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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in
Greece in the 2019-20 academic year.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the
most energy on each campus, is announced winner and rewarded for their efforts. Energy savings are
determined by comparing pre-intervention electricity consumption, with post intervention electricity
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every
academic year between 2017-2020.

The SSO+ campaign aims to raise awareness amongst students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 43,000 students living in the private rented sector in the 2019-20 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.
Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities

undertaken as part of SSO+. Chapter 4 reflects on the successes and challenges of the SAVES 2 project as a
whole (both SSO and SSO+) and Chapter 5 draws a conclusion.

2. The Student Switch Off campaign in Greece

2.1 Universities taking part

In Greece the SSO campaign is run by two different universities, the National and Kapodistrian University of
Athens (NKUA) and the Technical University of Crete (TUC). There are five dormitories participating in the
campaign that host 1,144 students in total. The campaign is coordinated by the two corresponding universities.

Name of Number of Number of dormitories Number of students living

University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2

NKUA 4 4 1,068

TUC 1 1 76

TOTAL 5 5 1,144

Table 1 Greek universities taking part in SAVES 2 in 2019-20.

2.2 Engagement activities

Throughout the 2019-20 academic year, a number of activities took place in the dormitories in Greece to raise
awareness about energy saving. These included social media/photo competitions, social media polls related to
the SSO content, climate quizzes, dormitory visits, ambassador training sessions, beginning of year events, and
end of year events. The section below describes these in more detail and what engagement levels were
reached.

2.2.1 Launch of the campaign

New students moved into the dormitories of NKUA at the beginning of October. NKUA launched the SSO
campaign in the mid of October 2019, when all students had moved in, through three dormitory visits with the
help of four student ambassadors (more detail on student ambassadors found in section 2.2.2). The first two
visits were made in two subsequent days in October and the third visit at the end of October, with each visit
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covering all four dormitory buildings. NKUA’s SSO ambassadors spoke with 300 residents. During these visits,
students were informed about SSO and received a dummy energy bill (details about the dummy energy bills
are found in section 3.3) with a link to the Greek SSO website and to the Facebook page. In addition, as an
alternative to the dummy energy bill, a drinks coaster was also given to students with a link to the Greek SSO
website where they could find more details about the campaign. During these visits, posters about the
campaign, as well as the dummy energy bill were posted in the communal areas of the four dormitory
buildings.

In TUC, new students also moved into the dormitory at the end of October 2019. Four dormitory visits took
place between November and December 2019 as a way to launch the campaign. As part of these visits,
students were informed about the SSO campaign and flyers with energy tips and the dummy energy bill were
distributed. The leaflets had information about the Greek SSO website and TUC’s SSO Facebook page.
Campaign posters were posted in the dormitory area as part of the dormitory visits.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories, by raising awareness on SSO and encouraging them to save energy.

The ambassador training session in NKUA covered what the SSO campaign is about and trained students on
how to communicate SSO to the residents of the dormitories. The dormitory coordinator delivered one session
of approximately 90 minutes. The training session was organized in September 2019, with four students
trained. One of the four students continued on as a student ambassador this academic year after his
participation as an SSO ambassador in 2018-19 academic year. At the end of the sessions, each attendee was
given SSO marketing materials: a blanket, an umbrella and a jumper (more details on SSO marketing material
can be found in section 2.4). The ambassadors performed on site engagement activities, namely dormitory
door-to-door visits. Details of these engagement activities are found in section 2.2.3. In NKUA, in addition to
the aforementioned dormitory visits, the SSO ambassadors as students living in the dormitories themselves,
had the opportunity for extra face to face communications on a daily basis with students providing on site tips
on saving energy with a focus on the efficient use of appliances.

Four ambassadors were trained in TUC in the first semester. The purpose of the training at TUC was to give to
the ambassadors a better insight of the SSO campaign, and to teach them how to effectively communicate and
disseminate it. The session was organised by the dormitory coordinator and took place in November 2019. The
training session lasted one hour. Each of the ambassadors received a flyer with energy tips and a dummy
energy bill.

Name of University Number of training sessions Number of students attending
ran

NKUA 1 4

TUC 1 4

Total 2 8

Table 2 Number of students attending ambassador training sessions at Greek SAVES 2 universities in 2019-20.

2.2.3 Dormitory visits/on campus face-to-face activities

Until the end of February 2020, five onsite engagement visits took place in NKUA during the 2019-20 academic
year to raise awareness about SSO. The first three visits were made to launch the SSO campaign in the second
half of October 2019. Over these three visits, NKUA’s SSO ambassadors spoke with 300 residents. The fourth
visit was made in December 2019 and the fifth visit was made in the end of February 2020. During the 4™ and
the 5th visits, NKUA’s SSO ambassadors engaged with 70 and 60 residents respectively. Thus, during the five
face to face activities 430 students were engaged in total. SSO student ambassadors supported the visits as
previous experience showed that students are more receptive to receiving the information from their peers and
preferred face-to-face interaction. NKUA, due to COVID-19 pandemic, didn't host any students in its four
dormitory buildings after mid-March 2020 and subsequently face to face activities had to be cancelled.

The first three visits to the NKUA dormitories were door-to-door whereas the fourth and fifth visit involved

holding an information stall in communal areas of the dormitory buildings. In all cases, SSO promotional
materials (leaflets) were given to students and information on how to participate more actively in the campaign
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and save energy was provided. Moreover, posters and dummy energy bills were posted on the noticeboards in
each of the four dormitory buildings. Each dormitory visit lasted approximately three hours. The dormitory
visits to the communal areas of the buildings took place in December 2019 and in February 2020 and during
those visits dummy energy bills were handed to students and posters were posted on communal areas.

In TUC, until March 2020, six dormitory visits took place in the 2019-20 academic year; two in November 2019,
two in December 2019, one in February 2020 and one in March 2020. Each visit lasted approximately three
hours. The first two were door-to-door visits and the next two involved holding an information stall in the
communal area of the dormitory building. Student ambassadors came along to support the campaign on all
occasions. As part of these visits, students living in the dormitory were informed on how to get involved with
the campaign (e.g. take part in photo competitions) and were offered some energy saving tips. Due to the
COVID-19 pandemic, like NKUA, TUC did not host any students in its dormitory building after mid-March 2020
and subsequently face to face activities were suspended.

Name of Number of onsite Description of Activities
University engagement visits
NKUA 5 Informed students on energy efficiency issues and on ways

to participate in SSO - 430 students were reached
Dummy energy bills and posters pinned in communal areas
of the dormitories — 1,068 students reached

TUC 6 Dissemination of the SSO campaign, provided energy tips to
student and sign up student to SSO via emails, posters and
media 76 SSO students)

Table 3 Face-to-face engagement activities on Greek university campuses (excluding ambassador training) in
2019-20.

2.2.4 Social media competitions

Eight energy saving themed photo competitions were launched on the NKUA SSO Facebook page during the
2019-20 academic year. The aim of the competitions was to raise awareness and normalise energy-saving
behaviours in a visual way; competition posts can have significant reach on social media, appearing in many
people’s news feed. The prizes for the photo competitions were EUR 10 vouchers offered by a large
supermarket chain and SSO jumpers (more details on SSO promo materials found on section 2.4). All eight
competitions had energy saving themes (these included switch-off lights and appliances, wear extra layers of
clothes, boil only the amount of water needed and put lids on pans). Nineteen photo entries were received. In
addition, seven week-long polls (

Figure 1) were introduced in NKUA’s SSO Facebook page. All seven polls had energy saving themes (these
included efficient heating, cost effective house insulation, average energy needs for space heating and cooling
in households and CO2 emissions). In spite of not being incentivized, these polls received 71 entries and
reached between 78 to 128 students per poll.

Six photo competitions were organized at TUC. Students were informed about them through emails and the
TUC SSO Facebook page. The prizes for the photo competitions were ferry tickets from ANEK LINES on Chania-
Athens-Chania route. All of the competitions had specific energy saving themes (e.g. switch-off lights, put on
more layers, boil only the amount of water needed). Fourteen entries were received.

Name of Competition type Number of Platform used
University and theme entries (Facebook/Instagram/Snapchat etc)
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NKUA Photo competitions and | 19 Facebook

themes:

e X 2 Switch off
lights and
appliances

e X 2 Putalidon
a pan

e X 1 Extra
layers

e X 1Don't
overfill the
kettle

e X 2 Any energy
saving action

Energy Saving Themed | 71 Facebook
Polls:
e X 2 House
Insulation
e X 2 Efficient
Heating

e X 1 Average
Energy Needs
for Heating &
Cooling

e X 1 Volume of
one CO; tonne

TUC X 1 Switch-off lights, 14 Facebook
X 1 Put on more layers
of clothes,

X 1 Boil only the
amount of water
needed

X 1 Put a lid on a pan
X 2 Any energy saving
action

Table 4 Social media competitions in Greek SAVES 2 universities in 2019-20

Photo 1 EUR 10 vouchers sponsored by
SKLAVENITIS supermarket given to photo
competition winners. NKUA
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2.2.5 Climate change quizzes

Two climate quizzes were launched on NKUA's Facebook pages to raise awareness about climate change and
energy saving. NKUA'’s first climate quiz was launched in November 2019 and stayed open for two weeks while
the second quiz was launched in February 2020. Due to COVID-19, it was decided February’s climate quiz to
remain open for entries until the end of the academic year. The climate quiz was disseminated through
Facebook and emails and received 219 entries over both quizzes.

TUC launched its two climate quizzes in November 2019 and in February 2020. The climate quizzes were
communicated through Facebook and emails and stayed open for three months each. In total the quizzes
received 173 entries (80% participation in each of the two quizzes).

Name of University Number of students that took Proportion of students that
part took part in the quiz

NKUA 219 21%

TUC 173 80%

Total 392 35%

Table 5 Student participation in climate quizzes at the Greek SAVES 2 universities in 2019-20.
2.2.6 End of year event

The end of year Student Switch Off events are a great opportunity to celebrate student involvement in the
campaign. For the end of year celebration event at NKUA, taking place in June 2020, SSO giveaways were
given to students living in the participating dormitory buildings. Students from all four buildings were rewarded
for their energy saving efforts. Rewarding all buildings and not just the winning one is an adaptation to the SSO
campaign that is a result of feedback received from students that took part in SAVES 1 saying that they prefer
to be part of a collective effort to save energy rather than a competition. In effect, a note was left at the main
entrance of each of the four dormitory buildings along with SSO promotional materials for students to take
away (see Photo 2 End of year event in NKUA, June 2020. (Left) SSO Student ambassadors with SSO
giveaways in the end of the year event at NKUA's dormitories. (Right) The SSO Student ambassadors thank
students for their efforts in saving energ). The note was thanking students for their efforts to save energy
through their participation in the SSO campaign.

In NKUA, the building with the biggest energy saving as of end February 2020 was dormitory Building C
(29,143 kWh saved, 18% savings), achieving a 20,931 kg CO:z saving, compared to the baseline.

The staff of the dormitory buildings invited students to take an item of their choice as a reward. The following
SSO promotional materials were offered in each of the four dormitory buildings:

Jumpers: 32

T-Shirts: 24

Tote bags: 18

String bags: 20

Umbrellas: 16
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Photo 2 End of year event in NKUA, June 2020. (Left) SSO Student ambassadors with SSO giveaways in the
end of the year event at NKUA's dormitories. (Right) The SSO Student ambassadors thank students for their

efforts in saving energy

The academic year in TUC ended with an SSO celebration event in July 2020. The participating TUC dormitory
managed to achieve a 25.5% energy reduction (28,262 kWh) when compared with a 2016-2017 baseline.
Student Switch Off ambassadors supported the end of the year event and more than 20 students participated.
Students were offered refreshments and were given flyers with information about the SSO campaign, dummy
energy bills and flyers with daily energy tips. Some SSO face masks, hats, jumpers and T-shirts were also
offered to students as giveaways. A local company in Chania sponsored the refreshments at the event. Due to

COVID-19 the population of students on the campus was low, but it was still important to recognise the

energy-saving efforts of the students.

2.2.7 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in Greece.

o o ® o
e - o o < > ()
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> c un €+ = S O 0 w O~ | 0
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3= 5 3 © V= 0 c v 0 (0] (O]
29 o | 588 293 |S8cg 2o ag |Lmoc | 2
£ 2 (eE|2fc | gEf|ERff Bi | Ef |f9iE )
Z5 228 | 253 258 | 285l O3 S5 |ZESE |8
NKUA 1,068 211 19.8% 4 219 90 Facebook | 3.90 %
: 352
TUC 76 76 100% 4 173 57 Facebook | 25.51 %
: 393
TOTAL 1,144 287 25.1% | 8 392 147 746 6.01 %

Table 6 Overall student engagement statistics for SSO in Greece in 2019-20

2.3 Communication with students

In NKUA most of the engagement activities took place either face-to-face or through Facebook
(https://www.facebook.com/SSOnkua/) as these were the communication channels most preferred by students

living in the university dormitories. During the 2019-20 academic year, five face-to-face communication

activities took place in NKUA that included both door-to-door visits and visiting communal spaces of the

dormitories (see section 2.2.3). Furthermore, posters and dummy energy bills were posted in the communal
spaces of the four dormitory buildings. The dormitory coordinator and the SSO student ambassadors living in
dormitories made sure that they remained posted and visible until the end of the academic year.

Every two to three weeks, information around energy saving and sustainability in general was posted on the
NKUA SSO Facebook page; it covered topics related to in-home energy wastage, tips on how to select a home
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or appliances when moving into the private rented sector, facts about climate change and energy saving tips.
Furthermore, other EU funded projects (Digilabel, Selina) related to energy saving as well as EU funded energy
saving themed videos (video 1, video 2) were promoted through NKUA’s SSO Facebook page (Figure 7 and
Figure 1). Every month, a student blog or article from another SAVES 2 country was shared through the NKUA
SSO Facebook page. Moreover, eight photo competitions, the SSO climate quiz and seven energy saving
themed polls were launched through NKUA’s SSO Facebook page.

In addition, the dummy energy bill for students looking to move out of dormitories was posted four times
throughout the year. Finally, the energy dashboard was promoted fortnightly on NKUA’s SSO Facebook page.

O xpRoTng Student Switch Off - EKMA dnuioUpynoe pia 225 0 S.m.dem S\."‘l_lcnco" i
GnUooKOTINON HSRERIN
7 ®:Rpouapiou - § #5thPhotocompetition #5S0 #NKUA #SwitchOfiLights
—— . o . . 50¢ AIAFQNIZMOZ @QTOM PADIAZ ME OEMA THN EZOIKONOMHZIH
TI TTOOOOTO EVEPYEIAG KATAVAAWVOUV KATA HECO OPO T EUPWTTAIKA ENEPTEIAZ MA TOYZ ®OITHTEZ TQN EITION OENA mitat O
VOIKOKUPIG yia B€ppavon Kal Yogn TG KaToIKiag; O TEPTTOC BIayWVIOH6S QWTOYPAPiag oTa WAAioIa TOU TPoYPapPaATOC
SAVES2 yia To okadnuaiko £ro¢ 2019-2020 pe 8épa Tnv £goikovounon

A6 auTh Tv oTiypn Kal éwg TR Mapaokeur 28/02/2020 propsite va
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O1 500 TPWTOI TTOU Ba CUYKEVIPWOOUV Ta TEPIOOOTEPa likes Ba Kepdigouv
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Figure 1(Left) Energy saving themed poll in NKUA's Facebook page. (Right) An energy saving themed video
(https://www.youtube.com/watch?v=1-g73ty9v04&t=110s ) funded by the European Commission is promoted
along with the launch of NKUA's 5th photo competition

Students who signed up to NKUA’s university SSO mailing list were emailed on a monthly basis. Along with
energy tips, a link to the energy dashboard, a link to the Greek SSO website, a link to NKUA’s SSO Facebook
page as well as the launch of the month’s photo competitions was included in every email sent by NKUA.

In TUC, information on the SSO campaign was disseminated through emails, the Student Switch Off Greek
website, TUC Facebook page and face-to-face meetings. The SSO website and Facebook page were updated
every week with information around energy saving, climate change, and sustainability in general.

Every two weeks, information around energy saving and sustainability in general was posted on the TUC
Facebook page, tips on how to select a home or appliances when moving into the private rented sector, facts
about climate change and energy saving tips. Every month, a student blog or a guest article from a dormitory
coordinator originated from a SAVES 2 country was shared through TUC Facebook page. Moreover, eight photo

SAVES


https://pocketwatt.eu/Content/Documents/DigiLabel_FinalPublishable3.pdf
https://ec.europa.eu/energy/intelligent/projects/sites/iee-projects/files/projects/documents/selina_consumer_guide_en.pdf
https://www.youtube.com/watch?v=1-g73ty9v04&t=110s
https://www.youtube.com/watch?v=q-zYcUPHpr4
https://www.youtube.com/watch?v=1-g73ty9v04&t=110s
https://switchoff.nus.org.uk/athens
http://greece.studentswitchoff.org/
https://www.facebook.com/SSOnkua/
https://www.facebook.com/SSOnkua/
http://greece.studentswitchoff.org/
http://greece.studentswitchoff.org/
https://www.facebook.com/TUCSSO/

competitions and the two SSO climate quizzes were launched through TUC Facebook page. In addition, the
dummy energy bill for students looking to move out of dormitories was posted every two months. Finally, the
energy dashboard was promoted fortnightly on TUC Facebook page.

Six face to face visits took place between November and March. During these visits students were informed
about the SSO campaign and were encouraged to visit the Greek SSO website and TUC’s SSO social media
page. In addition, flyers with energy tips and the dummy energy bill were handed out. During these visits
posters about the campaign were posted in the dormitory area. The first two visits were door-to-door while the
next two involved holding an information stall in the communal area of the dormitory building. The last two
visits took part in the TUC Campus area, close to the academic buildings.
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Figure 2 (Left) An energy Photo Competition Publiced in TUC facebook Page. (Right) Photos from February 2020
visit in Technical University of Crete by SAVES2 ambassadors.

2.4 Engagement materials

A variety of branded marketing materials was used for NKUA’s campaign throughout the year to engage
students. These were: jumpers, blankets, umbrellas, tote bags, string bags, coasters and T-shirts (Figure 3).
The SSO promotional materials were handed out to students during ambassador training, face-to-face activities
such as dormitory visits, photo competitions and end of year events.
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Figure 3 SSO promotional materials used by NKUA to engage students

In addition, a dummy version of an energy bill (Figure 11) targeting students living in Greek dormitories giving
advice on what to look out for when house hunting and what to expect when receiving their first energy bill was
used in engagement activities. Hard copies were handed out to students as flyers during all face-to-face visits
at NKUA. Moreover, a poster and the dummy energy bill were both posted in the communal areas of the four
NKUA dormitory buildings. The poster and the dummy energy bill encourage students to like the SSO Facebook
page and visit the local SSO website to find out more about the campaign and on how to save energy. The
poster is posted on the communal areas of NKUA’s four dormitories (1,068 students) as well as in the
Secretary’s office of the Physics department.

Additionally, NKUA used a poster, first introduced at the beginning of 2018-19 academic year, as an extra
engagement material (Figure 4). The poster informs students on the benefits that saving energy has on climate
and encourages them to adopt energy saving habits. The main message “Everything is about to change”
highlights the importance of behavior change in mitigating climate change. The design of the poster is based on
the feedback received from Greek students and on previous experience from SAVES 1 showing that they are
concerned the most about the issue of climate change The poster encourages students to follow NKUA’s SSO
Facebook page and visit the local SSO website to find out more about the campaign and on how to save
energy. The poster is posted on the communal areas of NKUA's four dormitories as well as in the Secretary’s
office of the Physics department. Posters were also put up on the entrance of each dormitory building and on
the reception desks. Student ambassadors ensured that they remained posted during the entire academic year
otherwise they renewed them. One thousand and sixty-eight (1,068) students were reached from the displayed
posters and dummy energy bills.

Ten euro vouchers sponsored by a supermarket chain were provided for the photo competitions in NKUA (Photo
1).
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“ http://greece.studentswitchoff.org/
Student Switch Off - EKMNA

switchoff NSAVES / [ Eemrere

Figure 4 SSO poster created by NKUA's SSO team

In TUC, hard copies of the dummy energy bill and flyers with energy saving tips were handed out to students
during all six face-to-face visits. In addition, a pull up banner which include all the necessary information of the
campaign, was designed with the help of student ambassadors. The engagement materials encouraged
students to follow the SSO Facebook page and visit the local SSO website to find out more about the campaign
and how to save energy.

Furthermore, TUC created new marketing materials, which were used for TUC’s campaign throughout the year
to engage students. These were: jumpers, t-shirts, masks, pencils, hats and coffee cups. The SSO promotional
materials were handed out to students during ambassador training, face-to-face activities such as dormitory
visits, photo competitions and end of year event.

2.5 The energy dashboard

The energy dashboard (https://switchoff.nus.org.uk/), created by Ecovisum, is a supporting tool for the SSO
campaign. It makes use of dormitory energy data to feedback on energy performance of each building on an

ongoing basis and drives competition to save energy.

The energy meters of NKUA dormitories are programmed to automatically transmit the metered data to the
energy dashboard on a daily basis.

The energy dashboard was disseminated with fortnight Facebook posts and a link to the energy dashboard was
included in the monthly emails sent to students. Additionally, the dashboard has been promoted by the
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ambassadors in all face to face communications in which students were invited to visit the energy dashboard
through the Greek SSO website. In light of COVID-19 implications, and with students being out of their

dormitories, the energy dashboard was disseminated only by emails from April until June 2020. The dashboard

is embedded to the Greek SSO website with the following link: https://switchoff.nus.org.uk/athens

Student Switch Off - EKNA
o Anpomelmges amé Vassilis StudentSwitcheff 171 - 17 Mapricu - &
#energy #dashboard #studentswitchoff
O Tivakag eAéyyou evipyaiac (energy dashboard) sival éva epyakeio Tou
SMITPETE OTOUE QOITNTEC SVOIKOUE Twv £0TIWY Tow EKMA, va
TapakohouBolv KaBnuepivd Ty KaTavahwaon vEpyElag Tou KTipiou Tou
Glapévouy. Mropeite va GeiTe ka cogic Tdon ATav n Katavdhwaon ava nuépa
Kal ava KTipIo Twv £0TIWY PExpl Ta péoa MapTiou aTouc Tapakdrw
ouvdiopoug!

A®ENA: hitps:Mswitchoff.nus.org.ukiathensicompetition/222
B ®ENA: hitps:fiswitchoff.nus.org.ukiathensicompetition/223
[ ®EMA: hitps:iiswitchoff.nus.org.uk/athensicompetition/224
A®ENA: hitps:Mswitchoff.nus.org.ukiathensicompetition/225

Kae: popd pmopsite va GEiTE Ta Tood evipyaiag Tou sEoikovopolvTal
OUVOMKGE OTa KTIpIa TwY EOTIWY KaBnuepiva aTov Tapakdrw oivieouo:
hitps:fiswitchoff.nus.org.ukiathens/icompetitors/2179table

ZYNOAO: 2019-2020
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Figure 5(Left) The energy dashboard was disseminated through NKUA's SSO Facebook page every 15 days.
(Right) The energy dashboard was disseminated through TUC Facebook page every month.

In TUC the energy dashboard was manually updated once a week during the 2019-20 academic year and
communicated to students via email and Facebook (Figure 5, right) so that they were aware of their energy
consumption. The link to TUC’s energy dashboard is the following:
https://switchoff.nus.org.uk/crete/competition/229
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2.6 Photos from the SSO campaign

Photo 3 Student Ambassadors holding dummy energy bills in front of the Christmas tree . December 2019,
NKUA dormitory. (Middle) Students have just received their SSO promotional material after a face to face
communication. October 2019. (Right) A student avoids energy wastage by putting a lid on the pan while
cooking. In light of COVID-19 students had to move to their homes where they continued to undertake energy

saving actions.
~ > - - _—_"a, - 3 :
| . . . T '
.- — . = ™
B

4

e Eai s /
Photo 4 NKUA's SSO Student Ambassadors talk with students, residents of NKUA dormitories in February 2020
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Photo 5 Photos from TUC SAVES2 team visits in TUC during the academic year 2019-2020.

Photo 6 Photos from TUC SAVES 2 team visits inTUC during the academic year 2019-2020.

SAVES



Photo 7 Photos from TUC SAVES?2 team visits in TUC during the academic year 2019-2020.
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Photo 8 Winning photo from TUC February 2020 Photo Competition
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2.7 Social media and email examples

EAAHNIKH AHMOKPATIA studente

“  Edviko kaut Kamodiotprake SWltCh Off
Movemoriuo Adnvov EAMGSa

AyannTé/n gormi/Tpia,

Kahwg nABeg oTo evnpepwTikd newsletter Tng ekoTpareiag Student Switch Off pe cupBouég anoguynig onaTtaing evépyeiag oTnv KaTtoikia oou!

To onpepivo email eoTidlel atnv opBI XpAoN TwWV OIKIGKMY CUOKEUMY 0ag yid TNV anodoTIKOTEPN Kal 0IKOVOHIKOTEPN AsiToupyia Toug! AkoAouBoUv o1 GUpBOUAEG pag:

1. Ta payeipika okedn 1Bavika npénel va epapuolouy OTIG €0TIEG TNG Koudivag. ZnataAdre éwg 30% nepiocdTepn BeppoTnTa Kai peipa oTav n Baon Tou oKeUOUG Eival 1-2 EKATOOTA HIKPOTEPN
and Tnv goTia. MPOTIKAGTE TN XUTpa TaxUTNTag NPOKEIPEVOU va HEIMOETE aIoBNTA To XpOvVo HayelpéPaTog Kal va eEoikovopnoeTe 30-60% nAEKTRIKN EVEPYEID.

2. Mnv avoiyokAeiveTE aokona To (poUpvo Kai anopeUYETE TIG Aakoneg npoBeppavoelg. Kabe gopd nou avoiyeTe Tnv ndpTa Tou poupvou gelyel To 20% TnG E0WTEPIKNG BEpUOTNTAG.

3. PuBpioTe T Beppokpaadia oTo BaAapo guvTrpnoNg Tou Wuyeiou aag va gival 7 °C kal Tou katawikTn oToug —18 °C. MnopeiTe va eEoikovopnoeTe Péxpl Kal 15% evépyeia.

4. TonoBeTrOTE TO Yuyeio oag pakpia and BeppavTika owpara, Tov gpoupvo, Kal pépn nou Ta BAénel o ANIoG yiaTi £Tol pnopei va aufnBei n karavaiwon pepatog péxpl Kai 30%.

5. MepioTe Tov kado NAUANG Tou NAUVTNpioU Cag OHOIOHOPPA PE GAN TNV NOGOTNTA NOU AUTOG XWPAEL.

6. EvnpepwBeite yia TNV NAEKTPIKA KATAVAAWOT TWV GUOKEUMY MpIv NPOXWPHOETE TNV ayopd Toug. And CUOKEUR O OUOKEUN undapyouv diagopig akdpa kal étav Ppiokovral og avapovr
(stand-by)

ZUMPOUAEUTEITE TIG EVEPYEIQKEG ETIKETEG TWV OUCKEUMY. H EVEPYEIAKT ETIKETA Nou J1aBETouv OAEG oI TUYXPOVEG NAEKTPIKEG CUOKEUEG Pag Jivel NANPOPOPIES yia TNV EVEPYEIQKT anodoar) Tou.
EmAEETE pia cuoKkeun Pe xapnhr) evepyeiakn katavaiwon.

Climate Quiz: Nara EAQ kai dokipage TiG yVMOEIG gou aTo KAiJa anavTavTag aTo dIaoKedacoTIKO quiz Tou SSO!!

I'a nepIocoTEPEG NANPOOpIES yia Tnv ekoTpateia Students Switch Off pnopeic va avarpégeig otnv 10TooeAida greece.studentswitchoff.org, oTnv ceAida pag oTo facebook: Student Switch Off —
EKMA, va Aapeig pépog aToug diaywviopoug pwToypagiag kaBag eniong kai va napakoAouBnoei; Tov evepyelako nivaka (energy dashboard) Tou Students Switch Off yia Tig eoTieg Tou
E.K.M.A.

"EAapeg auTo To evnuepwTIkO email yiaTi oTo napeABov oupnANpwoEC eiTe TNV GOpUa enikovwviag Tou Student Switch Off eiTe éva epwTnuaToAdyio oTa nhaioia Piag OXETIKNG EPEUVAG MOU
diekfiyape 6nou kai £dwoeg TNV cuykatabeon oou va enikoivovriooupe pali oou oTo péhAov pE evnpepwTIKa newsletters oav ki auto.

"EAapeg auTto To evnuepwTIkG email yiaTi oTo napeABOv oupNANpwOE eiTe TNV (OpHA enikoivwviag Tou Student Switch Off eiTe éva epwTnpaToAdyio oTa NAaigia Hiag OXETIKNG EpEuvag nou
diekryape 6nou kai EBWOEG TV OUYKATABECT 0ou va ENIKOIVWVHCOUPE pafdj oou oTo pEAAOV e evnUEPWTIKA newsletters oav kI auTo.

Edav emBupeic va Siaypageig and Tn AioTa enikoivwviag pag yia Tnv ekaTparteia Student Switch Off pnopeig va To kaveig eite anooTéAAovTag OxeTIKG aiTnpa aTnv nhekTpovikr dielBuvon and Tnv
onoia éAapeg autd To email gite emAéyovrag “Unsubscribe” edm: http://lists.uoa.gr/wws/info/ssonewsletter

Me exTipnon,

Opada Mehetav Kipiakou MepiBaihovrog

YnetBuvn Epyaotnpiou:
AvanAnpaTpia Kabnynitpia
Mapyapira-Nikn AcnpakonoUAou

This project has received funding
from the European Union’s
Horizon 2020 research and
innovation programme under
grant agreement No 754203

Figure 6 Email sent NKUA. It provides energy tips, invites students to take the climate quiz, calls for
participation in photo competitions and gives links to the energy dashboard and to the Greek SSO webpage &
NKUA'’s SSO social media page.
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Student Switch Off - EKNA

Anpooiedmee oo Vassilis StudentSwitchoff

#energysavingtips #standby #selina

- 22 OxTwRpiou 2019 - &

KAEIVETE TIG OUOKEUEG TTO TO BIOKOTITN TOUG Kt OX1 UTTO TO TNAEKOVTPOA,
yiaTi TOTE AgIToupyoUv O KATAoTaoT avadovrg (stand-by) kel ouveyidouv va

KATAVOAWVOUV NAEKTPIKE EVEPYEIT.

Q1 ouOKEeVEG O KATdoTaon avapovrig (stand-by) karavahwvouy TToooaT1o
5%-15% ¢ OUVOMKNG ETHOIAG NAEKTPIKNG OIKIOKIG Katavahwong (Trnyn:
International Energy Agency), odnywvTag ot eTMTAEOV KOOTOG TG TALEWS

Twv 28-84 € ge eToia Baon.

EvnpepwBEeiTe il Ty KaTavaAwon Tng KABe CUOKEUNG OE NAEKTPIKN
evépyela, SI6TI DiapopoTIoloUVT GNUAVTIKA PETAEU TOUS Kal IBIAITEPA OTNV

Kardaraon avapovhg (stand-by).

Nad oupBoUuAEDEDTE TIAVTA KOl VO QUYKPIVETE TIC EVEPYEITKEG ETIKETES TWV
OUOKEUWV TNAEOPAONS TIPIV TTPOREITE OE oToIadATIOTE ayopd.

MeplogOTEPEG TTANPOQPOPIES PTTOPEITE va DIGBACETE OTOV OUVDETUO TTOU
akohouBei (AyyAika) : https://ec.europa.eu/.../documen...

fselina_consumer_guide_en.pdf

MepiogoTepa yia To selina-project Tou 2010 edw: hitps://ec.europa.eu

{...fintellig.../projects/en/projects/selina

MAnpogopieg armo: http:/fenergy-saving.dei.gr/.. ./electronics-

leptomeriesjan222...

EC.EUROPAEU
ec.europa.eu

~.

Figure 7 The EU funded Selina project about standby losses from appliances was promoted through NKUA's

SSO Facebook page

Energy saving tip #5

FPut on

extra 111 '
layers, | % "'l'
not the W

heating! \(

switch off

Figure 8 Example of graphics used to disseminate energy saving tips- NKUA.

Energy saving tip #3

¥ Always put
a lid on the
pan to keep
the heatin

switch off

in NKUA’s campaign in order Erasmus students to be reached too.
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Energy saving tip #6

¥ Rinse items such as
tins, cans, bottles and
glass jars before
putting them in the
recycling bin

¥ You don't need to wash
them with soap and
water - just a guick
rinse to remove leftover
food!

student e

switch off

Messages in English were common
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Student Switch Off -
TUC

@TUCSSO
ApXIKN ogAiSa
Welcome
Anpooieloeig
DwToYpaPics
Bivieo
MAnpogopieg
Kovétrta
Evepyeiakd QUIZ
EKONAWOEIG

Emoke@reite 10 Kévipo
Slagnuicewv

Figure 9 Energy tips posted on TUC Facebook Page via graphics.
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Iy Student Switch Off - TUC

AnpooieiTnke amd Stelios Saveenergy (2] - 6 ®eBpouapiou - &

EZOIKOVOPNOTE EVEPYEID KOl XPAUOTA OTTAG Kal KaBnuepIva & &
#saves2 #studentswitchoff #saveenergy #climatechange #savemoney
#energyhouse #energyefficienthouse #ember #technicaluniversityofcrete
#uc
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H avtikatdaotaorn kaBe arhol Adapntipa Gwtopol pe Aapntipa
evepyelaknic anddoong pnopet va efowkovopnioet kat 13 evpw avd €tog

OT0 KOOTOG TWV Aoyaplaopwy pag. Eav aAhdgoupe 10 Aapntrpeg,

Ba efokovopricoupie 130 eupw to Xpovo !

Switch off « Save energ
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ZuuBoudéc Efowovounong evépyeiag kadnuspiva

o IPAote Ta duTa dtav dedysTe and To ottt yia Alysg wpeg!

o

°

°

o

a

o

o

IBAoTE Ta duTa o dsla SWHATLA KOL ANEVEPYOTIOLAGTE TLS NAEKTPLKEG GUOKEUES OTav Sev T XpnotponoLsite!
Mnv adrvets Tov unchoyloTd 1 TNV TNAE0pACT) OF KATACTACT avapovig yia Heyaho Ypoviko Slaotnpa.

PuBpiots tov Beppootatn os yapunhotspn Bepuokpascia kata T Sapkeia e vixTag ) otav delyete ya AMysg WPES and To omit.

E€aspiiots Ta owpota kahopidip!
Adnote Ta polya va oTEYVWaouV duoikd otov AALo avl va xpnaiponoLelte To oTeyvwTpLo Tig NALOAOUCTEG NUépES

MAdveTs Ta polya oag otoug 30°!

ZuvtnproTe TIg sykatactdoslg Bépuavang — PiEnG oTo TEAOG Tou XELHwva — kahokatplol. ETot, n andSoaor toug Ba Siatnpeital oto BEATLOTo eninedo kaL n katavdAwon evépyeiag Ba sival n yapnAdtepn Suvatd.

o Teplote Tov k&S0 Tou mAuvtnpiou ywpis va Tov unepdoptwvets! Ta muvthpLa Tou yepiZouy povo ato 40% Tng XwenTkdTTAS Tous, aufdvouy Tnv karavihwon evépyslac, amd 42% we 95%, avd Kk udaopaTog evi s TV
dAAN pepLd n unepddpTWon Tou K&SoU KaTamovel To MAUVIAPLO Kal PELWVEL To Xpdvo TwAE Tou.

o ExpstodAsutsits 10 wpdplo peiwpévou Tipooyiou kat sEoiovopnots Xpiipata and tov Aoyaplacpo nAeKTpIKnG svepysiag!

Mz sktipnon
Etéliog Atakpoliong

Stelios Diakrousis

Research Associate (Engineer of Mineral Resources, Msc Environmental engineering)

Energy Management in the Built Environment

tel : +30 2821037837 / 030-

Research Lab wwwembertucgr
s "

L sdiakr tuegr

Department of Environmental Engineering Technical University of Crete (TUC),

[Kounoupidiana. GR 73100 Chania, Greece

This projact has recelved funding
Trom the European Unlon's
Horizan 2020 research and
innovation programime unds
grant agrasmant No 754203

Figure 10 Example of Emails which TUC sends. It provides energy tips, shares links to the Greek SSO webpage
& TUC social media page.

SAVES ~



3. The Student Switch Off+ campaign in Greece

3.1 Universities receiving information

In Greece the Student Switch Off+ (SSO+) campaign ran in eleven different universities during the 2019-20
academic year. The universities that received information are: National and Kapodistrian University of Athens
(NKUA), Technical University of Crete (TUC), University of Piraeus (UniPi), International Hellenic University
(IHU), Democritus University of Thrace (DUTH), Hellenic Mediterranean University in Crete (HMUC), University
of Hrakleio (UOH), University of Rethimno (UOR), Athens University of Economics and Business (AUEB),
Harokopio University (HU), and Panteion, University of Social and Political Sciences (PUSPS).

The HMUC, UOH and UOR, were reached in 2019-20 academic year by TUC. These universities were reached by
TUC's students ambassadors via face-to-face visits and monthly emails which included energy tips, EPCs and
links to the Greek SSO+ webpage, Facebook SSO+ Page and links to the SAVES2 SSO+ video. AUEB, HU, and
PUSPS were reached by NKUA in 2019-20 academic year. In October 2019, NKUA’'s SSO+ student ambassadors
launched the SSO+ campaign in these three universities with face to face communications and dummy energy
bills put on display.

The academic year 2019-20 is the third year that the SSO+ campaign has been running in NKUA and TUC, it is
the second year that it ran in UniPi, IHU and DUTH while it is the first year that it ran in the other six
universities, AUEB, HU, PUSPS, HMUC, UOH and UOR. The Technical University of Crete coordinates the SSO+
campaign in Greece.

In AUEB, HU and PUSPS the engagement was done directly by NKUA’s SSO+ student ambassadors and not by
the universities themselves.

The exact number of students reached through SSO+ cannot be accurately measured. There may be students
that were reached via more than one means (e.g. social media, email and posters). In order to find a balance
and make sure that we are not double-counting students, in NKUA, including the three aforementioned
universities, it was decided to report the following:

e Students reached through face to face communications as of the beginning of March:

o 10 students attended the SSO+ seminar

o 515 students received information through face to face communications in NKUA, AUEB, HU and
PUSPS

o 5,000 students saw the SSO+ poster and dummy energy bill in secretary’s office of the Physics
department or in other communal areas of NKUA campus and in communal areas of AUEB,
PUSPS and UniPi

o 267 students who were living in the NKUA dormitories during the previous academic year 2018-
19 and moved to private accommodation this academic year 2019-20.
In 2017-18 academic year the SSO+ dummy energy bill was posted in communal areas and
handed out as a leaflet as well (1,068 students). Every year approximately 25% of students
leave the dormitory and moves to private rented accommodation. The majority of students
(~75%) continued living in the dormitories from the year before and may therefore be familiar
with SSO as well.

e In 2019-20 academic year, 349 students received NKUA’s monthly SSO+ newsletter while the average
social media reach per post was 41 students.

In TUC:
e Students living in the private rented sector reacted via Official TUC webpage and receiving the SSO+
newsletter (1,500 students). In addition the average social media reach per post was 300 students.

In the University of Piraeus (UniPi):
e Students living in the private rented sector receiving the SSO+ newsletter (400 students).
o NKUA's SSO+ student ambassadors visited UniPi’'s campus and pinned posters on communal areas and
on the university’s reception front desk. The number of those reached is included in the calculation
above.

In the International Hellenic University (IHU):
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e Students living in the private rented sector receiving the SSO+ newsletter (350 students).

In the Democritus University of Thrace (DUTH):
e Students living in the private rented sector receiving the SSO+ newsletter (400 students).

In the University of Rethimno (UOR)

e Students living in the private rented sector reacted via the official Univerisity of Rethimno webpage and
receiving the SSO+ newsletter (4.000 students).

In the University of Hrakleio (UOH)

e Students living in the private rented sector reacted via the official Univerisity of Hrakleio webpage and
receiving the SSO+ newsletter (10.000 students).

In the The Hellenic Mediterranean University in Crete (HMUC)
e Students living in the private rented sector receiving the SSO+ newsletter (500 students).

Name of University Number of students reached
NKUA 6,182
AUEB

HU

PUSPS

TUC 1800
UniPi 400
DUTH 350
IHU 400
UOR 4,000
UoH 10,000
HMUC 500
Total 23,632

Table 7 Universities in Greece receiving SSO+ information in 2019-20.

3.2 Engagement activities

Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is
predominantly because unlike university dormitories, that are normally localized and easily accessible, privately
rented accommodation is spread across town, and is not easily accessible. The main activities that took place
as part of SSO+ was the sending of regular emails to students living in the private rented sector, regular posts
on social media (Facebook: Student Switch Off+ Greece) and face-to-face activities.

HU, PUSPS: 9 accommodation-EPCs”. | emailed
emails, sent e Nov - “"PC energy
monthly savings”.

e Dec - "Space Heating”.

e Jan - “Lights”

o Feb - “Efficient use of
appliances”.

e Mar - “Saving energy in
the kitchen”.

e Apr -"Cooling -
ventilation”.

e May - “Energy saving
tips”

Engagement Frequency Theme Reach Additional
Activity Information
Advice Email NKUA, AUEB, | ¢ Oct - “Looking for new 349 students
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e Jun - “Looking for new
accommodation - EPCs”

TUC, UniPi,
UHI, DUTH,
UOR, UoH,
HMUC: 6
emails,

Sent every six
weeks

e Oct - “Looking for new
accommodation”.

e Dec - “Energy efficient
appliances”.

e Jan - “Save energy
while cooking”.

e Mar - “Saving energy at
home”.

e Apr - “Thermal comfort
- Cooling”.

e Jun - “House hunting”.

Totally, 17,150
students emailed or
visit and reacted by
the official
Universities pages
(UOR, UOH) with
the SSO+
newsletters.

Number of students
reached with
university website:
TUC: 1,500

UniPi: 400

UHI: 350

DUTH: 400

UOR: 4,000

UoH: 10,000
HMUC: 500

Social Media
Posts

NKUA: 34
posts over the
year, posted
every week

Oct - Energy labels / Smart
meters

Nov - Energy efficient
appliances / Energy saving
Tips

Dec - Energy Saving Tips

Jan - Climate change
/Energy saving Tips

Feb - Efficient use of
Appliances / Smart meters
/Energy poverty

Mar - Energy tariffs /Energy
providers / Gamification of
energy efficiency/
Environmental awareness

Apr - Energy tips

May - Energy poverty /
Energy consumers
rights/tariffs/providers/
Smart Meters

June - Example Energy Bill /
EPCs/ financial incentives
for landlords

Social media posts
on Facebook
reached on average
41 students per
post

On average 6
reactions per post.
1,382 total views.

TUC: Every
one or two
weeks updates
TUC Facebook
page and
Instagram
Page

e Info about the
Project
EPCs
SSO+ official video
Energy efficient
appliances

e Energy saving tips
Efficient use of
Appliances
Energy poverty

. Environmental
awareness

Social media posts
on Facebook and
Instagram

Total Social Media
Reach: 15,756

Total Social Media
Engagement: 400

Average Social
Media Reach per
post:300

Average Social
Media Engagement
per post:20
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e Example Energy Bill

Training NKUA: 1 Oct- 2019 2 students
sessions
TUC: 1 Nov - 2019 4 students
SSO+ seminars | NKUA: 1 Oct- 2019 10 students
TUC: 1 Nov - 2019 6 students
Face to Face NKUA: 4 Oct - 2019 515 students
activities Dec - 2019
Feb - 2020
Mar - 2020
TUC: 6 Oct - 2019 1000 students
Nov- 2019
Dec - 2019
Feb (x2) - 2020
Mar - 2020
Photo NKUA: 3 May-2020. Poll: Efficient use | 35 students reached
Competitions of thermostats on average
and
engagement May - 2020. Poll: Home
activities insulation

June - 2020. Poll: Heat
loses.

TUC: 4 Nov-2019 X 1 Switch-off Total 15 participants
lights,

Feb- 2020 X1 Any energy
saving action

April- 2020 X1 Any energy
saving action

June-2020 X1 Any energy
saving action

SSO+ poster NKUA: Posted | “Save energy and protect 5,000 students
3 times in the environment from
communal home”

areas of six
NKUA
departments
and once in
AUEB, HU,
PUSPS

Table 8 Engagement activities in Greek universities during 2019-20 academic year.

3.2.1 Emails and social media
In NKUA the following specific engagement activities took place:
Emails

Nine emails were sent during the academic year 2019-20, one per month from October 2019 to June 2020, to
349 students living in private accommodation.
e Students were emailed in the middle of October 2019 with advice on what to look for when house
hunting (i.e EPC’s, insulation, signs of mould)
e In the mid of November 2019 students received advice on how to save energy from their PC
e In December 2019 students received advice on how to efficiently heat their room
In mid-January 2020 students were advised about efficient lighting
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e In February students received advice on how to use their house appliances (i.e refrigerator, washing
machine, oven) efficiently

e Soon after the second semester began, in the mid of March 2020, students received advice on how to
save energy while cooking (i.e put lids on pans, don't overfill kettles)

e In mid-April 2020 students received information on how to naturally ventilate their houses and how to
save energy during the hot days (i.e open windows instead of turning on A/C, use awnings above
windows, use a fan instead of A/C, put plants in your balcony for extra shadow and better air quality)

e In May 2020, students received tips with advice on saving energy in their house (i.e switch off lights,
avoid standby mode of TVs, unplug mobile chargers when not in use)

e In June 2020, students received advice on what to look for when house hunting (i.e. EPC, insulation,
signs of mould)

In TUC, 12 emails were sent to students in the universities which took part in the SSO+ campaign for the
academic year 2019/2020. Six of these emails were in Greek and six in English for Erasmus students. The
Technical University of Crete, the University of Piraeus, the International Hellenic University, the Democritus
University of Thrace, The Hellenic Mediterranean University in Crete, the University of Hrakleio and University of
Rethimno received these emails every six weeks. The subject of these emails as well as the dates they were
sent are the following:

e “Looking for new accommodation”. Date sent: end of October 2019

e “Energy efficient appliances”. Date sent: beginning of December 2019
e "Save energy while cooking”. Date sent: mid-January 2020

e "Saving energy at home”. Date sent: beginning of March 2020

e “Thermal comfort - Cooling”. Date sent: mid-April 2020

e "“House hunting”. Date sent: mid-June 2020

A link to the Greek SSO+ Facebook page “Student Switch Off+ Greece”, a link to the Greek SAVES2 website as
well as a link to the SSO+ video was included in every email.

Social media

NKUA and TUC have a common SSO+ Facebook page under the name “Student Switch Off+ Greece” in which -
at least- once a week, posts relative to the SSO+ campaign were posted. In total 53 posts were posted from
September 2019 until June 2020, with an average reach (views) of 40 people for each post. The total views of
all the posts was 3,344. The Greek Facebook page dedicated to the Student Switch Off+ campaign can be
accessed from the following link: https://www.facebook.com/saves2greece/

Posts on “Student Switch Off+ Greece” Facebook page covered the following topics: energy saving in home,
smart meters, EPCs, thermal comfort, equipment efficiency, tenants’ rights, tariff choices, energy poverty.
Moreover, throughout the year, student blogs from students across the SAVES 2 countries, sharing their
experiences with the SSO+ campaign, were shared through the Greek SSO+ Facebook page. In more detail:

e Tips on how to save energy and reduce energy costs were provided every two weeks (13 posts from
NKUA and 10 posts from TUC over the academic year)

e Copies of the dummy energy bills for students living in the private rented sector were posted in October
2019 and in June 2020 by NKUA

e 14 posts with general information on energy poverty, energy saving, sustainability and climate change
(12 posts over the year by NKUA and 2 posts over the year by TUC).

e 12 blogs either from students or from country managers with experiences from the SSO+ campaign
across the SAVES 2 countries (7 posts from NKUA and 5 post from TUC)

3.2.2 Training sessions and face-to-face activities

Two SSO+ ambassadors were trained in NKUA in October 2019 and supported the delivery of the SSO+
campaign. The ambassador training sessions in NKUA covered what the SSO+ campaign is about and trained
students on how to communicate SSO+ to students living in the private rented sector. The ambassadors helped
inform the students on the NKUA university campus about the concept of SSO+. At the end of the training,
each of the attendees received an SSO jumper, an umbrella and a blanket. The training session lasted 60
minutes.
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In TUC, a training session were organized and four new students were trained to become SSO+ ambassadors.
The training sessions in TUC were organized together with the SSO+ seminar and because of this, the
participation was high. At the end of the training session, students received flyers with the dummy energy bill
and energy saving tips.

Face to face communications

Four face-to-face communications were organized by NKUA during 2019-20 academic year. Five hundred fifteen
(515) students living in the private rented sector spoke with NKUA’s SSO+ student ambassadors and received
information on saving energy, energy efficiency, EPCs, smart meters, tenants’ rights and energy poverty. Every
face-to-face activity lasted approximately three hours and was held in the communal areas of the universities.

The first face-to-face campaign was organized between the 7th to 31st Of October and the SSO+ student
ambassadors made eight visits to four universities in Athens, two visits per university. The universities visited
were: NKUA, AUEB, HU and PUSPS. 380 students living in the private rented sector were reached with SSO+
info. The second face-to-face activity took place in December 2019 in NKUA'’s various departments and UniPi
with 65 students living in the private rented sector being reached while the third face-to-face activity was held
on February 2020 in AUEB and 40 students were reached. The fourth face-to-face activity took place in PUSPS
in the beginning of March and 30 students were reached.

Face to face communications were supported by the two SSO+ student ambassadors and by NKUA's SSO+
manager. More than 150 dummy energy bills were handed to students and fourteen SSO+ posters were posted
on noticeboards together with fourteen dummy energy bills. According to strict estimations, 5000 students
reached from posters in NKUA, AUEB, UniPi and PUSPS.

Six face-to-face communications were organized in the communal areas of TUC and two more visits took place
in University of Rethimno and university of Hrakleio during the 2019-20 academic year; November, December,
January, February and March. Each face-to-face communication event lasted three hours and was supported by
TUC’s SSO+ coordinator and the SSO+ student ambassadors. Approximately more than 1,000 students living in
the private rented sector received information on the topics the SSO+ campaign covers. Flyers with energy
saving tips, example EPCs and dummy energy bills were handed to students.

SSO+ seminars

One seminar on SSO+ was organized by NKUA in November 2019, with ten students attending the seminar.
The seminar lasted approximately one and a half hours. Topics such as the benefits of smart meters and their
postponed roll out in Greece, tariff choices and tenants’ rights as well as energy poverty in Greece were
covered. In addition, tips on what to look out for when house hunting (e.g. EPC, signs of mould), how to select
appliances (e.g energy efficiency labels) and how to save energy at home through simple behavior change
actions were discussed.

In addition, in NKUA, a university professor supported the SSO+ seminar by sharing her expertise and
knowledge on the topics of energy efficiency, thermal comfort and energy poverty.

In TUC, a seminar was organized in November 2019and covered information on:
e the SAVES 2 project

EPCs

SSO+ official video

Energy efficient appliances and their use

Energy saving tips

Energy poverty

Environmental awareness

Example Energy Bill.

At the end of the training session, students received flyers with the dummy energy bill and energy saving tips.
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3.2.3 Photo competitions and engagement activities
NKUA launched three energy saving themed polls/quizzes in “Student Switch Off+ Greece” page during the

second semester of the 2019-20 academic year. These week-long polls received seven entries and reached 35
students on average per poll. These quizzes were not incentivized with prizes.

Four photo competitions themed around energy saving were organized at TUC and launched via the TUC SSO
Facebook page and emails. The prizes for the photo competitions were ferry tickets on “Chania-Athens-Chania”
route, sponsored by ANEK LINES. The four competitions had energy saving themes - X 3 “any saving energy
actions at home” and X 1 “switch-off lights”. The photo competitions were an extra activity as part of SSO+
campaign.

3.3 Engagement materials

The main engagement materials used by NKUA and TUC for SSO+ were the dummy energy bill and an SSO+
video, specifically created for the campaign. The purpose of the dummy energy bill was to raise awareness of
how much students would have spent on electricity if they were living in the private rented sector and paying
for their utility bills. The bill included tips on what students could do to minimise their energy usage and costs
when living in the private rented sector - including advice on smart meters and on energy performance
certificates. Two versions of the dummy energy bills were created in the academic year 2017-18; one for
students looking to move out of NKUA dorms and one for students already living in the private rented sector
(Figure 11) and used during this academic year as well. Also, TUC created an extra dissemination material (a
flyer) which explain the EPCs in a simple way with comments.

The SSO+ video provides advice on what to look for from a new property in order to maintain energy costs
down and have comfortable warmth - e.g. encouraging students to request to see an Energy Performance
Certificate (EPC) from their landlord, to choose a property with a good EPC rating and check on the energy
rating of the appliances in the property. The URL of the Greek version of the SSO+ video can be found here:
https://www.youtube.com/watch?v=zv65HYZYO64&feature=youtu.be

Additionally, NKUA used a poster, created at the beginning of 2018-29 academic year, as an extra engagement
material (Figure 12). The subject matter of the poster is about saving energy and protecting the environment
from home with a focus on climate change. The poster calls students to get informed about the benefits that
saving energy in their homes has on the environment and on their budget and ask them to take action. The
poster encourages students to follow the Greek SSO+ Facebook page and visit the local SSO website to find out
more about the campaign and on how to save energy. The design of the poster is based on the feedback
received from Greek students showing that they are concerned the most about the issue of climate change.
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Fourteen posters were posted on the communal areas of NKUA’s campus as well as in the communal areas of

AUEB, PUSPS and UniPi.

Finally, on a regular basis, newsletters to SSO+ students were sent with simple but impactful energy efficiency

advice.
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Figure 11 Dummy energy bill for students looking to move out of dorms (left) and for students already living in

the private rented sector (right)
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3.5 Social media and email

Student Switch Off+ Greece

[saves /) 5
29 OkTwppiou 2019 - &

#energylabels #efficient #appliances #TV

H eTIkéTa KaBE TTPOIOVTOG TrEPIAAPBAVEI, KaTh Kavova, eTrTd (7) Tagelg
EVEPYEIOKNAG OTTOBOONG, TTOU AVAAOYA HE TO €i50G TOU TIPOIGVTOG
KAIHOKWvVOVTal aTrd 1o G (KOKKIVO XpWwia TTou a@opd TTpoidv XaunAig
aIr6500NG) WG TO A+++ (OKOUPO TIPATIVO XPWHA TTOU UTTOBNAWVE
151aiTEPa aTTOBOTIKG TIPOIGV). H orjpavon Kabe TTpoiovTog yiveral pe paipo
BEAOG N arypr| Tou OTToioU gival aTTévavT aTrd TV avtioToixn Tagn

faves. | S!u?em Switch Off+ Greece

7 ®Bpouapiov - &
#energysavinglips #appliances
HAekTpixf kouZiva
DpPOVTIOTE Ta PAYEIPIKG OKEUN Va EQapPolouv CwWOoTa OTIG EOTIEG TG
xoulivag. Imaraidre 20-30% mepiocoTepn BepudTTa X1 pedpa 6Tav n
paGon Tou oxkedoug gival 1-2 EXATOOTA prkpATEPN aTTO TV EOTIQ

examples from the SSO+ campaign
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Figure 14 (Left) Facebook post with information on appliance energy labelling, October 2020, NKUA. (Right)
Facebook post with energy saving tips and sharing news from the ec.europa.eu website, February 2020. NKUA
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Figure 15 TUC posted an explanation of EPCs on the Greek SSO+ Facebook Page
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EAAHNIKH AHMOKPATIA

Edviko kar Kanodiotpraxo
Mavemaoriuo Adnvov

switch off +
EAAGSO

Ayamnté/n gomni/ipia,

Kahug nhBare oto evnpepwrikd newsletter ng ekotpareiag Student Switch Off+ pe cupBoudéc amoquyric aTTatdAng evépyeiag oTnv KATolkia oag Kai eE0IKovopnong xpnudrwy amod Toug
Aoyapiagpolg oagl

O Bpafeupévog pe actépr Michelin chef, Tom Aitkens (UK) eime: "H amardAn evépyeiag efvar téoo kakij 6oo n onmarain eayniod. Kavoviag op8r} xprion evépyeiag ainv koudiva Kepdigeis OnmAd,
aQouU PERDVEIS TOV AoYapIaauio Kar Ti eKTTopTiEG diofeidiou Tou avBpaka. H evépyera dev eivar ammepiopIarn omrore Gev MPETE! va KAVOUlE Karaypnan."

To onuepivo email eamialel e Bagikég peBodoug eEoikovopnong evépyelag kal oo Tl TTPETTEl va TTpogéxel kaTmolog 6tav payeipele n eToipddel To ayamnuévo Tou pégnpal GuprBeite Ta mapakdrw!

1.01av Bpddete vepo otnv eoTia BeBaiwbeite 6m Badete kamdxi aTo okelog oag — Trayidelel T BeppdTnTa TTou onpaivel 6T efoikovopeiTal evépyela kai xpovol

2 Orav Bpadete 1pogipa (m.x. {upapikd rij Aaxavikd) kai £xeTe yepioel utrepBoAIKa TNV Katoapoha pe veps TOTE XpelGdeTal TepICGTEPO XPAVO Yia va PayEIpeuTody Kal oTTaTaAeiTal TTepIoosTepn
evépyeia OToTe, pnv TrapayepifeTal Ta payeipika oxeln oag pe vepol

3 Edv éxeTe pia pikpr katoapoia, Ba XpeiadTeiTe povo pia pikpri 0TIA kal To avTigTpo@o. XprolpoToivTag éva Pikpo okelog o€ pia peyain eotia onpaivel 61 n Geppdtnra xdverar yipw amo v
AKpI TOU TaWIou.

4 MaysipéyTe padi pe Toug ouykaroikoug oacl ETol sfoikovopeite svipyeid, ¥povo Kal £ival TNo KovwvIKo!

5.AV ¥XpNOIPOTTOIEITE BpacTripd OTaV ETOINACETE TOA / KAQE TOTE Kal £0W va Ppddete povo To vePS TToU Xpa1dleoTe (BePaiwbeite 6T sival TTavw atrd TNV £AAXIoTn ypapup TARpwong). Ga
£LOIKOVOPNOETE XPAvo Kal Ba eTolpdosTe To pdpnpd oag ypnyopoTepal

6.MNa 1o TéAog, amevepyorrorjoTe To BpacTripa Tpiv £p8el oTo Bpacpd. H BéATioTn Beppokpaoia yia Ta TTepioodTepa {eoTd po@ripata eival KATw amo 1o Bpacyd!

MNa TEPICCOTEPES TTANPOQOPIEG PTTOPEITE va avaTpégete atnv IoTooekida www.studentswitchoff.gr kaBwg kal oTnv ogAida pac oo facebook: Student Switch Off+ Greece. ETiong pmopsite va
TrapakeAouBrigeTe kal 1o OXETIKO video Tou Students Switch Off+.

Ehapec autd To evnuepwTIKG email yiaTi oTo TTapeABOV £iTe QUPTTAPWOEC TNV éppa £Koivwyviag Tou Student Switch Off+ gite éva epwTnuatoAdylo oTa TTAQIOIO pIag OXETIKAG £pEuvag TTou
Gie€riyape 6Tou Kal £édwoeg T ouykardBeon cou va eTkoivwvrigoupe padi oou oto péhhov pe evnuepwrikd newsletters aav ki autd
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Figure 16 SSO+ email newsletter March 2020. NKUA
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ZupBoulég Efowovdpnone evépyetog kanlinpepiva

o IPfote ta dwra dtav delysts and o onit yia Alyeg wpeg!

o ZIPnote ta dwia o adela SWHAETLA KL OTTEVEPYOTIOLTOTE TIg NAEKTPIKEG CUOKEUEG OTav Sev Tig xpnowonoLeite!

s Mnv adrvete Tov urohoyLoTh f TV TnAzdpacn o katdotaot) avapovic yia peydho ypovikd Sidotnpa.

o PuBpiote tov Beppootdatn os yaunAdtepn Beppokpacia katd ) Siapkeia e vOyTag i otav dedysete yia Aysg WPEg and To oTt.

o IUVINPACTE TIG EYKATAOTAOELS BEppavang — WOENG oo Téhag Tou Xewuumva — kahokatplol. EToL, n andSoor Toug Ba Satnpeital oto BEATLOTO eminedo kal n katavihwon evépysiag Ba slvar n yaunAdtepn Suvats.
o EENEPWOTE TO CWHATA KahopLdEp!

o AdroTs Ta polya v GTEYVWOOUV GUOIKE oTov AALS avTL va XpnoLLOTIoLETE To OTEYVWTAPLO TS NALGACUGTES NUEPES

o MAVvete Ta polya oog otoug 30°!

o Teplote tov kaSo tou mAuvtnpiov xwpic va tov unepdopruwvete! Ta MALVTNpLa MOV yepI{ouy poveo oto 40% Tng YwPnTKOTNTAS Toug, aufdvouy Ty katavahwon evipyelas, and 42% we 95%, avd Kho uGAopaTog eV and tny
GhAn pEpLd n uNEpPOPTWON Tou KGBoU Katamoval To MAUVTPIO Kat PELVEL To Xpovo Twhg Tou.

o EKUETRAAEUTEILE TO WPAPLO HELWPEVOU TiHoAOYioU Kot efowovounoTe Xprinata ord Tov Aoyaplacpd nAeKTpLkng evepyeLag!

Mz ektipnon
Zrehiog Atakpolang

Stelios Diakrousis

Figure 17 Example of SSO+ Emails which TUC sends. It provides energy tips, shares links to the Greek SSO
webpage & TUC social media page.

4 Reflections of SAVES 2 in Greece

4.1 Successes and challenges of SSO and SSO+ in 2019-20

The greatest success of the SSO campaign in NKUA has been the energy saved in the dormitories during the
2019-20 academic year and the increased numbers of students who received information with regard to
everyday actions they can take to save energy and their familiarity with SSO. The energy savings achieved for
NKUA from October until the end of February were 3.90% corresponding to 28,654 tCO2 saved. Another
success, which was a challenge the previous academic year, was the establishment of meaningful interaction
among students on NKUA’s SSO Facebook page. SSO related quizzes or “True or False” quick questions and a
more playful content were received positively by students and they were actively engaged by voting on the
related polls or commenting in the comments section which increased the visibility of the SSO campaign and
made it more impactful. Moreover, TUC managed to save more energy than in 2018-19 with a 24% energy
reduction. The increased energy savings in TUC are in line with the higher number of students who interacted
with the campaign and engaged in the various SSO activities in 2019-20. Compared to the previous year, more
frequent face-to-face communications and motivated student ambassadors living in the dormitories, who
encourage their peers in the dormitories to save energy, had a positive impact on the efforts of students to
save energy.

The biggest success for NKUA in SSO+ this academic year is the number of students reached by the campaign.
By March, 5,000 students saw NKUA’s SSO+ poster and dummy energy bills, 515 students talked with an
SSO+ ambassador and almost 350 students received the SSO+ newsletter through their email. Surpassing last
academic year’s number of students reached (3,042) was a challenge. However, this academic year, NKUA’s
SSO+ ambassadors expanded their activities outside the campus by visiting more departments of the university
located outside the campus and introducing three additional universities (AUEB, HU and PUSPS) to the
campaign. TUC managed to reach more than 17,000 students via emails and universities webpages in six
universities (TUC, UniPi, UHI, DUTH, UOR, UoH, HMUC) and meet more than 1,000 students in face to face
activities.
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The main challenge of SSO+ at NKUA was to encourage students to engage with landlords and ask the latter to
proceed on any required renovation in their property or fix any energy issues (i.e. draughty doors, malfunctions
of their heating system etc.) in the property. Due to an increasing demand for housing in Athens, students
didn’t want to ask their landlords to make more investments in their properties because of fear of being
evicted. Practical tips to become more energy efficient, information provided on the benefits of energy efficient
renovations as well as some financial tools (e.g eksikonomo) for landlords provided to students, helped them to
approach their landlords and in some cases to further improve the thermal comfort of their accommodation.

On the 10™ of March 2020, all educational institutions in Greece halted their operation in light of the COVID-19
pandemic. Due to this, all face to face communications in NKUA and in TUC were cancelled until the end of the
academic year and the objectives of the campaign were disseminated only through electronic means (social
media and emails). As a result, NKUA faced the challenge to adapt fast on disseminating both the SSO and
SSO+ campaigns only through online means of communication and NKUA’s ambassadors had to re-evaluate
their language and visual content. For example, they avoided images or videos with people touching each other
and messages encouraging students to closely interact with each other had to be scrutinized. Furthermore, they
minded their tone and didn’t add to the panic with dramatic language. As a consequence, they managed to
keep people informed, encouraged them to stay in their homes and provided them with happy messages.

4.2 Embedding SAVES 2 into wider activities

The SSO and SSO+ campaign key messages are incorporated in the academic courses of “Renewable Forms of
Energy & Buildings’ Energy Design”, B.Sc. level, and “Physics of the Built Environment”, M.Sc. level, in NKUA's
Physics department. In addition, the student ambassadors came in touch with NKUA’s “students’ environmental
group” and the campaigns were also promoted through this group.

4.3 Impact of SAVES 2

The campaign, during the whole project 2017-2020 helped NKUA’s students to save 128.47 tonnes CO2 from
being emitted in the atmosphere while they saved 178.882 kWh of energy. TUC students have saved 66.794
tonnes CO2 from being emitted in the atmosphere, whilst saving 79.018 kWh of energy.

In addition, during the same period, students in Greece, based on the results of the annual research that
investigates the impact of the SSO campaign on students, showed willingness to increase their efforts in saving
energy in their future lifestyle: Year 1: +65%, Year 2: +68% and Year 3:+80 %. Their concrete savings
alongside their willingness to save more energy in the future highlights the effectiveness of the campaign in
Greece.

SAVES 2’s positive impact is recognized across Greece. The campaign is considered among the most relevant
“good practices” in the country with regard to alleviating energy poverty experienced by university students.
This is reflected in two documents: In the annual EPOV’s Member State Report on energy poverty for Greece,
published in May 2020, and in a report on energy poverty in Greece, published in 2019.

4.4 Legacy of SAVES 2

The lack of NKUA's funding for green initiatives makes the realisation of the campaigns very difficult. For the
SSO campaign specifically it is more realistic to say that the campaign can be run on a self-funded basis in
private dormitories due to the possible availability of funding. Private housing providers may decide to take up
SSO if it is attractive enough for them. Parts of SSO+, like those that target students moving out of dormitories
into private accommodation, could be integrated into these SSO campaigns.

TUC, taking into account the serious work of SAVES 2 project of the last years in students’ energy behavior,
would like to continue to disseminate the acquired experience and knowledge to the future SSO and SSO+
students all around Europe, as legacy to SAVES 2. In this context, TUC is creating a legacy video. The main
concept of the legacy video would be looking to the future and what students should do from now on to become
energy-aware citizens, how the project should affect their lives and how students can get involved. The video
will be shared on the official pages of all collaborate universities in coming years.
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https://exoikonomisi.ypen.gr/
https://op.europa.eu/en/publication-detail/-/publication/b9a25ba4-9ef6-11ea-9d2d-01aa75ed71a1/language-en?WT.mc_id=Searchresult&WT.ria_c=37085&WT.ria_f=3608&WT.ria_ev=search
https://gr.boell.org/sites/default/files/2020-01/BOLL_POVERTY2_WEB.pdf

5 Conclusions

The SSO campaign ran in two Greek universities during the 2019-20 academic year; the National and
Kapodistrian University of Athens (NKUA) and the Technical University of Crete (TUC). The SSO+ campaign ran
in eleven (11) Greek universities during the 2019-20 academic year; the National and Kapodistrian University
of Athens (NKUA), the Technical University of Crete (TUC), the University of Piraeus (UniPi), the International
Hellenic University (IHU), the Democritus University of Thrace (DUTH), the University of Rethimno ( UOR), the
University of Hrakleio (UoH), The Hellenic Mediterranean University in Crete (HMUC), the Athens University of
Economics and Business (AUEB), the Harokopio University (HU), and the Panteion University of Social and
Political Sciences (PUSPS).

On the 10™ of March 2020, all educational institutions in Greece halted their operation in light of the COVID-19
pandemic. As a result, all face to face communications in NKUA and in TUC were cancelled until the end of the
academic year and the objectives of the campaign were disseminated only through electronic means (social
media and emails). In addition, after the 20™ of March, students living in NKUA’s dormitories and TUC
Dormitory had to leave their rooms after a general lockdown due to COVID-19 was put in force across Greece.

Student Switch Off (NKUA)

Throughout the academic year a number of activities took place in NKUA’s dormitories in Greece as part of the
Student Switch Off campaign. These included photo competitions (19 photo entries), climate quizzes (21% of
students took part), dormitory visits (5 visits), ambassador training sessions (one session run in NKUA) and
beginning of year and end of year events. Twenty percent of students living in NKUA’s dormitories signed up to
SSO and four ambassadors participated in training events and supported the delivery of the campaign. SSO
promotional materials such as coasters, jumpers, blankets and umbrellas were used in the engagement
activities. Posters and flyers were also used.

Compared to the previous year, more frequent face to face communications and motivated student
ambassadors living in the dormitories who encourage their peers in the dormitories to save energy had a
positive impact on the efforts of students to save energy. In addition, a more dynamic content with the ability
to give students the opportunity to comment such as “the question of the day” or running polls related to SSO
topics were promoted in NKUA’s SSO social media page. These changes, compared to the previous academic
year, led to increased student engagement and concrete energy savings.

This year, significant energy savings were achieved in NKUA dormitories. Namely, 3.90% energy savings were
achieved. The energy savings are in line with the higher number of students who got in touch with the
campaign and engaged in the various SSO activities this year. In the last academic year 2018-19 11.4% of
those living in NKUA'’s dormitories had signed up in the campaign while this academic year 19.8% of students
living in the dormitories had signed up to the SSO campaign.

Student Switch Off (TUC)

In the last academic year, TUC managed to engage via emails all students residing in dormitories. . SSO
promotional materials such as t-shirts, jumpers, jups, posters, flyers which were used parallel with three well
trained SSO ambassadors contributed to this success. The biggest success was higher energy savings compared
to the previous years of the project; 8.1%, 12,1% and 25.5% energy savings were achieved in the TUC
dormitory 2017-2018, 2018-2019 and 2019-2020 respectively.

Student Switch Off+ (NKUA, TUC)
The SSO+ campaign targeted two groups of students a) students already living in the private rented sector and
b) students living in dormitories that will eventually move out of dormitories into private accommodation.
The SSO+ Campaing reacted in GReece by NKUA and TUC in two parallel ways,
e The number of students NKUA’s SSO+ ambassadors reached was 6,182 and this is the campaigns

greatest success. Approaching three new universities, AUEB, HU and PUSPS, helped the campaign to
gain further attention among students and brought extra students in contact with the SSO+ messages.
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e TUC managed to reach almost 1,500 SSO+ students on campus and a further 17,000 SSO+ students
across seven Greek universities. Three of the seven universities were newly engaged for the academic
year 2019-2020, UoR, UoH, HMUC, which helped the campaign gain further attention amongst students
and brought extra students in contact with the SSO+ messages.

The main activities through which students were reached both in NKUA and TUC were a) SSO+ newsletter, b)
regular posts on social media (Facebook), c) face-to-face communications and d) training seminars. In AUEB,
HU, PUSPS, UniPi, IHU, DUTH, UHI, DUTH, UoR, UoH, HMUC students were reached through the SSO+
newsletter.

The information that students received included: the Greek SSO+ video, tips on how to save energy and reduce
energy costs at home, a dummy energy bill for students living in dormitories, a dummy energy bill for students
already living in the private rented sector, advice on how to choose accommodation and appliances based on
their EPC and energy performance respectively.

In 2019-20, to help increase the number of students involved, the SSO+ campaign established its presence in
more departments of NKUA, and also in departments in three other universities in Athens, and ran more face to
face communications with students. TUC disseminated information on SSO+ in further seven universities, which
greatly helped increase the number of students reached with important advice on energy saving.
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