEﬂm= L e

main building of the university and the Faculty of va e { it & oa mocTwies
Economics and Business Administration. Materials were war emr:an:amamm';‘.m:m i B £ Bhan 0 umsparrra v
handed out also during the two campaign launch events ' e,

.. . . e Ha
and the training sessions, conducted together with the o ocseomeHocTTa sa
. - - ERTY ' | eHepruitHara 7 ¥
student led NGO Business Club - University of Sofia “St. \/ ¥ epexmoct :
nogoGpABaHe Ha
. . Y74 + [la cnectum 31 GWh enektpoeHeprus
a3bupaneTo 3a
Kliment Ohridski”. CopTbALIpEH Ha & nepuona 2017-2020.
eHepruiHata Y +Aa gocturHem go 200 000 cTyaenTa,
edheKTUBHOCT, ~ l XVBELW B OBLLEXUTUR U NOA HaeM,
i i CMETKM, Tapuchi, yMHH enexTpoMepy 1 3a Aa M AaeM CbBETH 3a nNecTeHe Ha
Presently, UoS has not received any donations or CuSTS TEM M enex e
. P : HamarnsiBaHe Ha pasxoauTe. +[la narpagum Cbi03n M Aa
sponsorships from third parties. /A0GPM NPAKTIKM & MEXaYHApOTeH MK, 3a A3 NOCTUTHEM
NpenocrassHe 110-TONeMM MKOHOMMM Ha eHeprus.
Ha Bb3MOXHOCT I + SAVES 2 cnevenu Harpana ,Best Student Leadership®
Ha cTyaenTUTe aa 2018 u pocturHa cuHana 8 kateropus ,Mnagex * Ha
cranar Ry = HarpaguTe Ha EU Sustainable Energy Week Awards
1OCHaHMLM 3aeaHo NOCTaBAME CTYAEHTUTE B CHPLETO Ha EHEPTUItHO
::TgpS?:Z'm / \ edekTueeH obpasoeaTeneH cekTop B uana Eepona u,
HacwLp4asar u nonp 3af 0 Ha HOBO

0By4asar TexHM BPLCTHULM M
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Hay
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=
=

=
N

Figure N2 1. SAVES2 poster for 2019-2020 campaign
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2.5 The energy dashboard

The online energy dashboard, created and maintained by Ecovisum, is a fantastic tool to engage students,
informing them how much energy they are saving throughout the academic year. As such, it was important
that students understand how to use it and what it actually is. The dashboard awareness campaign started in
October 2019 with regular Facebook posts on the ongoing competition between dormitories. With each post,
students were encouraged to visit the dashboard and to see how their respective dormitory was performing at
any given moment. Each Facebook post included a link to the dashboard of Sofia University “St. Kliment
Ohridski”, accessible here. Furthermore, during the face-to-face meetings students were shown the dashboard
as well as how to see the details of the energy usage for each dormitory.

2.6 Photos from the 2019-20 SSO campaign

Figure N2 2. SSO and SSO+ Launch
Event /
&

d

Figure N2 3 SSO Ambassador speaking
to students during a discussion of
sustainability
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Figure N2 4. SSO Ambassador after the
Ambassador training

Figure N2 5. Student Switch Off poster
in the Faculty of Economics and
Business Administration




2.7 Social media and email examples

Figure N2 6. FB post
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Figure N2 8. FB post on photo
competition - “Unplug a device”
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3. The Student Switch Off+ campaign in Bulgaria

3.1 Universities receiving information

The Student Switch Off + (SSO+) campaign was run for a second consecutive year at University of Sofia “St.
Kliment Ohridski” (UoS) during the 2019-2020 campaign. The campaign started at the beginning of the
academic year in October 2019. The campaign was set up and coordinated by the country manager and the
dormitory coordinator, with the assistance of the student admission administration. As during the previous
year, UoS used the student e-mail database and added to it over 200 students’ e-mail addresses gathered
during the face-to-face activities. This resulted in 3,005 students at University of Sofia” St. Kliment Ohridski”
receiving monthly information on SSO+ activities. Again, during the 2019-2020 SSO+ campaign, the UoS team
sent out requests to partner universities for additional dissemination of SSO+ materials. Such requests were
sent out to the University of National and World Economics, the University of Veliko Tarnovo and New Bulgarian
University. At the time of writing of this report, no feedback was received on the results of these requests.

Name of University Number of students reached

University of Sofia “St. Kliment 3,005

Ohridski”

University of National and World Total number of students at the university: ca. 10 000
Economics

University of Veliko Tarnovo Total number of students at the university: ca 9000
New Bulgarian University Total number of students at the university: ca 8000
Table 7. Universities in Bulgaria receiving SSO+ information in 2019-2020

3.2 Engagement activities

Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is
predominantly because unlike university dormitories, that are normally localized and easily accessible, privately
rented accommodation is spread across town, and is not easily accessible. The main activities that took place
as part of SSO+ was the sending of regular emails to students living in the private rented sector and a face-to-
face training.

Engagement | Frequency Theme Reach Additional
Activity Information
Advice Email 9 emails, sent | October - Welcome to SSO+ 3,005 students
monthly November - Advice on how to | emailed
save energy - how to get
started
December - Thermal Comfort
and photo competition
January - EPCs when looking
for apartments
February - Change your
provider /Smartmetres
March - It's warm, turn down
the heat / Photo competition
April — Stay at home, save
energy
Training Once per year | How to save energy in your 5 Face-to-face training
private rented with SSO+
accommodation ambassadors on
how to save energy
in your private
accommodation/
Spread the word

Table 8. Engagement activities for SSO+ in Bulgaria in 2019-2020.
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3.2.1 Emails and social media

During the 2019-2020 academic year, the SSO+ campaign in Bulgaria managed to reach around 3,000
students monthly via an email newsletter. All e-mails focused around how to be more energy efficient, how to
change and monitor your behaviour and what to look for when searching for a place to live. Students were
provided with easy to implement advice on small changes they can make in their daily routines in order not to
waste energy and to lower their utility bills. Other topics which were mentioned during the campaign included
how to significantly lower your energy consumption while away on holidays, how to get rid of mould and how to
change your energy supplier, the latter being especially popular taking into consideration that this option is new
to consumers in Bulgaria and can be quite cumbersome.

3.2.2 Training sessions and face-to-face activities

Unlike the previous academic year, in 2019-2020 the SSO+ campaign team at UoS conducted a training
session on “How to save energy in your private rented accommodation”. The training session was led by the
dormitory coordinator and all SSO+ ambassadors were present. In addition to the SSO+ ambassador training,
the team at UoS had three separate face-to-face interactions with students during discussions on sustainability
topics organised together with the student led NGO Business Club - University of Sofia “St. Kliment Ohridski”
Each session was attended by around 20 students. During these discussions, topics such as energy saving,
EPCs, smart metres and how to change your supplier were widely discussed. In particular, the topic about
smart metres was very interesting for some of the business and economics students as they saw it as very
good example of how new technologies can have significant impact on both households and businesses, and
some even mentioned that it would be a good business opportunity in the near future as most metres would
have to be changed.

3.2.3 Photo competitions and engagement activities

The UoS SAVES 2 team sent out two photo competitions on energy related topics, both asking students to send
photos of them saving energy. However, no students sent back photos, which corresponds with the general
attitude towards photo competitions of UoS students during this academic year. These results confirmed that
future engagement activities should focus entirely on quizzes and tag competitions as students are more likely
to participate.

3.3 Engagement materials

The engagement materials, used during the 2019-20 SSO+ campaign included leaflets, a video containing tips
and tricks on energy saving matters as well as a dummy energy bill which informed students on the details of
each energy bill, how to read it and how to interpret its contents. Information and details on the materials used
can be found in the 2018-2019 Bulgaria Country Manager Report here.

4 Reflections of SAVES 2 in Bulgaria

4.1 Successes and challenges of SSO and SSO+ in 2019-20

The 2019-2020 academic year was a successful and a challenging year at the same time. It was particularly
successful as the team at UoS did not change for the first time during the project, which brought stability and
predictability when running both the SSO and the SSO+ campaigns. As a result, UoS managed to overcome
most of the challenges identified in the 2018-2019 campaigns.

UoS saw an increase of the number of students reached in both campaigns in relation to all previous years. On
the SSO campaign front although the overall number of students reached dropped due to there being less
students living in dormitories, the engagement rate went significantly up - during the 2018-2019 campaign an
average of 0.66 % of students opened and read the newsletter e-mails, but in 2019-2020 this rose to an
average of 5% (an average of 30 students read the e-mails in the previous year compared to 120 students in
2019-2020). A reason for the increase in the numbers might be the fact that for 2019-20, the campaign kicked
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off with two events, visited by a large number of students. Also, the e-mail and social media posts started
roughly at the same time and students were approached from the beginning of the academic year and this was
done on a regular basis. As a result, the popularity of the project increased and students started recognizing
who the sender of the information was. The SSO+ campaign managed to reach over 1,000 more students: a
total of 3,005 persons compared to last year’s average of 2,000. The number of engagements also went up
from an average of 70 read e-mails to an average of 100 students despite the increase in the overall number of
students reached. Both campaigns started on time, ran smoothly and ended successfully despite the
circumstances surrounding the pandemic. Materials were placed in all dormitories and the main university
buildings, which increased the visibility of the campaigns as a whole.

4.2 Embedding SAVES 2 into wider activities

During the 2019-2020 academic year, UoS started close cooperation with a student led NGO, called “Business
Club - University of Sofia “St. Kliment Ohridski”. As a result, UoS was granted more direct access to students
and new channels for communication. Together with our partners we ran a series of trainings/discussions
focused on topics related to sustainability. This helped UoS to reach students more directly and in an
environment which is closer to their own. As a result, seven students decided to become SSO ambassadors and
helped actively during the SSO campaign.

4.3 Impact of SAVES 2

In 2019-20 students living in participating UoS dormitories continued the positive trend and reduced their
energy consumption by 7.24% (105,292 kWh, 64 tonnes CO;), compared to the baseline. Students showed
great enthusiasm for energy savings during the year and were eager to see which dormitory would win. During
the campaign and especially during the face-to-face meetings with students, the SAVES2 team received a lot of
praise for their efforts to spread information on energy savings. One student said that “It is great that the
university is touching upon this subject and it will be great if such campaigns were the norm, instead of
exceptions.” Another added that he learned that “energy saving can be easy” as he always thought that he
would have to make “great sacrifices” if he was to actively try to live more sustainably.

4.4 Legacy of SAVES 2

UoS is enthusiastic about continuing to provide advice and guidance to students on how they can live a more
sustainable life. As part of the legacy of SAVES 2, UoS plans to continue the following activities after the end of
the project funding:

e Monthly or bi-weekly advice to students via the Facebook page of the project or via an affiliated NGO’s
Facebook page

o Information to students about energy-saving at the start of the academic year - budget has been given
for the printing of materials

e Two to three dormitory visits over the academic year to raise awareness face-to-face

As a result of the project, students are already more aware of the footprint they leave behind and have become
more energy conscious in their daily lives. The main purpose for continuing the activities would be to keep the
momentum gathered until the advice provided becomes second nature to students.

5 Conclusions

In conclusion, the 2019-2020 SSO and SSO+ campaigns at University of Sofia "St. Kliment Ohridski” were a
success. The team took into consideration all the feedback received from previous campaigns, managed to
overcome the challenges and to fulfil the goals set. Combined, the campaigns reached on average over 6,000
students every month.

The Student Switch Off campaign reached 99% of the students living in dormitories compared to 70% in the
previous year. UoS continued its regular presence on the Student Switch Off Facebook page
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(https://www.facebook.com/UOSSSQO/) where new content was uploaded almost every other day compared to
two or three times a week during 2018-2019. This once again proved that the changes which were
implemented during the previous academic year are successful. What UoS considers its biggest success of the
2019-2020 SSO campaign is the amount of face-to-face interactions conducted during the first term of the
academic year, before a nationwide lockdown was imposed. Dormitory visits, training sessions, launch events
and discussions were held with students, the latter finding the open discussions particularly interesting. The
overall visibility of the campaign also increased as more materials were placed on strategic locations in many
university buildings.

The Student Switch Off + campaign in 2019-20 started on time and continued until May 2020. Over 3,000
students received regular newsletter e-mails on how to save energy, how to find the perfect apartment, what
their rights as tenants are and how to better manage their energy bills.

There are, however, aspects in which the SSO+ could have been done better. The lack of a separate social
media page for the SSO+ campaign is a drawback as a major communication channel was not used. Taking in
mind however the difficulties which the team at UoS had to overcome (such as a shortage of staff), not
investing and developing a social media page from scratch was probably the best decision as this helped the
small team focus on other areas and reaching its targets.
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