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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off+ (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student engagement
activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in Greece in the 2018-
19 academic year.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of activities,
encouraging students to save energy in their university dormitories. The dormitory that saves the most energy on
each campus, is announced winner and rewarded for their efforts. Energy savings are determined by comparing
pre-intervention electricity consumption, with post intervention electricity consumption, in each dormitory. We aim
to reach 38,000 students living in dormitories across Europe every academic year between 2017-2020.

The SSO+ campaign aims to raise awareness amongst students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 43,000 students living in the private rented sector in the 2018-19 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.

Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities
undertaken as part of SSO+. Chapter 4 draws out conclusions.

2. The Student Switch Off campaign in Greece

2.1 Universities taking part

In Greece the SSO campaign is run by two different universities, the National and Kapodistrian University of
Athens (NKUA) and the Technical University of Crete (TUC). There are five dormitories participating in the
campaign that host 1,144 students in total. The campaign is coordinated by the two corresponding universities.

Name of Number of Number of dormitories Number of students living

University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2

NKUA 4 4 1,068

TUC 1 1 76

TOTAL 5 5 1,144

Table 1. Greek universities taking part in SAVES 2

2.2 Engagement activities

Throughout the 2018-19 academic year, a number of activities took place in the dormitories in Greece to raise
awareness about energy saving. These included social media/photo competitions, climate quizzes, dormitory visits,
ambassador training sessions, beginning of year events and end of year events. The section below describes these
in more detail and what engagement levels were reached.

2.2.1 Launch of the campaign

New students move into the dormitories of NKUA close to the end of October each year. NKUA launched the SSO
campaign in November 2018, when all students had moved in, through three dormitory visits with the help of
three student ambassadors (more detail on student ambassadors found in section 2.2.2). The visits covered all
four dormitory buildings. During these visits, students were informed about SSO and received a dummy energy bill
(details about the dummy energy bills are found in section 3.3) with a link to the Greek SSO website and to the
Facebook page. In addition, as an alternative to the dummy energy bill, a drinks coaster was also given to
students with a link to the Greek SSO website where they could find the link to the Facebook page and more
details about the campaign. During these visits, posters about the campaign as well as the dummy energy bill
were posted in the communal areas of the four dormitory buildings.
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In TUC, new students also move into the dormitory at the end of October each year. As a welcome event, two
dormitory visits took place in November and December 2018. As part of these two visits, students were informed
about the SSO campaign and flyers with energy tips and the dummy energy bill were distributed. The leaflets had
information about the Greek SSO website and TUC’s SSO Facebook page. Campaign posters were posted in the
dormitory area as part of the dormitory visits.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories, by raising awareness on SSO and encouraging them to save energy.

The ambassador training sessions in NKUA covered what the SSO campaign is about and trained students on how
to communicate SSO to the residents of the dormitories. The dormitory coordinator delivered two sessions of
approximately 90 minutes each. The first training session was organized in September 2018 (two students trained)
and the second in the end of October 2018 (one student trained). At the end of the sessions, each attendee was
given SSO marketing materials: a blanket, an umbrella and a jumper (more details on SSO marketing material can
be found in section 2.4). The ambassadors performed on site engagement activities, namely dormitory door-to-
door visits. Details of these engagement activities are found in section 2.2.3.

Two ambassadors were trained in TUC across two different sessions. The purpose of the training at TUC was to
give to the ambassadors a better insight of the SSO campaign, and to teach them how to effectively communicate
and disseminate it. The two sessions were organised by the dormitory coordinator and took place in December
2018 and during the second semester (March 2019). Each training session lasted one hour. Each of the
ambassadors received a flyer with energy tips and a dummy energy bill.

Name of University Number of training sessions Number of students attending
ran

NKUA 2 3

TUC 2 2

Total 4 5

Table 2. Number of students attending ambassador training sessions at Greek SAVES 2 universities

2.2.3 Dormitory visits/on campus face-to-face activities

Seven onsite engagement visits took place in NKUA during the 2018-19 academic year to raise awareness about
SSO0. SSO student ambassadors supported the visits as previous experience showed that students are more
receptive to receiving the information from their peers and preferred face-to-face interaction.

Five visits to the NKUA dormitories were door-to-door, and the other two involved holding an informational stalls in
communal areas of the dormitory buildings. In all cases, SSO promotional materials (coasters and leaflets) were
given to students and information on how to participate more actively in the campaign and save energy was
provided. Moreover, dummy energy bills were posted on the noticeboards in each of the four dormitory buildings.
Each dormitory visit lasted approximately three hours. The dormitory visits to the communal areas of the buildings
took place in the second semester of the academic year (one in February and one in March 2019) and during those
visits dummy energy bills were handed to students and posters were posted on communal areas.

In NKUA, in addition to the aforementioned dormitory visits, the SSO ambassadors as students living in the
dormitories themselves, had the opportunity for extra face to face communications on a daily basis with students
providing on site tips on saving energy.

In TUC, four dormitory visits took place in the 2018-19 academic year; in November 2018, December 2018, March
2019 and April 2019. Each visit lasted approximately three hours. The first two were door-to-door visits and the
next two involved holding an information stall in the communal area of the dormitory building. Student
ambassadors came along to support the campaign on both occasions. As part of these visits, students living in the
dormitory were informed on how to get involved with the campaign (e.g. take part in photo competitions) and
were offered some energy saving tips.

Name of Number of onsite Description of Activities

University engagement visits

NKUA 7 Informed students on energy efficiency issues and on ways
to participate in SSO
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TUC 4 Dissemination of the SSO campaign, provided energy tips to
student and sign up student to SSO

Table 3. Face-to-face engagement activities on Greek university campuses (excluding ambassador training)

2.2.4 Social media competitions

Eight energy saving themed photo competitions were launched on the NKUA SSO Facebook page during the 2018-
19 academic year. The aim of the competitions was to raise awareness and normalise energy-saving behaviours in
a visual way; competition posts can have significant reach on social media, appearing in many people’s news feed.
The prizes for the photo competitions were EUR 10 vouchers offered by a large supermarket chain and SSO
jumpers (more details on SSO promo materials found on section 2.4). All eight competitions had energy saving
themes (these included switch-off lights and appliances, wear extra layers of clothes, boil only the amount of water
needed and put lids on pans). Twenty-seven photo entries were received.

Six photo competitions were organized at TUC. Students were informed about them through emails and the TUC
SSO Facebook page. The prizes for the photo competitions were ferry tickets from ANEK LINES on Chania-Athens-
Chania route. All of the competitions had specific energy saving themes (e.g. switch-off lights, put on more layers,
boil only the amount of water needed). Seven entries were received.

Name of Competition type Number of Platform used
University and theme entries (Facebook/Instagram/Snapchat etc)
NKUA Photo competitions 27 Facebook
and themes:
e X 2 Switch off
lights and
appliances
e X 2Putalidon
a pan
e X 1 Extra
layers
e X 1Don't
overfill the
kettle

e X 2 any energy
saving action

TUC e X 1 Switch-off |7 Facebook
lights,
e X 1Puton
more layers of
clothes,

e X 1 Boil only
the amount of
water needed

e X 1Putalidon
a pan

e X 2 Any energy
saving action

Table 4. Photo competitions in Greek SAVES 2 universities
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Photo 1 EUR 10 vouchers sponsored by SKLAVENITIS
supermarket given to photo competition winners.
NKUA

2.2.5 Climate change quizzes

Two climate quizzes were launched on NKUA’s and TUC’s Facebook pages to raise awareness about climate change
and energy saving.

NKUA'’s first climate quiz was introduced in November 2018 and stayed open for entries for two weeks while the
second quiz was introduced in March 2019 and received entries for three weeks. The climate quiz was
disseminated through Facebook and emails and received 222 entries (

Figure 8).
TUC launched its two climate quizzes in November 2018 and in April 2019. The climate quizzes were

communicated through Facebook and emails and stayed open for two months each. In total the quizzes received
134 entries.

Name of University Number of students that took Proportion of students that
part took part in the quiz

NKUA 222

TUC 134

Total 356 31%

Table 5. Student participation in climate quizzes at the Greek SAVES 2 universities

2.2.6 End of year event

The end of year Student Switch Off events are a great opportunity to celebrate student involvement in the
campaign. For the end of year celebration event at NKUA (took place in June 2019), SSO giveaways were given to
students living in the participating dormitory buildings. Students from all four buildings were rewarded for their
energy saving efforts. Rewarding all buildings and not just the winning one is an adaptation to the SSO campaign
that is a result of feedback received from students that took part in SAVES 1 saying that they prefer to be part of a
collective effort to save energy rather than a competition. In effect, a note was left at the main entrance of each of
the four dormitory buildings along with SSO promotional materials for students to take away (see Photo 2 below).
The note was thanking students for their efforts to save energy through their participation in the SSO campaign.

The building with the biggest savings was dormitory Building C (52,552 kWh saved, 21% savings). Degree days
were used to calculate energy saving since personal electrical heaters were used in all buildings in addition to the
gas central heating system operating at fixed hours during the day. The comparison academic year (baseline) was
2013-2014.

The staff of the dormitory buildings invited students to take an item of their choice as a reward. The following SSO
promotional materials were offered in each of the four dormitory buildings:



Jumpers: 30
Blankets:18
Tote bags: 4
Coasters: 20

Photo 2 (Left) SSO promo materials as giveaways for the end o the yeér.
event. (Right) A student received an SSO giveaway. NKUA

The academic year in TUC ended with an SSO celebration event in May 2019. The participating TUC dormitory
managed to save 12.10% energy (19,950 kWh) when compared with a 2016-2017 baseline. Student Switch Off
ambassadors supported the end of the year event and more than 100 students participated. Students were offered
refreshments and were given flyers with information about the SSO campaign, dummy energy bills and flyers with

daily energy tips. Five SSO T-shirts were also offered to students as giveaways. A local company in Chania
sponsored the refreshments at the event.

2.2.7 Other miscellaneous activities

No other activities were organized in Greece with regard to the SSO campaign.

2.2.8 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in Greece.
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TUC 76 76 100% 2 134 7 Facebook 12.10%
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TOTAL 1,144 196 17% 5 356 34 569 5.53%

Table 6. Overall student engagement statistics in Greece

2.3 Communication with students

In NKUA most of the engagement activities took place either face to face or through Facebook
(https://www.facebook.com/SSOnkua/); face to face and Facebook were the communication channels most
preferred by students living in the university dormitories.

During the 2018-19 academic year, seven face-to-face communication activities took place in NKUA that included
both door-to-door visits and visiting communal spaces of the dormitories (see section 2.2.3). Furthermore, posters
and dummy energy bills were posted in the communal spaces of the four dormitory buildings. The dormitory
coordinator made sure that they remained posted and visible until the end of the academic year.
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Every two to three weeks, information around energy saving and sustainability in general was posted on the NKUA
SSO Facebook page; it covered topics related to fuel poverty, tips on how to select a home or appliances when
moving into the private rented sector, facts about climate change and energy saving tips. Every two months, a
student blog or a guest article from a dormitory coordinator originated from a SAVES 2 country was shared
through NKUA SSO Facebook page. In addition, the dummy energy bill for students looking to move out of
dormitories was posted three times throughout the year.

In TUC, information on the SSO campaign was disseminated through emails, the Student Switch Off website
(http://greece.studentswitchoff.org/), TUC’s SSO Facebook page (https://www.facebook.com/TUCSSQO/) and face-
to-face meetings. The SSO website and Facebook page were updated every week with information around energy
saving, climate change, and sustainability in general.

Two visits in TUC’s dormitory took place in November and December 2018 and two more in March and April 2019.
During these visits students were informed about the SSO campaign and were encouraged to visit the Greek SSO
website and TUC’s SSO social media page. In addition, flyers with energy tips and the dummy energy bill were
handed out. During these visits posters about the campaign were posted in the dormitory area. The first two visits
were door-to-door while the next two involved holding an information stall in the communal area of the dormitory
building.

2.4 Engagement materials

A variety of branded marketing materials was created for the Greek campaigns at the start of the academic year to
be used throughout the year to engage students. These were: jumpers, blankets, and umbrellas (Figure 1). The
jumpers came in different sizes and three different colors; blue, black and white. The SSO promotional materials
were handed out to students during ambassador training, face-to-face activities such as dormitory visits, photo
competitions and end of year events.

In addition, a dummy version of an energy bill targeting students living in Greek dormitories giving advice on what
to look out for when house hunting and what to expect when receiving their first energy bill was used in
engagement activities (Figure ). Hard copies were handed out to students as flyers during all face-to-face visits at
NKUA. Moreover, a poster designed with the help of student ambassadors and the dummy energy bill were both
posted in the communal areas of the four NKUA dormitory buildings (

). The poster and the dummy energy bill encourage students to like the SSO Facebook page and visit the local SSO
website to find out more about the campaign and on how to save energy. Finally, coasters with energy saving tips
were handed to students during face-to-face activities and the end of the year event.

At the beginning of the 2018-19 academic year, NKUA’s dormitory coordinator created a new SSO poster (Figure
3) based on the results of an annual research that investigates the impact of the SSO campaign on students and
on previous experience from SAVES 1. These findings revealed that Greek students are concerned about climate
change and want to change their energy lifestyle and do more to save energy. The SSO student ambassadors also
provided feedback on the design and theme of the poster. The main message “Everything is about to change”
highlights the importance of behavior change in mitigating climate change. The poster informs students on the
benefits that saving energy has on climate and encourages them to adopt energy saving habits. The poster
encourages students to follow NKUA’s SSO Facebook page and visit the local SSO website to find out more about
the campaign and on how to save energy. The poster is posted on the communal areas of NKUA’s four dormitories
(1,068 students) as well as in the Secretary’s office of the Physics department.

In TUC, hard copies of the dummy energy bill and flyers with energy saving tips were handed out to students
during all four face-to-face visits. In addition, a pull up banner which include all the necessary information of the
campaign, was designed with the help of student ambassadors. The engagement material encourage students to
follow the SSO Facebook page and visit the local SSO website to find out more about the campaign and how to
save energy.

Furthermore, TUC created a new marketing SSO video with energy tips (Figure 2). In the video four easy energy
saving actions are featured: i) wash clothes at 30 °C ii) defrost your freezer iii) take advantage of natural light, iv)
leave a window open while cooking to avoid condensation. The link of the video is here!.

1 TUC Video URL :
https://www.youtube.com/watch?v=f0OFdVxMR40&feature=youtu.be&fbclid=IwAR1WgId2K2BZYRHevG0 88m386d
KMKKBaVTScIfKEWsX9sgONO9LBvQNh384
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Prizes for the Facebook photo competitions were sourced through sponsorship. These were EUR 10 vouchers
sponsored by a large supermarket chain in NKUA (Error! Reference source not found.), and ferry tickets

(Chania-Athens-Chania) for students at TUC.

o
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Umbrella Jumper
Figure 1. SSO promo materials created by NKUA
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Figure 2. SSO marketing video with energy saving tips created by TUC
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Figure 3. SSO poster created by NKUA’s SSO team

2.5 The energy dashboard

The energy dashboard (https://switchoff.nus.org.uk/), created by Ecovisum, is a supporting tool for the SSO
campaign. It makes use of dormitory energy data to feedback on energy performance of each building on an
ongoing basis and drives competition to save energy.

The energy meters of NKUA dormitories are programmed to automatically transmit the metered data to the energy
dashboard on a daily basis. At the beginning of the academic year faulty readings were traced for one of the
meters. This issue was resolved at the end of October but in December connectivity issues occurred for all meters
that did not allow for the transmission of data for any of them. The problem was resolved closer to the end of
January and reappeared in March.

The energy dashboard was promoted through Facebook with monthly updates on the energy saved and through
emails (Figure 4,

Figure 8). Moreover, in all face to face communications, students were invited to visit the energy dashboard
through the Greek SSO website. During the periods where energy data collection or transmission arose for a
specific building the energy dashboard for that building was not promoted among students. The dashboard is
embedded to the Greek SSO website with the following link: https://switchoff.nus.org.uk/athens/competition/196

In TUC the energy dashboard was manually updated once a week during the 2018-19 academic year and
communicated to students via email and Facebook (Figure 5) so that they were aware of their energy
consumption. The link to TUC’s energy dashboard is the following:
https://switchoff.nus.org.uk/crete/competition/187
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Figure 4. Energy dashboard advertisement in NKUA's SSO Facebook page
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Figure 5. Energy dashboard advertisement in TUC's SSO Facebook page

2.7 Embedding SSO into wider university initiatives

The Student Switch Off team of the Technical University of Crete collaborated with TUC’s student radio (Photo 3).
Two broadcasts took place in December 2018 and in April 2019, during which the dormitory coordinator and
student ambassadors were interviewed on topics such as the aim of the SSO campaign, the activities within the
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campaign and the topics the trainings cover. These broadcasts lasted for 30 minutes and helped the SSO campaign
to increase its brand awareness among TUC's students.

Photo 3 An SSO ambassador giving an interview about SSO to TUC's student radio
2.7 Successes and challenges

Successes

The greatest success of the campaign in NKUA has been the energy saved in the dormitories during the 2018-19
academic year and the increased numbers of students who received information about everyday actions they can
take to save energy and their familiarity with SSO. The energy savings achieved for NKUA were 4.86%
corresponding to 56.6 tCO2 saved. The greatest success of TUC campaign was also the energy saved in the
dormitory during the 2018-19 academic year (12.01%). This is linked to the regular campaign updates (both via
email and on Facebook) on how to save energy.

Challenges

The biggest challenge faced by NKUA this academic year was to spark conversations between students on energy
related topics on its SSO social media page (https://www.facebook.com/SSOnkua/) and establish lively
communications with them. A dynamic content with the ability to give students the opportunity to comment such
as “the question of the day” or running polls related to SSO topics will be promoted in the next academic year.
Meaningful interaction such as real conversation and dialog among students will increase the visibility of the SSO
campaign and make it more impactful.

With regards to TUC, the biggest challenge for this academic year was student engagement in photo competitions.
The plan for next year is to prepare more attractive email invitations for the photo competitions and organize more
frequent face to face communications through which the photo competitions could gain a wider visibility amongst
students.

Addressing last year’s challenges

One of the biggest challenges faced by NKUA the previous academic year (2017-18) was student engagement in
photo competitions. This academic year this challenge was successfully faced with the active involvement of the
student ambassadors in disseminating the photo competitions.

One of the main challenges TUC faced the previous year was to find new ways to further integrate the campaign at
the university and to increase the reach of the communication materials amongst students living in dormitories.
This challenge was met through a collaboration the dormitory coordinator had with the university’s radio team. The
promotion of the SSO campaign through TUC’s student radio increased the visibility of the campaign and more
students got in touch about the campaign.

12
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2.8 Photos from the SSO campaign

Photo 5 A student wearing her SSO Photo 6 Aria, puts extra layers of clothes,
jumper. End of the year event. NKUA saves energy and wins prizes. NKUA

Photo 7 Students get informed on energy
Photo 4 A student looking at the SSO saving and have refreshments. End of the
poster in NKUA year event. TUC
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2.9 Social media and email examples
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aveonclEvnuepwBeite Kai
http-//www energysavings

ENERGYSAVINGSTEAM EU
EYKOAH EZEO0IKONOI
FAUTO e€apTdTal aTré Trap(

142 14
ArTrynon AhAnhe
O

Figure 6. Facebook post with energy saving tips, NKUA

GIE Student Switch Off - TUC
10 Mdiou - &

H opdda SAVES?2 T1ou TroAutexveiou KpATng £Toipace éva ouvtopo Bivieo pe
3 a1rAoUg TPOTTOUC £E0IKOVOUNONG EVEPYEIAC OTNV KATOIKIO & &

1. MAUvTE Ta poUxa oag aToug 300C!H

2. ZEMAYWOTE TOV KATAWUKTT - £AV 0 KATAWUKTNG 0ag £XEl dnUIoupynoel
Trdyo, Ba Asitoupysi AlyOTEPO ATTOTEAECHATIKG.

3. AgrioTe avoixTé 1o TTapdBupo (1] TNV TTOPTa) 600 PAYEIPEUETE — ATTOPUYN
uypaoiag.

#saves? #studentswitchoff
https://www.youtube.com/watch?v=f00FdVxMR40&feature=youtu.be

YOUTUBE.COM
Saves2 in Technical University of Crete
To MoAutexveio Kprtng, ota mAdiola Tou Eupwiraikol TTpoypdupaToc. .

Figure 7. Facebook post with energy saving tips and link to the SSO video created by TUC. TUC
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Ofpa: [ssonewsletter] EEpIkovOpnorn svEpYEIacg NPoOSTOIRAloVTaE TO PaynTd
And: Opada Mehet@v Kmipiakod NMepiBahhovrog - EKNA <grbes@phys.uoa.gr=
Hpepopnvia: Ney, Mapmog 28, 2019 17:39
Mpog: ssonewsletter@lists.uoa.qr
Anproupyia ®iATpou: Aurspara | Anoororiac | And | Mpog | Sdua
Aiora Mnvuparov (Mailing List)::  Apyea Aiorag | BorBea | Emovwvia pe Tov Iiokarym e Aiotag, | Taxudpopnen om Aiota | Anavrmen om AioTa | Eyypagn | Axipwon Evypapric
EmAoyEG: Epgavion MARpoug KepahiBag | Azite Extundann ExSoon | KartPaoua we apxeo | Mpoofifkn oro BifAlo Azubivazwy

EAAHNIKH SHMOKPATIA student:
U
BE® Evuch xar Kanoborpuaxs s)ﬂg!tch off
5 Havemotiue Adngviv E

AvannTé/H @ormnTr/Tpia,

To onpepivd email eamialer os peBddouG sE0IKOVOUNGNC EVEPYEIAS TNV KAToIKIa gag KaTd Try NPosToIladia yeupaTmy fj pomnpaToy.

1. Bahte kandki omnv katoapdAa! ‘Otav payaipetisTe fefaimBeiTe 6TI KAMINTETE T PAYEIPIKG 0AC OKEUOG [IE TO Kandkl Tou - nayidsusl T BeppoTnTa nou anuaivel 6T
UNOPEITE va paysipiWeTe o ¥aunhdTepn Beppokpacia.

2. Mnv napayepileTe TIc kataapoheg pe vepod. OTav Ppaloupe Tpdgiua (n.x. upapikd i Aaxavika) kai £xoups yepios! unepBolikd Tv KatoapodAa pe vepd anarteital
NEPICTOTEPOG XPOVO YIQ VO HaYSIpEUTOUY TA TPOMILA KAl ONATAMETaI NEPICOATEPN EVEPYEID.

3. XpnoJonoInoTe T OwoTr) £0Tia - €0V £XETE 0 PIKpr katoapoha, Ba XpsiaaTeite povo pia PIKPr) €0TIa KAl TO avTioTpomo. XpNoIPonoimvTag £va JIKpO Laysipike
oke00G O pIa PEyaAn oTia onpaivel cuxva o n BgppdTnTa Xaveral yUpw and Ty dkpn ToU OKEUoUG,

4. MaysipewTe palj pali pe Toug ouykaToikoug aag f Toug gpikoug oag - Oa =foikovopnBei evipyeia, Xpdvog Kai gival Nio KoIVivIKo!

5. Mn ungpyeihileTe Tov BpaaTnpa - oTav sToipalete Todn [ kagpe PpadeTe povo To vepd nou XpeidleoTe (Befaiwbeite O eival ndvw and Ty eAaxioTn ypappr
nAfpwanc). Oa sbolkovounoEeTe Xpdvo kal Ba sToIPdosTeE To pOpNUA aag ypnyopdTepal

6. AnevepyonoinaTe npiv To Bpdadipo - v QTIAXVETE TOAI / KapE, anevepyonolnaTe To BpaaThpa npiv £pBel ato Bpaopo. H BéATiomn Beppokpadia yia Ta nepiogdTepa
{goTad popRpaTa cival KaTw and To fpacud

Climate Quiz: NaTta EAQ kar okipaos TIC yvaoeig gou aTo khija anavTovTag oto napakartw diackedaaTikd quiz!!!

Araywviopoc Qwtoypagiag: I ochida pag Student Switch Off - EKIMA oto facebook pnopsic va Aapeig pépog oto diaywviopd guToypagiag nou «TpEXER auTr| Ty
£pBopada kar wg 3 Anpihiou pe BEpa Tnv sfoikovounon svepyaiag kal va diekdiknosig éva and Ta dwpa pag!

Na NEpIgoGTEPEC NANPoQOopIES yia TNV ekaTpaTeia Students Switch Off. pnopeic va avatpéteic atnv ioTooehida www.studentswitchoff.gr , oTnv osAida pag oTo facebook:
Student Switch Off — EKIA, va MaBeig pépog otoug diaywviopolg @utoypagiag kabwg eniong kai va napakohoudnoeig Tov evepyeiakd nivaka (energy dashboard) Tou
Students Switch Off yia ig £oTieg Tou E.K.MLA.

Edv emiflupeic va Siaypapeig and T AioTa enikovaviag pag yia T exoTpateia Student Switch Off pnopsic va To kdvelg eiTe anooTEAMOVTAG OXETIKG aitnpa oTnv niskTpoviki} BiedBuvan anéd Tnv onoia haPeg auTo To
email gtz eniAéyovTag "Unsubseribe” £Ba: http://lists.uoa.grfwwis/review/ssonawsletter

Mg ekTipnon,
Opada Mehstamv Kripiakot NepifaAlovTog
Tunpa Quaikng - EKNA

YnedBuvn Epyaotnpiou:
AvanhnpwToa KaBnyitpia

MapyapiTa-Nikn Aanuakonouhou

* ¥k
* * This project has received funding
* * fram the European Union's
* * Horizon 2020 research and

* 4k innovation programme under

grant agreement No 754203

Figure 8. Email sent to students, NKUA. It provides energy tips, invites students to take the climate quiz, calls for

participation in a photo competition and gives links to the energy dashboard and to the Greek SSO webpage &
NKUA'’s SSO social media page.
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©fpa: [ssonewsletter] ZypBouiég ESoikovopnong Evipyziag oTnv Katoikia
Ano: Opada Mshetiw KTipiakol NepiBakhovtog - EKMA <grbes@phys.uoa.gr>
Hpepopnvia: Nap, ®eBpoudpiog 22, 2018 17:57
Mpog: ssonewsletter@lists.uoa.gr
Anpoupyia ®ikTpou: Aurspara | AnogroAzag | Ané | Mpag | @ua
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EAAHNIKH AHMOKPATIA student w
J
[ ke switch off
Tavemorimo Abnvay E

RyomnTé/f] poLInTh/ TpLa,

Kohodg AAGEC OTo evnUEpwT LK newsletter tng ckotpoteioag Student Switch Off pe cupPoulréc amopuyhC ONOTGANG EVEQYELOG OINV
xototxkia oou!

Ehofeg aqutd To svnuepet ks email yiotl otnu apxf] tng oxadnuoixic ypovide oUpmAfpwoeg £va epOINEUaToAdylo oTta miolcia pLog

CYETLKAC fpruvag movu SiLeifyope Snou Kol £3wosg Tnv ouykaTt&Oeon oou vo £NLKo Lvevigoups pall cou oto pfhhov pE svNuEpeT LKE
newsletters oov KL auid.

To onueplvd email soti&lzL oF uebdbovuc cfolLKovounonc svépyeloc otnv Kotolkial

LRfoTe Te @dta Otov pelyete ond to oniti yia Alyeg dpeg!

EROTE Te QATO KOL QNEVEPYONOLNOTE TLQ NAEKIPLKEQ OUCKeUEg Otav Begv TLg ¥pnoLpomnoieite!

Mnv oprfjvets TOV UNOAOYLOTH Il TNV TnAedpool Of KOTGOTOOIN OVOPOVNC yio Heydho yxpovixd SLdoctnpo.

Puduiotes tov Beppootdrn oz yopnhdtepn Gepuokpouclo katd Tn BSLGpke Lo TNg vOXTog §) Otov gelyste yio Alysg dpsg and 1o omiti.

Apfiote Ta polUyo vo oteyvdoouv guoixk& otov Hhio ovil we ypnoiponoisital 1o oteyvetfpio TLg NhLOAOUCTEC nuépeg

Oadvre T polya oug ortoug 3091

Tepiote Tov k&So Tou mhuvinpiou Siywe va Tov uneppoptdvere! Toa niuvifpla nou yepllouv pudvo oto 40% tne xepntLkATnTde ToUg,
auidvouv Tnv Kotav&iwor evipyelog, and 42% wg 95%, ovd KLAG ugdoumtog £vd amd Tnv GhAn pepud n uneppdprwon tou KGdou xotanovel
To TAUVIAPLO Kol HELOVEL To ypdvo Iwhg Tou.

Tia nepLocdtepeg nhnpopopliec yio Tnv exoipoateio Students Switch Off. pmopeic va avatpéfsig otnv LoTooekido
www.studentswitchoff.gr , otnv ocehidu pog oto facebook: Student Switch Off — EKIR, va AdBelg pépog otoug dioywviopolc
petoypopiag xaBd¢ smione kKol vo DoupokoAouBfoelg Tov svepyrlaxkd nivaka (energy dashboard) tou Students Switch Off yia Ti¢ sotisg
Tou E.K.II.A.

Edv emiupeic va Sioaypageic oamd 1n AloTo enikolveviag wog yLox Tnv exortpoateia Student Switch Off unopeic vo To K&VELG ELiTE omooTEAlovIOG OXETLKS aiTnpa
oTINV NAEKTPOVLIKA &1eUBuvon omd tnv omoio EAoBes autd To email cite emiiéyoviag “Unsubscribe” e&®: http://lists.uca.gr/wws/info/ssonewsletter

Me extlunon,
Opddo MeAetov Kriploxol HepLPfdihoviog

Tupfpe fUoLxig - EKNA

YueUbuvr Epyootnpiou:
AvoninpatpLo KaSnyhipLo

Mopyop il to-Nikn AconpoxonoUlou

* ¥ ok
* * This project has received funding
- b from the European Union's
* * Horizon 2020 research and

* 4 K innovation programme under

grant agreement No 754203

Figure 9. Email sent to students, NKUA. Provides energy saving tips, promotes NKUA’s photo competitions and

includes links to the energy dashboard and to the Greek SSO website & NKUA's SSO social media page.
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SAVES ~

EZotkovopunoys SvEpTEIas OTHY KOTOWIE oos & Awyeviepss $oteypapios Iovovapion 2019

To amuzpwve email egTUile g2 KEBOBOLS SSUKDVOLNETS SVERYELOS STV WATOIKLO T05 KUTE TV TLOSTOWRTLO YEDUATY 1) pOgUATEY.

1. Bie Kool Gov KaTaapohe!
Doy papspeieron | T2 071 KRAUTTETE TO WUYELIKE SRS SKEDOS UE T0 KOREKL T - RESEUEL T SEpUaTrTo ROU STUOTVEL 071 URDRETEE VIl UNTEWWEVETE BE ATYOTEI0 Pave.

2. Ny zopaysuilets T KOTGRPORES UE VRO
Doy fpofonyz Tpoowe (7.7, [OUaDIE 1] AoyDnvis) s £/00E TEHLTEl e oG TV KaTeupaha [E VEpD CRONTETNL REMGTOTERDS FPOVD TIO VO UOYELEDTOUY TR THOQILD KIl SRATRMETN TEMOCOTERT) Evapyeail

3. Xprouyeromes ) GOoTH ST
Eqv £eTs 110 Uit Ketsnooka, Bo JREnsTeite nove [ KT SOTIe KIL 10 avTifETe. XpNowoRousvIos Sva WIKPD ROYEIPIKD GRED0S GF WL UEY0RY ST GTUATVEL GUYVE 0T T] BEPUOTY TR FIVETEL YOPm QX0 TV GKDY TO0U JKE00TS

4. Moyapewts wali ps Toug quysmmaio; Jo; v Toug plloug oo
To x0Tv0 UaFElpEna SS0BDVOUST SVEDYELD, FPOV KAl SVl T KOTVEVIKD!

5. MnumsppEdilete ov Bpoampe
Qv sTowWAlETe T80 | KuoE fpalens wovo To vEpl 700 ppaalzate (fefrafeits OTLEVIL TAVD an0 TV ELASTY, YPUULT TANpadTc) B KepETETE pove Ko B ETOWATETE TO PIITUGE CUs YpTYosDTEe!

5. Edv omiayves To01 | KOQE, OREVEPYORO]GTE T0 fpacTpa ipw plal oto foosue.
H feimom Bepponpesia yuo Ta REpUGGOTEpd fEOTa POOT| et SV KITe w0 ) Szpuoxpadie pagued.

EROyaGTE TOV KETOWOKTY
Eqv 0 KOTewIKIT, GUS S5 Snunengymost naye, Ba katougysl kyotspe axotshaquomxd. Avo uropsl va kovel Sopope pagpt wa 100 sopo to gpove!

5. Agmors T [EoTd TpogILA vi ARSI 5= Bsploxprsia SnynTion T Te tonsBITGETE 510 VOYEio.
9. My apfvete Tig fpose; o kaoopyia oty aebopilETE To maTe

IpmFUOT0m FTE EVEL 00 IR VL T K SIMIFETE YLA VI HEGETE T YT VESOT WL TV SVEPYELD RO EIATTETE YL TY) BERUDVET TOU VEpOD.

T REPSGATEPE; TAPOOODIE; GYETIKE JE TOV TROT0 EE0D0OVEUMTT; SVEDTEIR, KOl Jprudtey oo svouaalbusve ketakoyete, avatpetas ooy waschiba yog
1 ‘resce studentswitchof org)

o gehibe pag oo
Facebook: Student Switch OF - TUC

wzBe; Ewiom; K va soprkekouin e w oyEre Tideo tov Smdents Switch OF+

T prefect bas racsbved g
arcpasn Ve

Figure 10. Email sent to students, TUC. Provides energy saving tips, includes links of Greek website, TUC SSO
social media page and finally including one more link of video SSO+ just for information.
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3. The Student Switch Off+ campaign in Greece

3.1 Universities receiving information

In Greece the Student Switch Off+ (SSO+) campaign is run in five different universities. The National and
Kapodistrian University of Athens, the Technical University of Crete, the University of Piraeus, the International
Hellenic University and the Democritus University of Thrace. The academic year 2018-19 is the second year the
SSO+ campaign has been running in NKUA and TUC, while it is the first year that it ran in the other three
universities. The Technical University of Crete coordinates the SSO+ campaign in Greece.

The exact number of students reached through SSO+ cannot be accurately measured. There may be students that
were reached via more than one means (e.g. social media, email and posters). In order to find a balance and
make sure that we are not double-counting students, in NKUA it was decided to report the following:
e Students living in the private rented sector receiving the SSO+ newsletter (196 students).
e Students reached through face to face communications:
o 31 students attended the SSO+ seminar
o 548 students received information during the year through face to face communications
o 2,000 students saw the SSO+ poster and dummy energy bill in secretary’s office of the Physics
department or in other communal areas of NKUA campus.
o Students who were living in the NKUA dormitories during the previous academic year 2017-18 and
moved to private accommodation this academic year 2018-19. (267 students)
In 2017-18 academic year the SSO+ dummy energy bill was posted in communal areas and
handed out as a leaflet as well (1,068 students). Every year approximately 25% of students leave
the dormitory and moves to private rented accommodation. The majority of students (~75%)
continued living in the dormitories from the year before and may therefore be familiar with SSO as
well.

In TUC:
e Students living in the private rented sector receiving the SSO+ newsletter (350 students).

In the University of Piraeus (UniPi):
e Students living in the private rented sector receiving the SSO+ newsletter (300 students).

In the International Hellenic University (IHU):
e Students living in the private rented sector receiving the SSO+ newsletter (300 students).

In the Democritus University of Thrace (DUTH):
e Students living in the private rented sector receiving the SSO+ newsletter (400 students).

Name of University Number of students reached
NKUA 3,042

TUC 350

University of Piraeus 300

International Hellenic University 300

Democritus University of Thrace 400

Total 4,392

Table 7. Universities in Greece receiving SSO+ information

3.2 Engagement activities

The main activities that took place as part of SSO+ was sending of regular emails to students living in the private
rented sector, regular posts on social media (Student Switch Off+ Greece,) and face-to-face activities.

Engagement Frequency Theme Reach Additional
Activity Information
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https://www.facebook.com/saves2greece/

Advice Email

NKUA: 7 e Oct - “Looking for new 196 students 6 advice emails
emails, sent accommodation”. emailed also launched a
every 4 to 6 . Nov - “Energy efficient social media
weeks appliances”. competitions, see
e Jan - “Save energy below
while cooking”.
e Jan - “Save energy at
home”
e Mar - “Cooling -
ventilation”.
e May - “Thermal comfort
- Cooling”.
e Jun - “House hunting”.
TUC: 8 emails, | Sept - “Example Energy 350 students

sent monthly

Bill”

Nov - “Thermal Comfort”
Dec - “Christmas energy
saving tips”

Jan - “Saving energy while
cooking”

Feb - “Saving energy while
cooking”

Mar - “Energy efficient
appliances”

Apr - “Easter energy saving
tips”

May - “House Hunting”

emailed

UniPi, UHI,
DUTH: 6
emails,

Sent every six
weeks

e Oct - “Looking for new
accommodation”.

e Dec - “Energy efficient
appliances”.

e Jan - “Save energy
while cooking”.

e Mar - “Saving energy at
home”.

e Apr - “Thermal comfort
- Cooling”.

e Jun - “House hunting”.

1,000 students
emailed

UniPi :300 students
UHI: 300 students
DUTH: 400
students

Social Media
Posts

48 posts over
the year,
posted every
week

Oct - Example Energy Bill /
Energy Efficient Appliances /
Tips

Nov - Smart Meters / EPCs
/ Tips

Dec - Energy Saving Tips
Jan - Energy poverty/Tips
Feb - EPCs / Energy
Efficiency (insulation) /Tips
Mar - Energy Efficiency
(Lighting) / Tips

Apr - Bill Switching and
Energy Tariffs / Energy
Efficient Appliances /Tips
May - Thermal Comfort
(Cooling) / Tips

June - Example Energy Bill /
Tips

Social media posts
on Facebook
reached on average
217 students per
post

On average 16
reactions per post.
10,438 total views.
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Training NKUA: 1 Oct- 2018 2 students
sessions
TUC: 2 Nov- 2018 16 students
Mar- 2019
SSO+ seminars | NKUA: 2 Mar- 2019 31 students
TUC: 2 Nov- 2018 16 students
Mar- 2019
Face to Face NKUA: 3 Nov - 2018 548 students
activities Mar - 2019
May - 2019
TUC Dec - 2018 400 students
Jan - 2019
Mar - 2019
May - 2019
Photo TUC: 4 photo Nov - Any saving energy Social media 10 entries across
Competitions competitions action at home competition posts the 4 competitions
and Jan - Switch off lights reached between
engagement Mar - Any saving energy 200-300 students
activities action at home per post on
May - Saving energy while Facebook
cooking
SSO+ poster NKUA: Posted “Save energy and protect 2,000 students
3 times in the environment from
communal home”
areas of six
NKUA
departments

3.2.1 Emails and social media

In NKUA and TUC the following specific engagement activities took place:

Emails

In TUC, during the 2018-19 academic year 10 emails were sent to 350 students who signed up to the SSO+
campaign. Eight emails contained energy saving advice while the other two were invitation emails to TUC’s SSO+
training sessions.

Advice emails on energy saving were sent monthly from September 2018 to May 2019. The general areas TUC's
newsletter focused on were: Thermal Comfort, saving energy while cooking, Energy efficient appliances, general
info about Smart meters, buildings EPCs, Saving energy tips at home and House Hunting.

Seven emails were sent during the academic year 2018-19 to 196 students (NKUA) living in private
accommodation. Because students in NKUA tended to unsubscribe from the mailing list when they received emails
every 2 to 4 weeks, emails were sent every 4 to 6 weeks.

Students were emailed at the end of October 2018 with advice on what to look for when house hunting (i.e
EPC’s, insulation, signs of mould)

At the end of November 2018 students received advice about energy efficient house appliances (i.e energy
ratings, maintenance)

Soon after the Christmas holidays, at the beginning of January 2019, students received advice on how to
save energy while cooking (i.e put lids on pans, don't overfill kettles)

At the end of January students received tips with advice on saving energy in their house (i.e switch off
lights, avoid standby mode of TVs, unplug mobile chargers when not in use)

In mid-March 2019 students received information on how to naturally ventilate their houses and save
energy (i.e open windows instead of turning on A/C, put plants in your balcony for extra shadow and
better air quality)

In May 2019, students received advice on how to save energy during the hot days of summer (i.e use
awnings above windows, use a fan instead of A/C, select an energy efficient A/C for your room).
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e In June 2019, students received advice on what to look for when house hunting (i.e. EPC, insulation, signs
of mould)

A link to the Greek SSO+ Facebook page “Student Switch Off+ Greece”, a link to the Greek SSO website as well as
a link to the SSO+ video was included in every email sent by TUC.

In addition, NKUA prepared 12 emails that TUC disseminated to the three new universities that took part in the
SSO+ campaign this academic year; the University of Piraeus, the International Hellenic University, and the
Democritus University of Thrace. Six of these emails were in Greek and six in English for Erasmus students. Three
hundred (300) students from The University of Piraeus, 300 students from the International Hellenic University
and 400 students from the Democritus University of Thrace received these emails every six weeks. The subject of
these emails as well as the dates they were sent are the following:

e "“Looking for new accommodation”. Date sent : end of October 2018

e “Energy efficient appliances”. Date sent: beginning of December 2018
e "Save energy while cooking”. Date sent : mid-January 2019

e "“Saving energy at home”. Date sent: beginning of March 2019

e “Thermal comfort — Cooling”. Date sent: mid-April 2019

e “House hunting”. Date sent: mid-June 2019

A link to the Greek SSO+ Facebook page “Student Switch Off+ Greece”, a link to the Greek SSO website as well as
a link to the SSO+ video was included in every email sent by NKUA, UniPi, UHI and DUTH.

Social media

On the 25t September 2018, NKUA and TUC launched a common SSO+ Facebook page under the name “Student
Switch Off+ Greece” in which -at least- once a week, posts relative to the SSO+ campaign were posted. In total
48 posts were posted from September 2018 until June 2019, with an average reach (views) of 217 people for each
post. In addition, each post received 16 reactions on average (clicks on links, likes, shares). The total views of all
the posts was 10,438 whereas the total number of reactions was 769. The Greek Facebook page dedicated to the
Student Switch Off+ campaign can be accessed from the following link: https://www.facebook.com/saves2greece/

Before September 2018, both universities used their SSO Facebook pages to inform students of the private rented
sector. During 2018-19, TUC continued to use its SSO Facebook to disseminate the SSO+ photo competition that
were targeted to its students and to frequently share content from the “Student Switch Off+ Greece” Facebook

page.

Posts on “Student Switch Off+ Greece” Facebook page covered the following topics: energy saving in home, smart
meters, EPCs, thermal comfort, equipment efficiency, tenants’ rights, tariff choices, energy poverty. Moreover,
throughout the year, student blogs from students across the SAVES 2 countries, sharing their experiences with the
SSO+ campaign, were shared through the Greek SSO+ Facebook page. In more detail:

e Tips on how to save energy and reduce energy costs were provided every two weeks (9 posts from NKUA
and 18 posts from TUC over the academic year)

e Copies of the dummy energy bills for students living in the private rented sector were posted in October
2018 and in June 2019 by NKUA

e Four videos - October 2018, March 2019, April 2019, May 2019 - with energy saving tips were posted by
TUC. Two videos (video 1, video 2) were in Greek and one in English language (video 3) to engage with
Erasmus students as well.

e Eleven posts with general information on energy poverty, energy saving, sustainability and climate change
(five posts over the year by NKUA and six posts over the year by TUC).

e Six blogs either from students or from country managers with experiences from the SSO+ campaign
across the SAVES2 countries (five posts from TUC and one post from NKUA)

3.2.2 Training sessions and face-to-face activities

Training sessions

Two SSO+ ambassadors were trained in NKUA in October 2018 and supported the delivery of the SSO+ campaign.
The ambassador training sessions in NKUA covered what the SSO+ campaign is about and trained students on how
to communicate SSO+ to students living in the private rented sector. The ambassadors helped inform the students
on the NKUA university campus about the concept of SSO+. At the end of the training, each of the attendees
received an SSO jumper. The training session lasted 60 minutes.
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https://www.facebook.com/saves2greece/
http://greece.studentswitchoff.org/
https://www.youtube.com/watch?v=3l0BCqdC-RM&fbclid=IwAR032NhG9henQjYzp3-mnd8ZhX1bTqlcpXqmPawebKo9U05zjVQBXl40LwA
https://www.facebook.com/saves2greece/
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https://www.facebook.com/saves2greece/
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https://www.youtube.com/watch?v=f0OFdVxMR40&feature=youtu.be&fbclid=IwAR2gn_H1qKDhAUpm4QpGhmIxJZbQg-yNBrRY3SYQqSqrG8BgLhRxRyS3yjo
https://www.youtube.com/watch?v=WPYs3stNm5c&fbclid=IwAR1WyB54mLpkD5q8ZbQIGzMMN2YrVBvIQcMbr0TQOY_LKieJbgqdF35THrw

In TUC, two training sessions were organized and sixteen students were trained to become SSO+ ambassadors.
The training sessions in TUC were organized together with the SSO+ seminars and because of this, the
participation was high. The preceding SSO+ seminar helped students understand the concept of the SSO+
campaign and in the 30 minutes of the SSO+ training session students were trained on communications with
regard to SSO+ dissemination. At the end of the training session, students received flyers with the dummy energy
bill and energy saving tips.

Face to face communications

Three face-to-face communications were organized in NKUA during 2018-19 academic year. Five hundred forty
eight (548) students living in the private rented sector were reached and received information on saving energy,
energy efficiency, EPCs, smart meters, tenants’ rights and energy poverty. Every face-to-face activity lasted
approximately three hours and was held in the communal areas of NKUA. The first face-to-face campaign was
organized in November 2018 and 200 students living in the private rented sector were reached. The second face-
to-face activity took place in March 2019 with 98 students living in the private rented sector being reached while
the third face-to-face activity was held on May 2019 and 250 students were reached. Face to face communications
were supported by the two SSO+ student ambassadors and by NKUA’s SSO+ manager. More than 60 dummy
energy bills were handed to students and six SSO+ posters were posted on noticeboards together with eight
dummy energy bills.

Four face-to-face communications were organized in the communal areas of TUC during the 2018-19 academic
year; in December, January, March and May. Each face-to-face communication event lasted three hours and was
supported by TUC’s SSO+ coordinator and the SSO+ student ambassadors. Approximately 400 hundred students
living in the private rented sector received information on the topics the SSO+ campaign covers. Flyers with
energy saving tips, example EPCs and dummy energy bills were handed to students.

SSO+ seminars

Two seminars on SSO+ were organized by NKUA in March 2019 (Photo), with thirty-one students in total attending
the seminars. Two training sessions on SSO+ were also organized by TUC in November 2018 and March 2019,
with eight students attending in each seminar.

Each seminar lasted approximately one and a half hours. Topics such as the benefits of smart meters and their
postponed roll out in Greece, tariff choices and tenants’ rights as well as energy poverty in Greece were covered.
In addition, tips on what to look out for when house hunting (e.g EPC, signs of mould), how to select appliances
(e.g energy efficiency labels) and how to save energy at home through simple behavior change actions were
discussed.

In addition, in NKUA, a university professor supported the SSO+ seminars by sharing her expertise and knowledge
on the topics of energy efficiency, thermal comfort and energy poverty.

Photo 8 SSO+ seminar in NKUA
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3.2.3 Photo competitions and engagement activities

Four photo competitions themed around energy saving were organized at TUC and launched via the TUC SSO
Facebook page and email. The prizes for the photo competitions were ferry tickets on “Chania-Athens-Chania”
route, sponsored by ANEK LINES. The four competitions had energy saving themes - X 2 “any saving energy
actions at home”, X 1 “switch-off lights” and X 1 “saving energy while cooking”. The photo competitions were an
extra activity as part of SSO+ campaign.

3.3 Engagement materials

The main engagement materials used by NKUA and TUC for SSO+ were the dummy energy bill and an SSO+
video, specifically created for the campaign. The purpose of the dummy energy bill was to raise awareness of how
much students would have spent on electricity if they were living in the private rented sector and paying for their
utility bills. The bill included tips on what students could do to minimise their energy usage and costs when living
in the private rented sector - including advice on smart meters and on energy performance certificates. Two
versions of the dummy energy bills were created in the academic year 2017-18; one for students looking to move
out of NKUA dorms and one for students already living in the private rented sector (Figure ) and used during this
academic year as well.

The SSO+ video provides advice on what to look for from a new property in order to maintain energy costs down
and have comfortable warmth - e.g. encouraging students to request to see an Energy Performance Certificate
(EPC) from their landlord, to choose a property with a good EPC rating and check on the energy rating of the
appliances in the property. The url of the Greek version of the SSO+ video can be found here:
https://www.youtube.com/watch?v=zv65HYZYO64&feature=youtu.be

At the beginning of the 2018-19 academic year, NKUA’s SSO+ coordinator created a new SSO+ poster (Figure 10)
based on the feedback received from Greek students the students showing that they are concerned the most about
the issue of climate change. The SSO+ student ambassadors also provided feedback on the design and theme of
the poster. The subject matter of the poster is about saving energy and protecting the environment from home
with a focus on climate change. The poster calls students to get informed about the benefits that saving energy in
their homes has on the environment and on their budget and take action. The poster encourages students to
follow the Greek SSO+ Facebook page and visit the local SSO website to find out more about the campaign and on
how to save energy. Six posters were posted on the communal areas of NKUA’s campus as well as in the
Secretary’s office of the Physics department. Each month more than a thousand students visits the Secretary’s
office for administrative issues.

Finally, on a regular basis, newsletters to SSO+ students were sent from all five Greek universities taking part in
the campaign with simple but impactful energy efficiency advice.
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Figure 102. SSO+ poster created by NKUA’s SSO+ team. NKUA
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3.4 Successes and challenges

Successes and challenges

The biggest success for NKUA this academic year is the number of students reached by the SSO+ campaign. Two
thousand students saw NKUA’s SSO+ poster, more than 500 students talked with an SSO+ ambassador and
almost 200 students received the SSO+ newsletter through their email. At the same time, these numbers pose a
challenge for NKUA’s SSO+ team to surpass them. At the same time, the SSO+ campaign should gain greater
attention from NKUA'’s students studying outside the campus. The plan for next year is to visit more departments
of the university and organize at least one more face-to-face communication event that would be in a department
of the university outside the campus.

With regards to TUC, its biggest success was the introduction of three new Greek universities to the SSO+
campaign. One thousand students from UniPi, IHU and DUTH received newsletters with energy saving tips and got
in touch with the SSO+ campaign. Another success for TUC were the four photo competitions with ten entries and
the sponsorship received for the awards.

The biggest challenge for TUC is to participate in more University’s initiatives and to create more attractive SSO+
newsletters. For this reason, this coming year, TUC will keep an eye on the various events of TUC to participate
and will add more photographs and visual content on its newsletter.

Addressing last year’s challenges

The biggest challenge during 2017-18 academic year was to understand the level of impact that the information
received actually had on Greek students. This was addressed through the findings of a research exercise that
explores and analyzes the impact of the SSO+ campaign on students performed at the end of the 2017-18
academic year. In addition, the findings of this research helped to identify what best motivates Greek students and
increases the impact of the SSO+ campaign on them; that is environmental protection and the reduction of energy
costs in their homes. With this knowledge, NKUA and TUC further tailored the SSO+ campaign by integrating these
aspects more robustly in their communications and engagement materials (see 2018 poster created by NKUA,
section 3.3).

3.5 Photos from the SSO+ campaign

Photo 7 An SSO+ pull up banner in the communal areas of TUC
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Photo 11. A student has just received his dummy energy bill. Face to face communications. NKUA
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Make Climate
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Photo 12 Informing students on the average energy costs per person in Greece. SSO+ face-to-face
communications. NKUA
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3.6 Social media and email examples from the SSO+ campaign

Student Switch Off+ Greece e
Anpogietmke aréd Vassilis StudentSwitchoff 2] - 21 NoepBpiou 2018 - §

O1 EEuTTVOl PETPNTES ATTOTEAOUY £va XPATIHO EPYAALI0 OTIC TIPOCTTIABEIES
£EOIKOVOUNONG EVEPYEING EVWD ATTOTEAQUV KUl AKPOYWVIAio AiBo Twy EEUTIVWLIV
OIKTOwv. Ztnv EAMGDa, n eykatdoTaar) Toug BRiOKETAl OE TNIAOTIKG OTADIO £V
ouvTOUa avapéveTal n padikn diavoun Toug (roll out). Xpnoigeg TTANPOQOpPIES
yid Toug EEUTTVOUC JETPNTEC Kal TA TTAEOVEKTIATA TOUG aAAd Kal To OoTAdIO
oT0 oTToio BpiokeTal To roll out oTn Xwpad UTTOPEITE Va PPEITE aTnV
Trapouaiaorn Tou akohouBei atro Tov AEAAHE & v PAE.

https /lenergypress.gr/.../default/files/media/01d_- p2 andre...

-~

ENERGYPRESS.GR
energypress.gr

o o
Atmixnon AMNAEMOpATEIC R

Figure 113. Facebook post on smart meters accompanied with a presentation given by HEDNO and RAE. NKUA
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#Evepyeiakn #PTwyeia #SAVES2 #3S0+

Eoei¢? MTTOpEITE va BEPUAVETE TNV KOTOIKIA 0ag?

H ikavoTnTa KGBe voIKOKUpIoU va BepHAVEl ETTAPKWG TV KATOIKIA TOU gival
Evag arro Toug 3 DEIKTEG TTPOCDIOPIOHOU TG EVEPYEIAKNAG PTWYEING OE
TTAVEUPWTIAIKO eTTITTEDO. TEQOEPIC XUWPES TOU SAVESZ BpigkovTal aTnv
TTPWTN TETPAdA auToU ToU DEIKTN ATTOdEIKVUOVTAG TNV MEYAAN Onuagia Tou
TTPOYPAUUATOC YId TNV EVNHUEPLION TWY VEWV (POITNTWY TIPOKEIJEVOU va
QVTIMETWITIOOUV auTr Trv BUCGPECDTN KATAATATN.

https://ec.europa.eu/.. ./products-eurostat-.../-/DDN-20190131-1...

~.

EC.EUROPA EU

Can you afford to heat your home?

In 2017, 8 % of the European Union (EU)
population said in an EU-wide survey that they
could not afford to heat their home sufficiently. This
share peaked in 2012 (11 %), and has fallen
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Figure 124. Facebook post on energy poverty across Europe, according to Eurostat. NKUA
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Figure 15. Facebook post with information on appliance energy labelling. NKUA
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746 51 . .
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Figure 1613. Facebook post with energy saving tips. TUC
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« Zrmoe va dzig To MoTononmkd Evepyaiaknc Anddoong (MEA) - To MNEA Siobira £va olommpa BaBpohdynong and A+ éwe H, dnou To H gival To ¥aipdTepo eninzdo svepyaakng anddoong kal To A+ To kahlrepo, Eav
Behaig va ehayioTonoinoeg To evepyEiake kooTog ToTE Ba npenal va avalnmomig £va akivnTo nou sival 000 To JuvaTd o KovTa aTo A,

« EQv n unowngia karoikia gival nAnpwe f pepikig ninAwpevn, eAsyEe Thv evepyaiakn khaom Twy ouokeumy (0., wuyeo, nhuvmmpio, kAn), O Tagag evepyaiakns anddoang sval katd kavova enmd (7) kal avahoywg Tau
sifiou Tou npoidvToc kKhpakdvoyTal and To G {(kokkivo Yphpa nou apopd npoidy xapnAnc anddoonc) fwe o AT (oxolpo npamvo ypdpa nou unodnAdve iBaiTzpa anodoTke npoidv).

« EheyEe eviakmikd onpadio piog Kakrg povmans r) Kakrg ouvimpnang - polyhag, Uypaoiog Kal oupnikvwonc, H pakpoypovia ekBzon oz Téroieg ouvBrikes pnopsi va 4 onuavTike avrikTuno ormy nodrrra {wng oou. MNa
T0 Adyo auTo, npoonalnoe va anogUyas anma nou £xouy Terold npoPAnuara.

« Eav undpyouv npoPAnuara pz uypadia J/ polUxha A cupnikvwan, &maoz and Tov ISiokTTT va AdBa pErpa yia va Ta avTiPETwhioge npoToll NpoXwpRass oTny Evoikiaon (n.y. va PeATimags T pdvioadn Tou akiviTou f va oe
npopnBedoe pe £vav agpuypaviTpa).

« Edv £y@ig TNV sukaipia, oulmoE PE Toug oNPEpIVOUG EVOIKIOOTES TG KATOIKIAS £T01 (OTE va evnpepwBec oxemka pe TV noidTrTa Tou onmow, Ta Azmoupyikd Tou £Eoda kal onoiadrinoTe ahha mBava npofinpara,

NMa nepioodTepss, nAnpogopizg Pnopeic va avarpesag oy ioTodehida www, studentswitchoff, gr kaBdg kar ommy oeAida pag oto facebook: Student Switch Off+ Greece | Eniong pnopzic va nopakohouBnoe kal To oyenks
video Tou Students Switch Off+.

Edv emBupeic va iaypageic amé m Ao smkoivwvias pac yia mv exotpareia Student Switch Off+ pmepeic va To wéveig effe amootEAhoviag oxenkd aimpa omy nhexrpovier EisdBuvon amé mv omoia EhaPec aute To email =ite
emAfyoviag “Unsubseribe™ eBu: hitp:/lists,uoa. grfwws/infofssoplus-newsletter

Me ecripnar,

¥neiBuvn EpyaoTnpiou:

AvaninpaTpia KaBnyfTpia
Mapyapita-Nikn Aonpakonodhou

This project has received funding
froam the Eurcpean Union's
Horizon 2020 research and
innovation programme under
grant agresmant No 754203

Figure 147. SSO+ email newsletter. NKUA.
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Figure 158. SSO+ email newsletter. TUC
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4 Conclusions

The SSO campaign ran in two Greek universities during the 2018-19 academic year; the National and Kapodistrian
University of Athens (NKUA) and the Technical University of Crete (TUC). The SSO+ campaign ran in five Greek
universities during the 2018-19 academic year; the National and Kapodistrian University of Athens (NKUA), the
Technical University of Crete (TUC), the University of Piraeus (UniPi), the International Hellenic University (IHU)
and the Democritus University of Thrace (DUTH).

Student Switch Off

Throughout the academic year a number of activities took place in the dormitories in Greece as part of the Student
Switch Off campaign. These included photo competitions (34 photo entries), climate quizzes (22% of students took
part), dormitory visits (4-7 visits per university), ambassador training sessions (two session run in each university)
and beginning of year and end of year events. Seventeen percent of students living in TUC’s and NKUA'’s
dormitories signed up to SSO and five ambassadors participated in training events and supported the delivery of
the campaign. SSO promotional materials such as coasters, jumpers, blankets and umbrellas were used in the
engagement activities. Posters and flyers were also used.

Students were informed about a number of SSO specific, but also broader energy efficiency related topics. SSO
specific information included: photo competitions, climate quiz, tips on how to save energy at home, news from
other countries’ campaigns. Broader topic information included: reports on fuel poverty, tips on how to select a
home or appliances when moving into the private rented sector and facts about climate change. The
communication channels used were: face-to-face, Facebook and emails.

The main challenge faced by NKUA this academic year, 2018-19, was the establishment of lively communications
with students through its SSO Facebook page. A dynamic content with the ability to give students the opportunity
to comment such as “the question of the day” or running polls related to SSO topics will be promoted in the next
academic year. With regard to TUC, the biggest challenge of this academic year was student engagement in photo
competitions. The plan for next year is to prepare more attracting email invitations for the photo competitions and
organize more frequent face to face communications through which the photo competitions could gain a wider
visibility amongst students.

This year, higher energy savings compared to the previous year were achieved in both universities. Namely,
4.86% energy savings were achieved in the NKUA dormitories (4.46% in 2017-18) and 12.01% in the TUC
dormitories (8.11% in 2017-18). The increased energy savings are in line with the higher number of students who
got in touch with the campaign and engaged in the various SSO activities this year. Compared to the previous
year, more frequent face to face communications and motivated student ambassadors living in the dormitories
who encourage their peers in the dormitories to save energy had a positive impact on the efforts of students to
save energy.

Student Switch Off+

The SSO+ campaign targeted two groups of students a) students already living in the private rented sector and b)
students living in dormitories that will eventually move out of dormitories into private accommodation. The number
of students reached in Greece was 4,392 and this is the campaigns greatest success. Approaching three new
universities, UniPi, UHI and DUTH, helped the campaign to gain further attention among students and brought
1,000 extra students in contact with the SSO+ messages.

The main activities through which these students were reached in NKUA and TUC were a) SSO+ newsletter, b)
regular posts on social media (Facebook), c) face-to-face communications and d) training seminars. In UniPi, IHU
and DUTH students were reached through the SSO+ newsletter.

The information that students received included: the Greek SSO+ video, tips on how to save energy and reduce
energy costs at home, a dummy energy bill for students living in dormitories, a dummy energy bill for students
already living in the private rented sector, advice on how to choose accommodation and appliances based on their
EPC and energy performance respectively.
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In 2019-20, to help increase the number of students involved with the campaign, the SSO+ campaign will
establish its presence in more departments of NKUA and TUC. The plan for next academic year includes extra face-
to-face communications for both universities whereas for NKUA visits to more departments of the university
located outside the campus are planned. Considering NKUA, at least two face-to-face communication events will
take place in a department of the university outside the campus.
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