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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in
Cyprus.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the
most energy on each campus, is announced winner and rewarded for their efforts. Energy savings are
determined by comparing pre-intervention electricity consumption, with post intervention electricity
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every
academic year between 2017-2020.

The SSO+ campaign aims to raise awareness amongst students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 43,000 students living in the private rented sector in the 2019-20 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.

Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities
undertaken as part of SSO+. Chapter 4 reflects on the successes and challenges of the SAVES 2 project as a
whole (both SSO and SSO+) and Chapter 5 draws a conclusion.

2. The Student Switch Off campaign in Cyprus

2.1 Universities taking part

During the 2019 -20 academic year, the University of Cyprus (UCY) was the only university in Cyprus to run the
Student Switch Off campaign. The university itself is the owner and the operator of the 12 student dormitories
that participated. In total 208 students live in the 12 dormitories. The 2019 - 20 campaign was a continuation
of the successful campaigns that took place within the context of SAVES1! (2014 — 2017) and SAVES 2 (2017 -
2020).

Name of Number of Number of dormitories Number of students living

University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2

University of 12 12 208

Cyprus

Table 1. Universities in Cyprus taking part in SAVES 2 in 2019-20.

2.2 Engagement activities

Throughout the 2019-20 academic year, a number of activities took place in the dormitories at UCY to raise
awareness about energy saving. These included social media/photo competitions climate quizzes, dormitory
visits, ambassador training sessions and campaign launch events (fresher’s fairs/arrival events). The section
below describes these in more detail and what engagement levels were reached.

2.2.1 Launch of the campaign

Before the campaign launched, various preparatory meetings were held between the country manager, the
dormitory coordinator and other key personnel at the university, in July and August 2019, to prepare for the
commencement of the campaign. A plan of the activities was put together that took into account specific local
needs and restrictions.

Resident assistants, that were later recruited as Student Switch Off ambassadors (discussed in more detail in
section 2.2.2), received training from the UCY dormitory coordinator on the 26th of August 2019. Resident
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assistants (RAs), are students that are selected each year by the university and have a number

of administrative responsibilities, while promoting the community spirit in the dormitory (for example by
planning parties and events for all residents). During the training, they received introductory information about
the SAVES 2 project and information on how energy is used in the student dormitories.

On admission day (30t of August 2019), the Housing Office personnel handed out SSO promotional material to
the students moving into dormitories; these materials included leaflets with information about SAVES 2. This
year, a large frame was set up with SAVES 2 logos and phrases that students could color and take photos with
(see photo 15). Adding more fun to this year’s admission day, a spinning wheel game was also created with
various energy saving questions, which students were excited to play and learn at the same time. During the
day, residents were asked residents to sign up to our campaign, and like the UCY SSO Facebook page, with
silicone bracelets with the SAVES 2 logo given to those that signed up.

All dormitory students received information for the campaign via email in mid-September, which included
information about the energy dashboard, social media pages and website. The Housing Office personnel hosted,
for the first time this year, a training event for new coming students on September 4t 2019. During this event
students were informed about various important issues of their life in the dorms and were also given
information about SSO. In addition, a welcome party for all dormitory students was organized on September
17% 2019 which gave the resident assistants a chance to talk to students about the campaign in a friendly and
fun face-to-face manner.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories by raising awareness on SSO and encouraging them to save energy.

The ambassador training session organised at UCY covered what the SSO campaign is about and trained
students on the best way of effective communication. Resident assistants (RAs) took on the role of Student
Switch Off ambassadors and attended the training session run by the dormitory coordinator at the beginning of
the academic year, on the 14t of October 2019. This year’s event was organised as an Ambassador Call /
Training Station Event, and was hosted by ambassadors from the previous year, in an effort to sign up more
students as ambassadors. One hundred students in total attended the event (25 SSO students and 75 SSO+
students - see section 3 for more information on SSO+).

The three-hour event included training, providing information about the project, and fun interactive games, and
was open to both SSO and SSO+ ambassadors. Following the training, 17 of the 25 SSO students became SSO
ambassadors (and five SSO+ ambassadors) at UCY. The SSO ambassadors supported events throughout the
year organised by the dormitory coordinator, such as the Welcome Party for residents and training events for
SSO+ students.

This year, the Ambassador of the Month was chosen and announced each month, where the most active
ambassador was celebrated via social media to provide incentive to more students to take part. This was
accepted with excitement from the ambassadors and gave them the boost needed to continue to take part in
our activities.

Finally, all ambassadors were awarded at the end of the year with recommendation letters and certificates of
attendance for their involvement in the campaign.

Name of University Number of training sessions Number of students attending
ran
University of Cyprus 1 100 students attended

17 enrolled as SSO ambassadors
5 enrolled as SSO+ ambassadors

Table 2. Number of students attending ambassador training sessions at the University of Cyprus in 2019-20
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2.2.3 Dormitory visits/on campus face-to-face activities

Face-to-face visits were conducted at the dormitories to raise awareness of the SSO campaign throughout the
2019-20 academic year. These visits were pre-planned, and all residents of each dormitory building were
invited on a specific day/time to their dormitories’ common area, to learn more about the campaign, sign up as
ambassadors, and find out how to keep up to date with the campaign (e.g. follow the SSO social media pages,
the SSO website, and check the dashboard). In total, there were three visits (September, November, and
February) organised by the dormitory coordinator, with each lasting approximately two hours. The fourth visit
organized for March was cut short, and only four of the twelve dormitories were visited, due to COVID-19
restrictions.

The visits proved to be effective since they instigated a personal relationship between the staff and

the students participating in the campaign; this was possible as there is only a relatively small number of
students living in dormitories at UCY (208 students in total). Almost all students were reached on each visit,
since it is mandatory to attend these meetings, as it's an opportunity to discuss dormitory life in general.

As well as the dormitory visits, a new successful activity for 2019-20 was setting up a bi-monthly SAVES 2
station in a central location in the university, in total four times throughout the year, giving the opportunity to
students to learn about the project, participate in fun games, enrol as ambassadors etc. This activity was aimed
towards both SSO and SSO+ students.

Name of Number of onsite Description of Activities

University engagement visits

University of Cyprus | 3 Meeting set in common areas of participating dormitories,
around 200 students were reached each time

Table 3. Face-to-face engagement activities at the University of Cyprus university (excluding ambassador
training) in 2019-20

2.2.4 Social media competitions

During the 2019-20 academic year, several online engagement activities took place. Five photo competitions
(themed around energy saving) were run on the UCY SSO Facebook page. In addition, four more “tagging”
competitions were run on Facebook, where students were asked to tag their friends in the comments section of
a post with an energy saving action. Tagging competitions were introduced in an effort to spike the students’
interest in doing something different. A “Share the Post” competition was run during Earth Hour on the 28th of
March, as a way of encouraging students getting involved in turning off their lights/devices for Earth Hour. Due
to COVID-19 some competitions planned during March, April and May were cancelled.

The aim of the competitions was to raise awareness and normalise energy-saving behaviours in a visual way.
Some of the competitions were open to students that weren't living in the dormitories (discussed in section 3).
Competition posts had significant reach on social media, appearing in many people’s social feeds. On average,
there were eight entries per competition, and it total 10 photos were submitted, while 89 photos were
tagged/shared. Table 4 describes the engagement in the competitions in more detail.

Winners of the competitions (chosen by the most ‘likes’ for photo competitions, or at random for tagging
competitions and the Earth Hour competition) were awarded with different prizes including cinema coupons,
coffee, pizza and fried chicken from local sponsors; that is K-Cineplex, Caffe Nero, Pizza Hut and Chick-in
tenders food restaurant.

Name of University | Competition type and theme Number of entries Platform used

University of Cyprus 5 Photo competitions 10 photos Facebook

e Switch off lights and
appliances (Oct 2019)

e Put a Lid on Pan (Nov
2019)

e Putting on Extra Layers
(Nov 2019)

e Don't Overfill the Kettle
and Save Hot Water (Jan
2020)
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e Low Temperature Washing 77 tags
and Eco Cleaning (Feb
2020)

4 Tagging competitions
Tag your friends
e Energy consumption (Oct
2019)
e Christmas Themed / Switch
off appliances (Dec 2019)
. Egggg)y Saving Tips (Jan 12 shares
e Last One Turns Off the
Lights (Feb 2020)

Share a Post competition that
included:
e Share an Earth Hour
Post/poster and turn off
your lights (Mar 2020)

Table 4. Social media competitions at University of Cyprus in 2019-20

2.2.5 Climate change quizzes

Two online climate quizzes (one in each semester) were launched during the 2019-20 academic year to raise
awareness about climate change and energy saving. The quizzes included six questions on energy usage and
were open for one week each. Two students who entered the quizzes at UCY were randomly selected to win

either a laptop backpack or wireless mouse - 44% of the students living in the dormitories took part in each
quiz on average.

Name of University Number of students that took | Proportion of students that took
part in the quiz part in the quiz

University of Cyprus, quiz #1 87 42%

University of Cyprus, quiz #2 97 47%

Total 184 44%

Table 5. Student participation in climate quizzes at the University of Cyprus in 2019-20.

2.2.6 End of year event

Due to the COVID-19 restrictions and lockdown in Cyprus, the end of the year event was cancelled. However,
the winners were still announced via Facebook to celebrate their achievement. The winning dormitory was
Building No. 7 (which houses twelve students) as they saved the most energy, (44.2%, compared to the
baseline) and were awarded with a certificate of participation in SAVES 2, and a bag of prizes containing a
backpack, USB, silicone bracelets, sport bottles, notepads, sticky notes and car sunshades. Building 7 has
managed to save 44,9% energy, compared to the baseline that amounts into 3 kWh saving per student per
day. Students were able to receive their certificates and awards from the Residents Information Centre at the
student halls.

2.2.7 Other miscellaneous activities

For the first time this academic year, a personal birthday gift (environmentally friendly straws and cotton
swabs) was introduced for SSO residents, along with a SAVES 2 birthday wish card. This personal touch was
much appreciated by the students who were very thankful and excited to receive it and was a way to remind
students of the project and to be careful with energy usage. Even during the COVID-19 lockdown the birthday
cards were sent to students via email, along with a link to a site with energy saving games. Adding in
information about SAVES 2 to this initiative was a useful way to remind students about the project.

UCY as last year, took part in Earth Hour, on March 28th, 2020, where the lights in the common areas of

student halls were turned off during for an hour. Students were encouraged to turn off their lights in their
rooms, at the same time. During that day, a “Share an Earth Hour Post Competition” was run as an additional
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way of encouraging students to get involved and learn more about energy savings and climate change. The
Earth Hour informational post and competition was also promoted to SSO+ students through social media.

2.2.8 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in Cyprus.
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Table 6. Overall student engagement statistics in Cyprus in 2019-20.

2.3 Communication with students

A variety of communication channels were used to make students aware of the Student Switch Off campaign at
the University of Cyprus.

Facebook ( UCY Student Switch Off? ), emails, and face to face communication were all used to engage

with students on a weekly basis; emails were primarily used to send announcements and general

information on the campaign and the UCY SSO Facebook page proved to be an effective and interactive
communication channel. In addition, UCY Voice, the official radio station of the University of Cyprus, advertised
for free both the SSO and SSO+ events during the year.

The SSO ambassadors once again relayed information to other students on a peer-to-peer level. A Twitter page
(@ucysso) was also set up for more visibility of the campaign by sharing articles from other partner universities
and general articles/news about energy issues and sustainability.

2.4 Engagement materials

A variety of branded marketing materials were used during the campaign to drive student engagement and
increase the campaign’s visibility.

These materials included:
e Leaflets and posters for the campaign, that were given during the admission day at the dormitories,

and were regularly posted in common areas of the student dormitories

e Silicone Bracelets with the SAVES 2 logo that were given during the admission day at the dormitories

e Monthly calendar with all SSO activities starting from January 2019 was created for this academic year
(see photo 1 and 2 below). The calendar was printed and left in student kitchens, and was used to remind
them of SSO activities, energy saving actions, the energy dashboard, and important dates regarding
energy savings (e.g. Earth Hour).

e Banners with the SAVES 2 logo located at the student halls and university campus to provide more
visibility for the project

e A Birthday gift with a SAVES 2 Birthday Wish Card
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Photo 1 & 2 - Monthly Calendars located in common kitchens in student halls
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Photo 3, 4, 5 (right to left) — Banner stationed at UCY Campus, Birthday Gifts showing the front and back of
the SAVES 2 Wish Card

Winners of photo competitions were also awarded, as mentioned in section 2.2.4, with free coupons for cinema,
coffee, pizza and fried chicken from local sponsors; that is K-Cineplex, Caffe Nero, Pizza Hut and Chick-in tenders
local food restaurant.

2.5 The energy dashboard

The online energy dashboard, created and maintained by Ecovisum, is a fantastic tool to engage students,
letting them know how much energy they are saving throughout the year in their dormitories. The
energy dashboard has been a key element of the Student Switch Off campaign at UCY.

The dashboard is embedded in the University of Cyprus Student Switch Off Facebook page where it receives
most of the visits from the students. Students were reminded to visit the dashboard via bi-monthly Facebook
posts. Additionally, the dashboard has been promoted by the ambassadors and by the university staff during
face to face visits. The dashboard was also promoted via email, where each email sent to students contained a
link to the dashboard, and finally through the calendar stationed at the common kitchens at the dormitories.
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Photo 6: Screenshot of University of Cyprus Facebook page with the Dashboard tab
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2.6 Photos from the SSO campaign

Photos 7 & 8 — Admission Day at the Studnt Halls of the
University of Cyprus (August 2019)

o~

Photos 9 & 10 Welcome Party at the Student Halls of the
University of Cyprus (September 2019)
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Photo 11 - Photo Competition Put on Extra Layers (November 2019)

2.7 Social media and email examples

Azv 16/9/2019 8:09 .

S Saves: <saves2@ucy.ac.cy>
AIATQNIEMOE. EZ0IKONOMHEHS ENEPFEIAX

To Christina Lambrou

h [lavemotipio
Kompou

H ®ormmikn pag Eoria AapBaval pépoc yia 1o akadnpaiko £rog 2019/20, orov Eupmnaikd

Y 1o EE 0 A ¢ EvEpy£iag perat Twv GomnTikev EoTiov noAAGv
Evpwnaik®v Mavemommpiov!!
0 diaywviopoc Ba diskayeral os dUo £nineda, peTaly Twv Knipiov pac, kai peral Tng dikng
pag ®ormmikng EoTiag kai Tev Eoniev Tov aAwv Navemompiov nou AapBavouv pépoc.
Eav BéAeTe va AaBere pépog oTo diaywviouo kal va kepdioere SiGpopa paviaoTika dwpa kar
BpaBsia ToTe:

1. Kavere LIKE T o£Aida pac oto Facebook =5
2. NepmynBeite omv £nionpn 10TooAida Tou Alay@VIopoU 5o

A A

pBavovrac pépoc, Ba BonBrosrs oTnv & ¢ svépyeiag o QoK
pag Eotia, pe pikpéc anhic KIVOEIC ON®C va KASIVETE Ta O@TA/SIOKONTEC KAl TIG OUOKEUEC
oac 6Tav dev sival o= Xpiion, kai napaAAnAa Ba £xere Ty sukaipia va kepdiosts Sidpopa
dwpa!

01 £voikol Tou kTipiou nou Ba £&¢ pnosr mv 0 £ pe 1o TEAOC TOU
£rouc, Ba kepdicouv diapopa BpaPsial!

Ta anoteAfopara m¢ €& 0 ire vata AouBsire 010 Dashboard.

Mnopsire va TE 0TOUC YNED Tou Kmipiou oag ka1 oo Kévrpo
ECunnpémonc Evoikmv yia SIsukpIvAOEIC 1}/ Kal anopiec.

nus’
J/ Thi praject s fecened fundg
fliielenet e
SAVES & T switch off *
bl

Website Dashboard Facebook

To unsubscribe from this list visit Unsubscribe

Figure 1 — Email sent to students for the beginning of the campaign in Cyprus (September 2019)
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Tou 18/2/2020 6:09 kp Plop 3/4/2020 2:02 pp

S Saves2 - UCY Student Switch Off: <saves2@ucy.ac.cy> S Saves2 -UCY Student Switch Off: <saves2@ucy.ac.cy>
Happy Birthday!!!

To Christina Lambrou

To  Christina Lambrou @ vou forwarded this message on 5/4/2020 7:01 .

20 KApTIKG KoviZ! ATtGvTnoE Kau KépSIoe!

Aiapovi) oTn ®orTnTiki EoTia onpaiver AQPA!!

‘OAor epel ané TV opéBa Tou SAVES2, To npogwnikd Tou Mpageiou
Nape pépog oo 2° khipaTiké kouif (18-26/02) kai képdios éva wireless mouse, Zréyaeng kai o1 BonBoi TG ormikig EoTiag cou suxéHacTe va Ta
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Figure 4 — FB Photo post (Ambassador of the month) Figure 5 - FB Photo post (energy tips)

3. The Student Switch Off+ campaign in Cyprus

3.1 Students receiving information

The University of Cyprus first launched the SSO+ campaign in Cyprus in September 2017. For the 2019-20
academic year, the campaign launched for the third time in September 2019. The university reached out and
promoted the campaign to students that took part in SSO in the previous academic years, and were now living
in the private rented sector, in addition to students living in the private sector that were not involved with SSO
in previous years.

In September 2019, a list of the latter students compiled by the university was used to reach out to

students. In addition, the University of Cyprus compiled a list of housing contacts, through private owners that
advertise their own housing to the University that also sent out information about the campaign to their own
student residents. In total 6,480 students were reached via email in Cyprus with SSO+ advice.
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To engage and enrol more students to SSO+, like in 2018-19, the SAVES 2 team were present at all
newcomer's orientation events in August and September 2019, and used more interactive and fun promotional
materials, such as a spinning wheel game with various energy saving fun questions, and large frame with
SAVES 2 logos and phrases that students could color and take photos with. There was also a SAVES 2 presence
at the Student Clubs Union event, so students interested in environmental and social issues could learn more
about the project. This proved successful as around 1,000 students were reached at the events.

It shall be noted that UCY has tried with not much success to export SAVES 2 engagement activities in two
other universities in Cyprus. Initially in 2017, an effort has been made and meetings were held with the
European University of Cyprus (EUC), a private university located in Nicosia. EUC has initially shown interest to
participate in engagement activities, however the effort to join SSO+ activities have not been successful. Next
year, in 2018 UCY has approached Cyprus Technical University (CUT), a public University in Limassol. CUT has
shown willingness and enthusiasm to participate in SSO+ activities and has progressed into setting up a
student-switch-off Facebook page. The campaign in Limassol has not managed to attract significant number of
students although several attempts have been made from CUT and UCY staff to engage students. As a
consequence of the limited interest, it was decided by CUT not to go ahead with the SSO+ campaign for year
2019.

Name of University Number of students reached

University of Cyprus Unique total reach via email: 6,480

Total Social Media Reach: 4,926 (posts viewed etc.)

Total Social Media Engagement: 380

The average reach per post is 352 and average engagement per
post is 27

Face to Face Engagement: 1,000 students

Table 7. Universities in Cyprus receiving SSO+ information in 2019-20.

3.2 Engagement activities

Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is
predominantly because unlike university dormitories, that are normally localised and easily accessible, privately
rented accommodation is spread across town, and is not easily accessible. The main activities that took place
as part of SSO+ was sending regular emails to students living in the private rented sector, posting regularly on
social media (Facebook), organizing face-to-face trainings and running online competitions.

Engagement Frequency Theme Reach
Activity
Advice Email 10 emails, e Sep - Tips for energy and money 6,480 students
sent monthly saving in rented accommodation emailed
e Oct - Tips on using appliances
efficiently (kitchen), how to (unigue total reach)
understand and manage your
energy bill
e Nov - Stay warm and save money
this winter

e Dec - Reminder to switch off
unnecessary lights, appliances and
heating over the Christmas holidays

e Jan - Information on EPCs again for
those house-hunting for next
academic year - House-hunting tips
to save you money next year

e Feb - General Information on how
to reduce your bills

e Mar - Revising Time-saving tips to
get more time for studying

e Apr - reminder to turn down
heating as the months get warmer
and switch off over Easter

e May - House-hunting tips to save
you money next year
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e May - Switch off and take meter
readings. Avoid
energy pitfalls and save money on
your bills over the summer

Social Media

23 posts over

e Sep - Dummy Energy Bill

Social media posts

Posts (advice the year, on Facebook
posts, did you posted every e Sep - May: shared all the advice reached 4,926 and
know energy 2-3 weeks sent by emails (as mentioned engaged 380
posts etc.) above) as Facebook posts students in total
e May - Shared the SSO+ Video with | The average reach
advice via Facebook per post is 352 and
average
e Monthly - Did you know energy engagement per
posts and general tips (see for post is 27
example figure 5, page 19)
Training 1 training Training Session on SSO 100 students
and SSO + and recruitment of attended / 5
Ambassadors Ambassadors enrolled as
Training Event Ambassadors for
/Call (both SSO SSO+
and SSO+)
14/10/2019
Face to face 2 face to In total 69 students
Training trainings attended the two
training events
21/11/19 Training Session on energy
saving practices in houses in the private
sector and EPCS.
Training with Environmental Commissioner
18/2/20 of Cyprus
on energy saving practices in houses in the
private sector and plastic waste
Face to Face Total reach
activities
Orientation 3 Present with stools/leaflets/posters
events & 800 students
Student Club
event (August
and September
2019)
Station set bi- 4 Present with stools/leaflets/posters
monthly on
University 400 students
Campus
Photo 9 SSO competitions that were open for SSO+

Competitions
and engagement
activities

competitions

students as well:

5 Photo competitions
e  Switch off lights and
appliances (Oct 2019)
e Puta Lid on Pan (Nov 2019)

7 photos
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e Putting on Extra Layers (Nov 2019)

e Don't Overfill the Kettle and Save
Hot Water (Jan 2020)

e Low Temperature Washing and Eco
Cleaning (Feb 2020)

4 Tagging competitions
Tag your friends
e Energy consumption (Oct 2019)
e Christmas Themed / Switch off
appliances (Dec 2019)
e Energy Saving Tips (Jan 2020)

109 entries are

e Last One Turns Off the Lights (Feb tags/shares
2020)
Share a Post competition that included:
e Share an Earth Hour Post/poster
and turn off your lights (Mar 2020)
SSO+ Climate 2 The quizzes were launched prior to the Face | 125 entries / 371
Quizzes to Face Training Events and included six views

energy related questions
1st November

2nd February

Table 8. Engagement Activities for SSO+ in Cyprus in 2019-20.
3.2.1 Emails and social media

Monthly emails were sent between September 2019 and May 2020, and Facebook posts were also scheduled on
a monthly basis. The information provided general advice and tips to students on how to save energy in their
everyday activities and inform them about their rights as energy consumers as shown in Table 8, above.
Guidance was also provided on selecting energy efficient appliances and the usefulness of energy performance
certificates (EPCs) when looking for a new apartment. All this information was also posted on the UCY Student
Welfare Facebook Page, the UCY Housing Office Facebook Page, the Cypriot Student Switch Off website and the
UCY Housing Office website.

3.2.2 Training sessions and face-to-face activities

As discussed in section 2.2.2 the ambassador training session organized at the beginning of the academic year
(14 of October 2019) and was open to both SSO and SSO+ ambassadors. Seventy-five SSO+ students
attended the event, with five students in total becoming SSO+ ambassadors at UCY. As with SSO, this year an
Ambassador of the Month was announced, where the most active ambassador was celebrated via social media
to provide incentive to more students to take part. All the SSO+ ambassadors were awarded at the end of the
year, with recommendation letters and certificates of attendance for their involvement in the campaign.

The first face-to-face training session was organized on the 19% November 2019 and focused on energy saving
practices in houses in the private sector. Both the Country Manager and an SSO+ ambassador conducted the
training. Having a student SSO+ ambassador participate in the training eased the audience and enabled them
to participate actively in the training, as a more casual and informal tone was perceived. Seventeen students
participated that were already living in the private sector. Students were given some promotional material and
certificates of attendance, as incentive to take part in the training.

In addition to the above training, a second training session on energy saving practices in houses in the private
rented sector was conducted with the cooperation of the Environmental Commissioner of Cyprus and the
University of Cyprus Library, on February 20t 2020. The event consisted of open presentations and four
lectures about energy use, use of plastics, and today’s environmental challenges. The cast of speakers included
the Deputy Head of Representation of the EU Commission in Cyprus, an MP of the Green Party, a Civil Engineer
and a delegate from the Commissioner for the environment in Cyprus. Fifty-two students attended, living in the
private rented sector. Students that took part in the training were given some promotional material and
certificates of attendance as a thank you for taking part.
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3.2.3 Photo competitions and engagement activities

Prior to the training sessions in November and February, as an effort to engage more students and advertise
the events, a station was set up with various promotional material, and an SSO+ Online Climate Quiz was
launched as a fun activity for students and an easy way to familiarize them with SSO+. One hundred and
twenty-five students took part in the quizzes, all of which were given some promotional material as a thank you
for taking part.

During the year, all competitions (five photo competitions, four tag competitions, and a share a post for Earth
Hour competition) conducted for SSO students were also open to SSO+ students, in order to make them more
aware of the project, and as an opportunity to engage them more in energy saving practices. The decision to
open up the competitions to both SSO and SSO+ students was taken to enable more participation and trigger
some sort of competitiveness between SSO and SSO+ students.

In total, 115 students took part in the competitions. Students that took part were randomly selected and given
promotional material as a thank you for taking part (including car sunshades and USB sticks)

3.3 Engagement materials

A variety of branded marketing materials were used during the campaign to increase the campaign’s visibility
including:

e Banners created and stationed at the student dormitories and around the university campus to provide
more visibility for the project.

Various leaflets and posters printed and placed on campus throughout the year.
Silicone Bracelets with the SAVES 2 logo

Sports bottles with the SAVES 2 logo

Laptop backpacks with the SAVES 2 logo

USBs with the SAVES 2 logo

Car Sun Shades with the SAVES 2 logo

Sticky Notes mini pad with the SAVES 2 logo

Note Pads with the SAVES 2 logo

Lanyard and Badge Holders with the SAVES 2 logo

T

Photo 12, 13 (left to right) - Silicone bracelets, sport bottle, laptop backpack and a USB; car sun-shade

In addition, a dummy energy bill (Photo 14) was created to help students understand how to read an electricity
bill. The dummy bill was posted on Facebook in September 2019, in order to help students that were just
moving into private accommodation.
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Photo 14 - Dummy energy bill

3.4 Photos from the SSO+ campaign

Photo 15 & 16 - Orientation Days for New coming Students August and September 2019)
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3.5 Social media and email examples from the SSO+ campaign
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Figure 6 - qugil sent to SSO+ students regarding general energy advice (February 2020)
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Figure 7 — Email sent to students regarding advice during Easter Holidays (April 2020)
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Figure 8 — Facebook photo post about saving energy
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Figure 9 - FB photo post with energy tips

SAVES



4 Reflections of SAVES 2 in Cyprus

4.1 Successes and challenges of SSO and SSO+ in 2019-20

With 2019-20 being the third year UCY ran the campaign, it was important to expand communication
activities to all students both living in the dormitories and the private rented sector. Attendance at all
orientation events was successful in increasing engagement. Offering training events and the presence of the
SAVES 2 information station also helped in increasing the number of students reached. Giving the campaign a
more personal touch, by giving residents a personalized birthday gift (SSO students) and announcing an
Ambassador of the Month (both SSO and SSO+ students) also proved to be motivating for students.

A strategic decision was made to combine most activities to both SSO and SSO+ students. This decision aimed
to mix up the smaller population (but more homogeneous and active) of SSO students with the larger
population (but less homogeneous and less active) of SSO+ students, in an effort to engage even more
students. This strategy proved to be successful because it raised competitiveness between clusters of students
that belong either in the SSO or the SSO+ population, thus boosting the engagement activities.

The Student Switch Off campaign ran very successfully at UCY in 2019-20. Students showed a lot of
enthusiasm and participated in the various engagement activities. All the planned activities and tasks were
carried out without any significant problems. This year the team were pleased to see that there had been an
increase in numbers of students engaged in the various activities compared to 2018/19, as follows:

Students Engaged in Various 2018/19 2019/20
Activities

Enrolled SSO and SSO+ 14 17
Ambassadors

Attendance at the Ambassadors 60 100
Training event

Attendance at Face to Face 30 69
Training Events

Facebook Followers 582 837
Social Media Competitions 65 198

Table 9. Comparison of students engaged 2018/19 and 2019/20

At times, it was challenging to maintain the interest of the students since the project is now running its sixth
year in Cyprus. Each year about one third of the students currently staying at the student dormitories continue
to live there the following year and so too much repetition can cause decrease engagement and interest in the
campaign. This fact was addressed by adding new themes in photo competitions and tagging competitions (for
example eco-cleaning), creating more fun and interactive promotional material, and adding some new activities
such as announcing Ambassador of Month & giving the SSO residents a birthday gift. These added activities
really helped the increase engagement of students as shown in Table 9 above.

It must be also mentioned that the COVID-19 pandemic halted the operation of the University between March
and May and during this period no activities for the project have been carried out. Even with the adversity that
the pandemic brought, the engagement numbers of both campaigns have been high. Because of the University
closure, and a large number of students moving out of the dormitories in this period, energy savings for April
and May have been excluded from the total SSO savings in UCY.

4.2 Embedding SAVES 2 into wider activities

The SSO and SSO+, and more specifically the SAVES 2 logo, is widely recognized within the university
community. It is identified by most people as the brand of a project that aims to reduce students’ energy
usage. The higher management of the University recognizes SAVES 2 as one of the most successful projects
that focuses on energy savings through behavior change. This fact can be considered an achievement and it
can be attributed to the efforts of the country manager and the dormitory coordinator to disseminate the
project within the University community. For this purpose, several initiatives have been undertaken with the
involvement and approval of the higher management of the University.
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The project delivered several success stories that have been perceived positively by the Rectorate. This year,
the project is a finalist in the International Green Gown Awards in the student engagement category. This
accomplishment is a continuation of other achievements that the project achieved in the recent years. The
project received the 2018 International Sustainable Campus Network (ISCN) award in the category of
Excellence in Student Leadership and received accolades from the local press and community.

& Navemothpo Kompou | University Of Cyprus @
May 29.-Q

We are excited that our University has been shortlisted as a finalist for
the 2020 International Green Gown Awards in the Student
Engagement category. Congrats to the UCY Student Switch Off team
& to our students for the energy & sustainability initiatives they have
taken.

Find out more here: hitps://bit.ly/2X203D8 , https://bit.ly/2yMt3Te
#SAVES2 #SaveThePlanet #Energy #SaveEnergy

— —

§ stiitch off +
Cyprus

Q0% 41 6 Shares

Figure 10 - Facebook post by the University for the Green Gown Awards

In 2018-19, the SAVES 2 was a runner-up at the Youth category of the 2019 EU Sustainable Energy Week
awards. The local project team took this opportunity to relay the news to the University community and in an
indirect way inform about the project.

The award and the nominations have played a significant role in making the project visible and recognizable to
the higher management of the University. As a result, SAVES 2 project is embraced and supported by the
Rectorate. As a matter of fact, the consideration that SAVES 2 project has been successful has worked as a
catalyst for the university to take even more actions in the context of sustainability.

4.3 Impact of SAVES 2

SAVES 2 has delivered significant results over the three-year period that the project has run in Cyprus. It is
estimated that the students for both campaigns (SSO and SSO+) in Cyprus, have achieved energy savings of
approximately 350 MWh, that is equivalent to the saving of 215 tonnes of CO; emissions.

In addition to the tangible energy reduction results, the project has managed to effectively change students’
habits in terms of energy usage, allowing them to adopt and carry forward for the rest of their life pro-energy
behaviors. It is also demonstrated that energy considerations are being embedded into the selection process
when it comes to selecting private accommodation. Energy performance is a factor that is now significant for
the majority of the students looking into renting private accommodation. According to a follow-up survey
conducted as part of SAVES 2 in 2019-20, 88% of the students from Cyprus participating in the survey stated
that they will take the Energy Performance Certificate score into account when selecting their next
accommodation (please refer to D5.7 for more information).

SAVES 2 has received recognition not only on a national level but on an international level too. The project is
identified as one of the relevant projects with regards to alleviating energy poverty. This is reflected in the
member state report on EU Energy Poverty Observatory.

4.4 Legacy of SAVES 2

The success of the SSO and SSO+ campaigns lay a solid framework for the project to be implemented even
after the funding from Horizon 2020 ends. The project delivers significant energy savings that result into direct
cost reductions for the university. The financial savings are in the order of five to eight thousand Euros that can
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guarantee that the project can be self-funded, after the funding ends. Of course, the engagement activities
need to be rationalized and some of these activities may be dropped to ensure that the cost remains under
control. However, it is expected that the essential activities can be carried on in the future even without
receiving funding from external sources.

5 Conclusions

Overall, the implementation of SAVES 2 for the 2019-20 academic year in Cyprus has been very successful.
Both campaigns (SSO and SSO+) run successfully without significant issues, except the disturbance caused by
the COVID-19 pandemic.

The SSO campaign has been abruptly stopped in early March due to the pandemic. However, the results
obtained each month prior to the outbreak, in particular the energy savings within the dormitories, provide
strong evidence of the success of the campaign. Between October 2019 and March 2020 there was an overall
25% energy reduction within the dormitories, equivalent to 33 tonnes of CO,.

The SSO+ campaign has managed to reach the great majority of the student population. The SSO+ campaign
has been effective, and this is reflected on the follow up student survey that shows improvement on how
students perceive energy behavior. Even though the effort to export the project in other Cypriot Universities
has not been fruitful, the effort taken can be the beginning of future collaboration between UCY and the other
Universities in projects that promote sustainability and energy savings.

SAVES 2 has achieved a strong visual presence on the UCY campus. The project and its visual identification are
widely recognized around the campus and this makes it more inviting for students. In the general context of
the University, the project has received focus from different people and it can trigger other initiatives towards
energy savings.

Finally, as a concluding remark it shall be stated that the project is well placed in the local context and any new
upcoming campaigns and activities will be effective and fruitful.
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