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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in
Cyprus.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the
most energy on each campus, is announced winner and rewarded for their efforts. Energy savings are
determined by comparing pre-intervention electricity consumption, with post intervention electricity
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every
academic year between 2017-2020.

The SSO+ campaign aims to raise awareness amongst students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 43,000 students living in the private rented sector in the 2018-19 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.

Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities
undertaken as part of SSO+. Chapter 4 draws out conclusions.

2. The Student Switch Off campaign in Cyprus

2.1 Universities taking part

During the 2018-19 academic year, the University of Cyprus (UCY) was the only university in Cyprus to run the
Student Switch Off campaign. The university itself is the owner and the operator of the 12 student dormitories
that participated. In total 208 students live in the 12 dormitories. The 2018-19 campaign was a continuation
of the successful campaigns that took place within the context of SAVES1?! (2014 - 2017) and SAVES?2 project
starting in 2017-18.

Name of Number of Number of dormitories Number of students living

University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2

University of 12 12 dormitories/208 rooms 208

Cyprus

Table 1. Universities in Cyprus taking part in SAVES 2

2.2 Engagement activities

Throughout the 2018-19 academic year, a number of activities took place in the dormitories at UCY to raise
awareness about energy saving. These included social media/photo competitions, climate quizzes, dormitory
visits, ambassador training sessions, beginning of year events (fresher’s fairs/arrival events), and end of year
events. The section below describes these in more detail and what engagement levels were reached.

2.2.1 Launch of the campaign

Before the campaign launched, various preparatory meetings were held between the country manager, the
dormitory coordinator and other key personnel at the university, in July and August 2018, to prepare for the

1 https://saves.nus.org.uk/about/what-is-saves
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commencement of the campaign. A plan of the activities was put together that took into account specific local
needs and restrictions.

Resident assistants, that were later recruited as Student Switch Off ambassadors (discussed in more detail in
section 2.2.2), received training from the UCY dormitory coordinator on the 27th of August 2018. Resident
assistants (RA's), are students that are selected each year by the University and have a number

of administrative responsibilities, while promoting the community spirit in the dormitory (for example by
planning parties and events for all residents). During the training, they received introductory information about
the SAVES 2 program and information on how energy is used in the student dormitories.

On admission day (31st August 2018), the Housing Office Personnel handed out SSO promotional material to
the students moving into dormitories; these materials included leaflets with information about the SAVES

2 program. This year a table/stall station was set up, with leaflets and pledge/consent cards were given to
students to sign up. At the station, a Photo Frame Booth (like a Facebook Photo Booth) was also set up so that
students could take a photo that was later uploaded on social media (with their consent). Students that signed
up received paper bracelets with the SAVES 2 logo. In the meantime, for the first time this year, videos with
past photos and events were played on a big screen via projector at the Events Centre where the Admission
took place, and at the common area television sets of each building floor.

All dormitory students received information for the campaign via email in mid-September, which included
information about the Dashboard, social media pages and our website. A welcome party for all dormitory
students was organized on September 19th and gave the resident assistants a chance to talk to students about
the campaign in a friendly and fun, face-to-face manner.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories, by raising awareness on SSO and encouraging them to save energy.

The ambassador training session organised at the UCY covered what the SSO campaign is about and trained
students on the best way of effective communication. Residence assistants (mentioned in the section

2.2.1) took a role of Student Switch Off ambassadors and attended the training session run by the dormitory
coordinator at the beginning of the academic year (10" of October 2018). This year’s event was organised as
an Ambassador Training/Party, with the UCY Radio Station hosting the event, in an effort to sign up more
ambassadors. About 60 students attended the training session event.

The one-hour lasting training session was followed by light conversation with some snacks and good music and
was open to both SSO and SSO+ ambassadors. The SSO ambassadors supported events throughout the year
organised by the dormitory coordinator. Fourteen students in total became SSO ambassadors (and three SSO+
ambassadors) at UCY.

All ambassadors were awarded at the end of the year, with recommendation letters and certificates of
attendance for their involvement in the campaign.

Name of University Number of training sessions Number of students attending
ran
University of Cyprus 1 60 students attended

14 enrolled for SSO
3 enrolled for SSO+

Table 2. Number of students attending Ambassador Training Sessions at the University of Cyprus

2.2.3 Dormitory visits/on campus face-to-face activities

Face-to-face visits were conducted at the dormitories to raise awareness of the SSO campaign, throughout the
2018-19 academic year. These visits were pre-planned, and all residents of each dormitory building were



invited on a specific day/time to their dormitories’ common area, to learn more about the campaign, sign up as
ambassadors, and find out how to keep up to date with the campaign (e.g. follow the SSO social media pages,

the SSO website, and check the dashboard). In total, there were four visits (September, November, February,

March) organised by the dormitory coordinator throughout the year, and each took about two hours.

The visits proved to be effective since they instigated a personal relationship between the staff and
the students participating in the campaign; this was possible as there is only a relatively small number of
students living in dormitories at UCY (208 students in total).

Name of University | Number of onsite Description of Activities
engagement visits
University of Cyprus 4 Meeting set on common areas of participating dormitories

Table 3. Face-to-face engagement activities on at the University of Cyprus (excluding ambassador training)

2.2.4 Social media competitions

During the 2018-19 academic year, several online engagement activities took place. Seven photo competitions
(themed around energy saving) were run at UCY SSO Facebook page. In addition, three more “tagging”
competitions were run on Facebook, where students were tagging their friends via comments to a post with an
energy saving action. Tagging competitions were introduced in an effort to spike the students’ interest in doing
something different. “Share a Post” Competition was run during “Earth Hour” on the 30%™ of March, as a way of
encouraging students getting involved in turning off their lights/devices during that day. The aim of the
competitions was to raise awareness and normalise energy-saving behaviours in a visual way. Some of the
competitions were open to students that weren’t living in the dormitories (discussed in the SSO+ section of the
report). Competition posts had significant reach on social media, appearing in many people’s social feeds. On
average, there were eight entries per competition. Table 4 describes these in more detail.

Winners of photo competitions (chosen by most ‘likes’, randomly chosen for tagging competitions and Earth
Hour competition) were awarded with different prizes, as portable speakers and wireless mouse and free
coupons for cinema, coffee, pizza and fried chicken from local sponsors; that is K-Cineplex, Local Coffee Shop
«Kagecg MavTtoU», Pizza Hut and Chick-in tenders food restaurant.

Name of University | Competition type and theme Number of Platform used
entries
University of Cyprus 7 Photo competitions 23 photos Facebook

e  Switch off lights and
appliances (Oct 2018)

e Put a Lid on Pan (Oct 2018)

e Don’t Overfill the Kettle (Nov
2018)

e Put on Extra Layers (Nov
2018)

e Eco Cleaning - Don't use the
Vacuum Cleaner (Jan 2019)

e Low Temperature Washing
(Feb 2019)

e Use the correct hob (Feb
2019)

3 Tagging competitions
Tag your friends
. “Last one Turns off the
lights” (Jan 2019)
e "Six tips to save the planet”
(Mar 2019)

65 tags/shares




e “Renewable energy” (Mar
2019)

Share a Post competition that
included:
e Share an Earth Hour
Post/poster and turn off your
lights (Mar 2019)

Table 4. Photo competitions at University of Cyprus

2.2.5 Climate change quizzes

Two climate quizzes (one in each semester) were launched during the 2018-19 academic year to raise
awareness about climate change and energy saving. The quizzes included six questions on energy usage and
lasted one week each. Two students, who entered the quizzes at UCY were randomly selected and awarded a
Wireless Mousezes - either all or more than half the students living in the dormitories took part in the quizzes.

Name of University Number of students that took Proportion of students that

part took part in the quiz
University of Cyprus, quiz #1 215° 103%
University of Cyprus, quiz #2 121 58%

Table 5. Student participation in climate quizzes at the University of Cyprus

2.2.6 End of year event
This year the energy saved was up to 46.563 kWh

The end of year Student Switch Off events are a fantastic opportunity to celebrate student involvement in the
campaign. An end of the year celebration event was organised on the 22" May 2019, to celebrate the
achievements of the dormitory that saved the most energy at UCY. Twelve students from the winning
dormitory (building no. 8), attended the event. Students were treated to some pizza and snacks, and each
received a certificate of taking part in SAVES2 and a bag of prizes containing USB sticks and a lanyard with a
badge holder provided by UCY.

2.2.7 Other miscellaneous activities

In addition to the above-mentioned activities, a monthly calendar with all SSO activities starting from January
2019 was created for this academic year. The calendar was printed and left in student kitchens, and was used
to remind them of SSO activities, energy saving actions, the Dashboard, main events, and important dates
regarding energy savings (i.e. Earth Hour).

UCY also took part in Earth Hour on March 30t 2019, where the lights in the common areas of student halls
were turned off during that day for an hour. Students were encouraged to turn off their lights in their rooms, at
the same time. During that day, a “"Share an Earth Hour Post Competition” was run as an additional way of
encouraging students to get involved, and learn more about energy savings and climate change. The Earth
Hour informational post and competition was also promoted to SSO+ students through social media.

2.2.8 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in Cyprus.

2 Some students took the quiz twice, that’s why the number is 215 and not 208.
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Table 6. Overall student engagement statistics in Cyprus

2.3 Communication with students

A variety of communication channels were used to make students aware of the Student Switch Off campaign at
the University of Cyprus.

Facebook ( UCY Student Switch Off? ), emails, and face to face communication were all used to engage

with students; emails were primarily used to send announcements and general information on the campaign
and the UCY SSO Facebook page proved to be an effective and interactive communication channel. In addition,
UCY Voice, the official radio station of the University of Cyprus, advertised for free, both the SSO and SSO+
events during the year.

Furthermore, as mentioned on 2.2.7, this academic year UCY also prepared a monthly calendar with all SSO
activities that was left in the dormitory kitchens, as an easy and pleasant visual reminder. The SSO
ambassadors once again relayed information to other students on a peer-to-peer level. A Twitter page
(@ucysso) was also set up for more visibility of the campaign by sharing articles from other partner universities
and general articles/news about energy issues and sustainability.

2.4 Engagement materials

A variety of branded marketing materials was used during the campaign to drive student engagement and
increase the campaign’s visibility.

These materials included:
e Leaflets and posters for the campaign, that were given during the admission day at the dormitories,
and were regularly posted in common areas of the student dormitories
e Paper Bracelets with the SAVES 2 logo that were given during the admission day at the dormitories
e A monthly calendar with all SSO activities that was set at the dormitory common kitchens


https://www.facebook.com/UCYSSO/?ref=bookmarks

Switch off w Save energy = Win prizes

= ok pag
eotia Sev cou
npoodEpoupe arhd
Eva XWpo Sapoviig.

mayvisia, va AdBelg
1EPOG oTIG SpdoELlg

Bpeite 6Aa ta events
pag oto Facebook:
@ortnTikeg Eotieg -
rpadeio Itéyaong

ATAMONH XTH @OITHTIKH EXTIA
TIA TH OEPINH NEPIOAO 2019

website: cyprus.studentswitchoff.org
facebook: UCY Student Switch Off

[ —
Student Switch Off
eivat pua pn

e (A

o bl e i

evnuephoet kat va
evaioBnromouioet

toug poumrég o
suadopeg

S0,

Mévo T0 8,4% tng
1n Apihiou 1955 [otay éxet fikio Sev levépyetac oty Kimpo ISwitch Off yiax
63 XpovIaL HETE... [8EAw oTeyvwrrpio!!! mpoépxeTaL and 6houg!tt
(QVaVEWOUIES TINVEG,
8 10 1 12 13 14
Kaokaipt otn @. H Beppoxpaoia To91,6 % g
G 2 A
Eotia? Kflv: aitnon aveB_nxe, bev [evépyetag o Irkévio Ta poda ov
lvia Napéreaon xpewZopatm Imapayetn AHK zekotes
|atapoviis ans Bépuavan, wa takéta mpotpyetatans 2
lofiuepal leiva apxei <) mevpehatoesi.
15 16 17 18 19 20 21
lAvpto eivarn
Event @ Student Hall TpéxeLd Aeutaio e . i ; ; T
S S Spdent sk PEXSLAOKOTATO  [TEIRUTCIAMERA TV s finepa, adod paéduw]. Kheivi Tig ouoKeUG |..ekdc and To To Dashboard petpdet v evepyewaxiy
C Night vep6? maBnudrwy, kattwy [T lan6 v npiza. Guyeioll! s = z £
come along!!! Kheivw T Bpuan.. lawTicEwy i payuata pov.. v npla... uyeiolll xaravidwan Tou k&Be ktipiou ferwpioTd.
ptiroo Ruvdis SUYKpIVEL TIG TIEG EVEpYELAG TToU
Xperateral to kabe ktipto yia va
2 23 26 27 28 AetToupyOEL anoTEAECUATIKG HE TIC TUIEG
[EBaheg Z0T6 daynto . TG RpayuATIKAG KatavdAwons.
¥ 1 . Buideoat va o Syt Bav 5 "
ONOWOTOUS SUTUS | e (TR0 buvER? bbtac? KAt 't apxuEq Tuég Sev éxouv TeBei Tuxaia
bwrops, avii yia m‘ EUTAOC OBNVEL s yxapnTipLa.. uoA :‘:z;"fm Kfm inbiae [AvaxuAGvIL Mewdvew m onardhn.. | @G Baon Twy avaykiv Twy
s lavéBaceqn ] RpONYoUHEVWY TV, 3To TEAOG ToU
lBepoxpacia tou xpdvol ;) £aprivou To KTipto o Exel Katadépel
= = 2 3
5 fic!

TS To 2015-16 70 ktipLo 3 avaknplxBNKe VIKNTAC avaueca o& GAeq Tig e

M éva dAuave kade [ OF SEC Ve borTTIKEG £TiEG TNG EUPWING TTOU CUHKETEXOUV OTO TTPOYPAMMA

IXpeiileoat p6vo éva

[ GAcZavi veps ki 6xt
léva vendrro Bpaotiipa.

|«kpoUZew» 0 Kadég
loou Téte oprice To
Bpaotipa mpw To

[K&vEL amd uévog Tou.

Photo/Figure 1 -

SAVES, e TOUG 208 evoixoug va katadépouv cuvolikd 100.000

kWwh, 40%

Mog;

xaBnuepwéc cupBouléq Tou npepoloyiou.

G TG

Monthly Calendar located at common kitchens at Student Halls

ok eotieC Kat
o)L pévo oe
navemotipa oe
EAAGSa, Kimpo,
Poupavia,
Boulyapia,
ABouavia, Iphavsia
kat Hvwpéve
BaoiAeto.

Bpeite 6Aeg Toug
Slaywviopo UG pag
oto Facebook:
UCY Student Switch

e Banners with the SAVES2 logo located at the Student Halls and University Campus to provide more

visibility for the project
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In addition to the above, as mentioned in section 2.3, UCY Voice advertised for free both the SSO and SSO+
events during the year. Finally, winners of photo competitions were also awarded, as mentioned in section



2.2.4, with free coupons for cinema, coffee, pizza and fried chicken from local sponsors; that is K-Cineplex,
Local Coffee Shop «Kagéec Mavroux», Pizza Hut and Chick-in tenders food restaurant.

2.5 The energy dashboard

The online energy dashboard, created and maintained by Ecovisum, is a fantastic tool to engage students,
letting them know how much energy they are saving throughout the year in their dormitories. The
energy dashboard has been a key element of the Student Switch Off campaign at UCY.

The dashboard is embedded in the University of Cyprus Student Switch Off Facebook page where it receives
most of the visits from the students. Students were reminded to visit the dashboard via bi-monthly Facebook
posts. Additionally, the dashboard has been promoted by the ambassadors and by the university staff during
face to face visits. The dashboard was also promoted via email, where each email sent to students contained a
link to the dashboard, and finally through the calendar stationed at the common kitchens at the dormitories.
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Photo 3: Screenshot of University of Cyprus Facebook page with the Dashboard tab

2.6 Embedding SSO into wider university initiatives

The SSO and SSO+, and more specifically the SAVES 2 logo, is widely recognizable to the University
community. It is identified by most people as the brand of a project that aims to reduce students’ energy
usage. This fact can be considered an achievement and it can be attributed to the efforts of the country
manager and the dormitory coordinator to disseminate the project within the University community. For this
purpose, several initiatives have been undertaken with the involvement and approval of the higher
management of the University.

The project delivered several success stories that have been perceived positively by the Rectorate. Last year,
the project received the 2018 International Sustainable Campus Network (ISCN) award in the category of
Excellence in Student Leadership and received accolades from the local press and community.

This year SAVES2 was a runner-up at the Youth category of the 2019 EU Sustainable Energy Week awards. The
local project team took this opportunity to relay the news to the University community and in an indirect way
inform about the project.
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The award and the nominations have played a significant role in making the project visible and recognizable to
the higher management of the University. As a result, SAVES 2 project is embraced and supported by the
Rectorate. As a matter of fact, the consideration that SAVES 2 project has been successful has worked as a
catalyst for the University to take even more actions in the context of sustainability.

2.7 Successes and challenges

The Student Switch Off campaign ran very successfully at UCY in 2018-19. Students showed a lot of
enthusiasm and participated in the various engagement activities. All the planned activities and tasks were
carried out without any significant problems. This year we are happy to note that we increased our numbers,
compared to 2017/18, as follows:

Ambassadors from 9 to 14

Increased attendance at the Ambassadors Training event, 15 students last year, this year 60 students
Facebook followers from 205 to 582

Sponsors from 0 to 4

Photo competition participations from 12 to 23, plus 65 for other social media competitions

Increased number on online quizzes participation.

At times, it was challenging to maintain the interest of the students since the project is now running its fifth
year, in Cyprus. We tried to resolve this by adding new themes in photo competitions (for example do not use
the vacuum cleaner), created more fun and interactive promotional material and added new concept for photo
competitions (i.e. tagging competitions), while we secured some local sponsors for free cinema tickets and free
food (as mentioned in section 2.4).

ENERGY SAVINGS

It is difficult to precisely determine the overall energy reduction for the end of the year due to significant
infrastructure changes that occurred in several metered buildings. The changes are because of the installation
of new air-conditioning units in several buildings and their contribution towards energy consumption is not easy
to ascertain. On top of that, minor changes (such as the installation of a building sign) that affect the building’s
energy consumption, take place all the time. Taking these changes into account, approximately 19% of
electricity was saved at the 12 University of Cyprus dormitories during 2018-19, when compared to the pre-
intervention baseline. Detailed calculations can be provided upon request.

In order to calculate energy savings after the installation of air-conditioning units in several buildings (SRA-01,
02, 03, 04, 05, 06 and 10, 11, 12), where technically feasible separate electrical meters, one per air-
conditioning system, have been installed to measure the electricity consumption of the air-conditioning units.
This has been the case for buildings SRA 01, 02, 03, 04, 05 and 06 that variable refrigerant volume systems
have been installed. The meters (not a smart meter - just a meter that cumulatively measures electricity
consumption) measures the energy consumption of all outdoor and all indoors units. The granularity of the
measurements is different than the one of the smart meter installed at a building level for the purpose of the
project. Therefore, the data from the smart meters is manually adjusted in a way that the effect of the air-
conditioning system is negated from the total energy consumption.

For buildings 10, 11 and 12 (for the purpose of the project are considered as one dormitory), smaller split type
air conditioning units have been installed and for this reason it was not feasible to install individual (one per
unit) energy meters. In this case the energy attributed to the air conditioning system is assumed, considering
the rated cooling capacity, efficiency and hours of operation of each air conditioning unit, and manually
deducted from the measured consumption.

It is also difficult to factor-in the effect of climate conditions that differ each year, and alter the final energy
consumption. The external temperature and humidity obviously affect the energy consumption of the heating
and cooling systems of the buildings, but also at the same time the solar radiation can affect the energy
consumption of the domestic water heating system. These factors are too complicated to formulate and it is
beyond the scope of the project to consider them to a high degree of accuracy and certainty. The higher energy
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savings recorded this year, compared to the one last year can be attributed to the more favourable weather
conditions that have been experienced this year, compared to last year.

A technical challenge is to develop an unbiased methodology to calculate the actual energy savings that can be

attributed only to the behaviour changes of the students, considering the infrastructure changes that occurred
in several buildings.

2.8 Photos from the SSO campaign

Here are some photos from SSO campaign at University of Cyprus during the 2018-19 academic year!

B Q Facebook @

The user UCY Student Switch Off is & feeling

motivated

)

o You, Valentina Galantari and 2.457 others 529 Shares

o Like! D Comment ;> Share
Photo 4 — Admission Day at the Student Halls Photo 5 - Ambassadors Training / Party at the Student
Halls of the University of Cyprus (August 2018) of University of Cyprus (October 2018)
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Photo 6 — Photo Competition Pua Lid fo a Pan
(October 2018)

2.9 Social media and email examples

Photo 7 - End of the Year Event (May 2019)

Here are some examples of emails and Facebook Posts sent from SSO campaign at University of Cyprus during

the 2018-19 academic year!
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\

Figure 1 - Email sent to students for the 15t Photo Competition (September 2018)
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S Reply € Reply all

SAVES

KoAwoopioare ovo evnuepwnkd pag SeArio yio oupfoulis tomovopnong evipyniag kon xpnpdrwov

7o ormmkd oG onir, Autd To priva eniKevTpwvORooTE oTa NpdypaTa nov npéne va npootlere av avalnréTe
xoroikia ptoa orous endpevous pves, wore va efocovopforTe xpAuara kol va fxers ouvBikes dveong oro
peAovnikd oag unooranikd.

Aurig givar o1 Sixég pag oupBoulic:

*  Eheylz vo Mwronommxé Evepyrioxi Anodoong (NEA) - 6Aa o evonaolopeve unooranka Bo
npéner va éxouv Mioronoinmikd Evepyeioxng Anddoong kai o Wioxrimg, pe Baon ro vipo, opeila va
oou napéxel To avriypopod Tou, Ta NEA éxouv pia xAipaxa BaBuovéunong and To A oro H, énou To H
eivar To yopnAérepo eninedo oy xhipoxao evepyioxn andBoong xar To A givar To kahUrepo. Ondre yio
peiwon Tou evepysiokol 0og koéaTous avolnTHOTE wo karoia nou va £xal Tov kahirepo Suvard Babuo
anéboong.

® ‘Orav siorz om Jiodikaoia eAiyxou KGNOIOU OUYKEXPIBEVOU UNOOTATIKOY, avoUYTMOTE KaTa NOCO
pnopeite va deive v Evepymaxs AnéSoon Tev HAexrpicav X v (n.x. yuysiou, nAuvmmpiou
xAn.). To ovompa BaBpovopnong xupaiverar and Yo A+++(xaAUrepn xararoln) péxp To A
(xepdrepn). Mia ouoxeun pe upnAn BaBpovépnon Bo karavalave kol Ba oroixiler Aiyérepo.

*  Orov eAéyyeTe To UnooTaTIKG Eival eniong anpavTikéd va avalnriosrs onpada nou unodsikviouv
xaxi povesor), f va paiverar on sivar Suokolo va {goTabe, i va napovmala uypaoia kar pouxAa.
AnogUyeTe KaToikieg nou Exouv 6Aa Ta nio NAvw xopakTneioTika yiari n Siapovi ot éva TEToio
nepifallov pnopei £xa1 apvnmIKG avTiKTUNO OTNV UYEIG COG.

*  Av undpyouv npofAfqpara pe uypaoia ) poixha, {nmore anéd Tov ISk vo Spdos dpeoa yio ve
TO QVTIPETWNIoE NPIv va peTaxkopiosTe péoo £ozig (n.x. BeAnavovrog ™ povawon, npooBérovrog
eCoepropd /) nopéxovrag cag apuypavmipa.)

®  Av EXETE TNV EUKQIPIO, OU{NTTIOTE PE TOV UPICTAUEVO EVOIKIOOTT) - YIO VO NAPETE NANPOPOPIES yIa TNV
nowdTTTE Tou unooTankol xai GAhwv mBavav npofAnparwy nou pnopei va £xe.

KaAn avelimon onmod!
Y.l Na nepioooTepeg NANPOPOPIES YIO TO NWE VA EEOIKOVOUNOEG EVEPYEIQ KOI XPPATa OTO evoikialOpPEvo gou

UNOOTATIKO, m-oxéwou Uac oTo site poc.

IY". IMavemotripo nuy = ot catany
Konpou s off * ]
———T

Facebook Website Dashboard

To unsubscribe from this list visit Unsubscribe

Figure 2 — Email sent to students moving out of dorms / looking into private accommodation the following year
(May 2019)
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Switch off w Save energy m Save the planet Switch off w Save energy m Save the planet

# Epadeg (eoo paynto
670 Yoyeio?
LUy opTI]Pldecs POMIG
avéfaceg )
Oeppoxpusio Tov.

# Xepovog 0o netees
LeoTd povyo,
LeoTog KaQig
Ko o OeppooTaTg
otovg 21 °C

nug nug
Figure 3 — FB Photo post (energy tips) Figure 4 - FB Photo post (energy tips)

3. The Student Switch Off+ campaign in Cyprus

3.1 Universities receiving information

The University of Cyprus first launched the SSO+ campaign in Cyprus in September 2017. This academic year
2018-19, the campaign launched for the second time in September 2018. The university reached and promoted
the campaign to students that took part in SSO in the previous academic years, and now are living on their
own, in addition to students living in the private sector that were not involved with SSO.

In September, a list of the latter students compiled by the University was used to reach out to

students. In addition, the University of Cyprus compiled a list of housing contacts, through private owners that
advertise their own housing to the University that also sent out information about the campaign to their own
residents/students. In order for the emails to be sent regularly, UCY used the newsletter created in September
2017, specifically for this purpose, from which we can deliver engagement statistics.

In an effort to engage and enrol more students to SSO+, this year we were present at all newcomer's
orientation events in July, August and September, and used more interactive and fun promotional materials, as
the Photo Frame Booth. We were also present at the Student Clubs Union Event, and interacted with students
interested in environmental and social issues. Our effort proved successful since we were able to reach out to
about 800 students attending the events.

Also, in an effort to engage even more private sector students, UCY reached out to the Cyprus Technological
University (CUT), located in Limassol. CUT is the second-largest public University of Cyprus and has a different
setting than UCY, as it is located within the city of Limassol in different buildings scattered mainly around the
historic centre of the city. CUT representatives have been very keen to join in the project and as a first step, a
Facebook page was launched in January 2019. Information about CUT will also be added on the Cyprus SSO
project website. As a new project, SAVES 2 has struggled to gain significant exposure to the students at CUT
which was something that was partly expected because the project was launched mid-season. It is expected
that by the beginning of the new academic year (2019-20), the project will be re-launched to attract more
students.

In addition to the above, an effort was made to engage the European University of Cyprus, a private University
situated in Nicosia. Up to now, the efforts have not been fruitful yet.
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http://cyprus.studentswitchoff.org/find-a-university/

Name of University

Number of students reached

University of Cyprus

Unique total reach via email: 6,831
Total Social Media Reach: 4,917 (posts viewed etc.)
Total Social Media Engagement: 311

Cyprus Technological University

Numbers are not available

Table 7. Universities in Cyprus receiving SSO+ information

3.2 Engagement activities

Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is
predominantly because unlike university dormitories, that are normally localized and easily accessible, privately
rented accommodation is spread across town, and is not easily accessible. The main activities that took place
as part of SSO+ was sending regular emails to students living in the private rented sector, posting regularly on
social media (Facebook and Twitter), organizing face-to-face trainings and running some photo competitions.

sent monthly

money saving in rented
accommodation

e Oct - Tips on using
appliances efficiently
(kitchen), how to
understand and manage
your energy bill

e Nov - Stay warm and
save money this winter

e Dec - Reminder to switch
off unnecessary lights,
appliances and heating
over the Christmas
holidays

e Jan - Information on
EPCs again for those
house-hunting for next
academic year - House-
hunting tips to save you
money next year

e Feb - General
Information on how to
reduce your bills

e Mar - reminder to turn
down heating as the
months get warmer and
switch off over Easter

e Apr - Revising Time-
saving tips to get more
time for studying

e May - House-hunting tips
to save you money next
year

e May - Switch off and take
meter readings. Avoid

emailed

(unique total
reach)

Engagement Frequency Theme Reach Additional
Activity Information
Advice Email 11 emails, e Sep - Tips for energy and | 6,831 students | N/A
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energy pitfalls and save
money on your bills over
the summer

Social Media 26 posts over e Aug - Dummy Energy Bill | Social media N/A
Posts (advice the year, posts on
posts, did you posted every e Aug - May: shared all Facebook
know energy 2-3 weeks the advice sent by emails | reached 4,917
posts etc.) (as mentioned above) as and engaged
Facebook posts 311 students
in total
e May - Shared the SSO+
Video with advice via The average
Facebook reach per post
is 454 and
e Monthly - Did you know average
energy posts and general | engagement
tips (see for example per post is 30
figure 8 & 9 page 24)
Training
1 training Training Session on SSO 60 students
Ambassadors and SSO + and recruitment of attended / 3
Training Event Ambassadors enrolled as
/Party (both Ambassadors
SSO and for SSO+
SSO+)
Face to face
Training
21/11/18 3 face to Training Session on energy In total 30
trainings saving practices in houses in the students
private sector and EPCS. attended the
three training
events
Training with Environmental
18/2/19 Commissioner of Cyprus
on energy saving practices in
houses in the private sector and
plastic waste
Training/Presentation during the
Green Festival on energy saving
11/4/19 practices in houses in the private
sector and EPCS
Face to Face Total reach
activities
Orientation 3 Present with 800 students
events (July, stools/leaflets/posters
August and
September
2018)
Green Festival 1 Present with 400 students

11/4/19

stools/leaflets/posters

17




Photo
Competitions

6 competitions

SSO competitions that were open
for SSO+ students as well:

3 photos

This number is not

included in the total

and e  Switch off lights and numbers for SSO
engaggment appliances (Oct 2018)
activities e Put on Extra Layers (Nov

2018)
e Eco Cleaning "Don’t use
the Vacuum Cleaner (Jan

2019
2 Tagging competitions 57 entries are
Tag your friends tags/shares
. “Last one Turns off the
lights” (Jan 2019)
e "Six tips to save the
planet” (Mar 2019)
1 Share a Post competition that
included:
e Share an Earth Hour
Poster and turn off your
lights (Mar 2019)
SSO+ Climate 1 The quiz was launched during the | 50 entries This number is not

Ouiz included in the total

numbers for SSO

Green Festival and included six
energy related questions

Table 8. Engagement Activities for SSO+

3.2.1 Emails and social media

Monthly emails were sent between September 2018 and May 2019, and Facebook? posts were also posted on a
monthly basis. The information provided general advice and tips to students on how to save energy in their
everyday activities and inform them about their rights as energy consumers as shown on the Table above, that
is Table 8. Guidance was also provided about selecting energy efficient appliances and the usefulness of energy
performance certificates (EPCs) when looking for a new apartment. All this information was also posted on the
UCY Student Welfare Facebook Page, the UCY Housing Office Facebook Page, the Cypriot Student Switch

Off website* and the UCY Housing Office website.

3.2.2 Training sessions and face-to-face activities

As mentioned in section 2.2.2 the ambassador training session organized at the beginning of the academic year
(10% of October 2018) was open to both SSO and SSO+ Ambassadors. Fourteen students in total became SSO

ambassadors (and three SSO+ Ambassadors) at UCY. The SSO+ ambassadors were awarded at the end of the

year, with recommendation letters and certificates of attendance for their involvement in the campaign.

The first face-to-face training session was organized on the 21st November 2018 and focused on energy saving
practices in houses in the private sector. Both the Country Manager and a SSO+ ambassador conducted the
training. Six students participated, that were already living in the private sector. Students were given some
promotional material and certificates of attendance, as incentive to take part in the training.

In addition to the above training, a second training session on energy saving practices in houses in the private
sector, was conducted with the cooperation of the Environmental Commissioner of Cyprus on February 18th
2019. Thirteen students attended, living in the private sector. Students that took part in the training were given
some promotional material and certificates of attendance as a thank you for taking part.
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http://www.ucy.ac.cy/housing/en/students-accommodation/new-coming-students/search-for-private-accommodation

Lastly, a third energy training session/presentation was conducted as a part of the Green Festival organized by
the Environmental Student Club of UCY, on April 11% 2019. Eight students attended the training session; all of
them were involved and interested in environmental issues. The training was followed by an interesting
discussion with students over climate issues and house hunting in Cyprus.

3.2.3 Photo competitions and engagement activities

As mentioned in the section 3.1., in an effort to engage and enroll more students to SSO+, this year we were
present at all newcomer's orientation events and were able to reach out to about 800 students attending the
events. A Photo Frame Booth, similar to a Facebook Frame was created as a fun and interactive activity during
the orientation events.

As also noted above (section 2.2.7) during Earth Hour on March 30th 2019, an informational post was also
promoted to SSO+ Students through Social Media to inform them and encourage them to learn more about
energy savings. In addition, as mentioned in section 3.2.2, we took part in the Green Festival in April 2019,
which was organized by the Environmental Student Club of UCY. During the Festival, we set up a table/stall
station with leaflets and pledge/consent cards for students to sign up, and reached about 400 students.

Also during the festival, we launched an SSO+ Climate Quiz as a fun activity for students and an easy way to
familiarize them with SSO+. About 50 students took part in the quiz, all of which were given some promotional
material as a thank you for taking part.

During the year, six of the online competitions (three photo competitions, two tag competitions, and share a
post for Earth Hour competition) conducted for SSO students were also open for SSO+ students, in order to
make them more aware of the project, and as an opportunity to engage them more in energy saving practices.
About 60 students took part in the competitions. Students that took part were randomly selected and given
promotional material as thank you for taking part (i.e. car sunshades, usbs etc.)

3.3 Engagement materials

A variety of branded marketing materials were used during the campaign to increase the campaign’s
visibility. This material included:

e Banners created and stationed at the student dormitories and around the university campus to provide
more visibility for the project.

Various leaflets and posters printed and placed on campus throughout the year.
Silicone Bracelets with the SAVES 2 logo

Sports bottles with the SAVES 2 logo

Laptop backpacks with the SAVES 2 logo

USBs with the SAVES 2 logo

Car Sun Shades with the SAVES 2 logo

Sticky Notes mini pad with the SAVES 2 logo

Note Pads with the SAVES 2 logo

Lanyard and Badge Holders with the SAVES 2 logo
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Photo 8 - Silicone bracelets, sport bottle,
laptop backpack and a USB

In addition, a dummy energy bill was created to help students understand how to read an electricity bill. The
dummy bill was posted on Facebook in August 2018, in order to help students that were just moving into
private accommodation.

Mpog Gormréc EVOeIKTIKOG AOyapIaopog
Taveraamgiou Ko, Karavawong Evépyeiag
‘Ol ané eodc BIopEVETE OTic Gormikés, eaTieq Tou Mavemomyiou pac, Sev eniBaplveoTe.

-, EEXWPIOTA LIE TO OKOVOUIKO KGOTOG NOU GVTICTOIXE! OTNV EVEPYEIQ NOU KATAVOAMVETE.
QoTboo outd niBaving Sev Ba ioxLe yia 600U SIGPEVETE OTOV IBILTIKG Topéa.

_
=
[N

[1a Va NPOETOILACTEITE yia TO EVBEXOHEVO AUTO, EXOUNE ETOIATE! EVa EVBEIKTIKO
hoyapiaoyd yia va gag Sboel pia I3Ea YIa TO ETMOI0 KOOTOG EVEPYEIAG NOU GVOREVETal Va
i o &, BoaileTal o Ug yia éva Tunik Sicpépiopa Kol

£XEl WG OTOXO va 00g G0 k! VO 0ag va mv
evépyeia ouvera,

- |

H YnoAoyiZdevn Erfiows Katavahwon
Evépyaiag ava Bommm

YnohoyXdpevo Emaro Koatog
Hhexmpixiic Evépyaag ava ormm

€375,00

HAsxrpixi Evipysia : 1,815 kWh

3. [ Toino EEowovéynong Evipyeac:

Znreiore To MioTonoinmké Evepysiakig AnéSoong (MEA) ané Tov
IS0k, Ta MioTONOINTIKG QUTA KATATGOTOLV T KTTPIG O€ KATNYOPIES,
avaldyis TNG EVEpYEIaKTG Toug anddoang. Or kaTnyopies kupaivovTal and To A
pEXPI TO H. ANopUYETE KaTd To SuvaTd TIG XapnAGTEPES KaTyopies E, Z kat H
yiaTi 8a 0ag KOOTIZE: GPKETA YIG Va KPATATE ToV XWpo aag JeaTo ToV YEmva
a1 3pocepG TO KaAOKaipL.

Evipysia XpnOoILONOIGVTaG CUVETA Tnv Bépuavon Kai Tov
9. MV apAVETE TG PLTT Kal TG NASKTPIKES GUOKEUES GOKONG 08
Aemoupyia.

- Uk ourFacsbook page -

" facebook com/ VS50 - yo

SAVES s e e
s T 0% o Bum

rahijpat

Photo 10 - Dummy energy bill
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In addition to the above, as mentioned in section 2.3, UCY Voice advertised for free both SSO and SSO+ events
during the year. Finally, in order to promote and provide more visibility to the project, this year we set up the
advice video for SSO+, created last year for all countries, and translated in Greek, in all common TV stations on
campus. Considering the total numbers of students studying at the University of Cyprus, about 1,000 students
were reached through this.

3.4 Successes and challenges

This being the second year UCY ran the SSO+ campaign, it was important to expand our communication
activities to the students living in the private rented sector. Attendance at all orientation events was a key
success for this year, as we managed to increase our engagement numbers. The organization of three training
sessions for students, and taking part in the Green Festival was also a big success, as there is a good
foundation to build up future activities with Student Clubs and other Unions.

Another big success is the cooperation with the Cyprus University of Technology (CUT) about expanding

SSO+. For the next academic year (2019-20), there is even more opportunity to improve the impact and the
visibility of the project to the students of CUT as well.

A challenge for UCY will be to be able to follow up on CUT and make sure they are able to promote the program
and provide them with help needed. Another a challenge, which is also a priority, is to seek collaborations with

NGO’S and other organizations that are energy related (i.e. Cyprus Energy Agency, Cyprus Youth Council) to
co-organize events and activities.

3.5 Photos from the SSO+ campaign

B Q Facebook @

The user UCY Student Switch Off is @ feeling
motivated

o You, Valentina Galantari and 2.457 others 529 Shares

c Like! D Comment ﬁ> Share
Photo 11 & 12 - Orientation Days for New coming Students (July and August 2018)
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Photo 15 & 16 - Greeh Festival

and T'r'a‘ininvg dUring the Festival (April 2019)
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3.6 Social media and email examples from the SSO+ campaign

Fri 28-Sep-18 152 4M
saves2@ucy.ac.cy . P . ) g
4 2 i 4 2 & evépyaag kol XOTd TV EVOIKIaoT) UROOTATIKOU
Ofpa: ya EVEPYENIC KAl XPAUATIV KTA TNV EVOIKIQON UTOOTATIXOY.
To Owstna Larbroy
*  &sdPoot 1o perparh 00w - Eva onuored vo ™ xphon S et

V3 vo thyyex ov oou (AMK) ot byn uneorPEoT.
©  Ayopoot ovoruic p wald tvepyoond 006800 - 1 TALO9TIC Ter LCDREY
ouORTISY X KD & ASTTAOIC BOBEOUY CTRETS Now SYSYRORETS! 1 ERIVOOK

000 kahUTIon Gver A &ITETEEN OTAV KALICKD. T930 AYOTEON DRESYDS ACITVAMIVE A NAEKTDRA

ovouun.
*  Mav opdvex aveppive on d-u-k——-kmun
fob oog! -mmnm%mmn“num

00U, 431 VE BESOLK NG TV idposn T kAT SAAIYE.
KoBdx, n nApoyngic ono todg Soptvere ot kinow unooTankd nou evosidlere and Tov IBamkd Touto
<o nhnpdvere or iSion Toug Aoyepiaopols nAektpkod priioTog, oxegrixept 6n 8o frov xpAowe vo
WOPOCTOURE e L0 e OupBeuMs oUTIC HOTE VO peEoLTE TS evepypaxi cog Banovex, xwpk v
Buonilere my Bepunc) 0og dvean, kon napaAAnAa npooTaTeiovTag To nepiailov!

Kabe o Eodeie: nepinou €375,00 To xpévo, yia T xpdon evipyoag oTov BuaTicé Touts. Akdgo
0 auroi nov SioBErouy evonooTips oupfdlao dncu To kéaTog yphong evépyoog oupnepihapBbveral
OTO VOO, PEDIKES, POPES NDENT! va NANPDBOUY ENMALDY XPERIOEI; NOU EVGI OVONOPELTEL,

Mio xéw ouyxevrpioopt ma Aicta ond Spdoi; nou pneps va npofieis yia va Bedombeic on Sev Ba
nAnpdvei; 900 nodrd yio nAexTpech evipyea:

Save energy.
Save money.

Ta Mg oivroge,

YT Aw Sov enuptic va AopBives, 1o e-mal g o 9090 10 pive, smeptic ve Boypoptic ptow Tou
fink nou UNAEYE OTO 20VE BEPR( ToU e-mad. MRCSEC S va EEoKoAOUBEX VS IYEDUVTOD 10w T
oehifiog poc oTo Facebook oudps ko ov Sov ondupsic vo AouBavex To e-mals pac.

Y200 170 70 0 ve ¢ cvtoyoo: Ko yphucTs o0
£vom00{DUEVE S0U UROCTITIED, CRCKERDS 3K OTO Ste POC.

Figure 5 & 6 - Email sent to students regarding general energy advice / start of the year (September 2018)

KolweopiooTt oTe ermutpened pag SekTio yis supBoulis tEomoviyunong tvipYDeX Kol xpiTEY OTe
Gortmrms S0g anin.

AuTs T2 itve wavTpaniuaeTs oY owavisnan tvipynos S1ov B0 GUVETE yia T wivis cog
™

Mwm Mml&ﬁmwunw

*  Ipior géro wo ovowsuis. Eng 2-3 Blopibeg now Bo ancumiler: n evipye nov

bncopmecmdboyharsmami spralpisdpasasrsesy bty vy e ghrmaty

Y.F Mn yooug i oupBoulix nov Be cnocTEAOULE TOV INdREYe VG yie ksupEon onmoY!

Y.r2.fe & NES ¥IO TO Mg v EVEPYER €O XPRECTS OTD
EvomeléED ToU UNCOTCTICE, ErOXEWOU 15 OTO Site oG
nus
avemothio et
Kinpoy ch off + ——
==
Facebook Website Dashboard

To unsubscribe from this kst vist Unsubscrive

Figure 7 — Email sent to students regarding advice during Easter Holidays (March 2019)



Switch off ® Save energy » Save the planet Switch off ® Save energy » Save the planet

# H povyla kot To Kpvo
TOV GTIITIOV GOV
o@sgilovTan 6TV
vypocid. AtdEe TNV
gvoiyovTog TU
nepdBupa o Liyo kot
00 mopaTnproeig MoOg
AOPic vypoosia TO GTITL
CeoTaiveTol Mo £VKOAC.

# I éva etian ko@é
yperalecar povo
éva pltlavt vepo
Kl Ot éva
vepato Ppactipa.

nug’ nug
Figure 8 — FB photo post with energy tips Figure 9 - FB photo post with energy tips

4 Conclusions

Overall the implementation of SAVES 2 for the 2018-19 academic year in Cyprus, has been very successful.
Both campaigns (SSO and SSO+) run successfully without significant issues.

Both campaigns delivered high engagement numbers and a high percent energy savings has been recorded for
the SSO campaign. Progress has also been made in the local context, as the project has been exported to
Cyprus University of Technology. More work is necessary, to enable the project to deliver substantial
engagement numbers at CUT and this is one of the main objectives of the new academic year.

A stronger visual presence on campus than last year has been achieved. The project and its visual identification
is widely recognized around the campus and this makes it more inviting for students. Certainly, more work is
necessary to build even more on the visual identity of the project.

Finally, as a concluding remark it shall be stated that the project is well placed in the local context and the
upcoming campaigns and activities will be more effective and more fruitful.
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