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1. Introduction to SAVES 2

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland,
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in
Romania.

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the
most energy on each campus, is announced winner and rewarded for their efforts. Energy savings are
determined by comparing pre-intervention electricity consumption, with post intervention electricity
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every
academic year between 2017-2020.

The SSO+ campaign aims to raise awareness among students living in the private rented sector helping them
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to
reach 43,000 students living in the private rented sector in the 2018-19 academic year.

Each country has a dedicated staff member to deliver SSO and SSO+ activities.

Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities
undertaken as part of SSO+. Chapter 4 draws out conclusions.

2. The Student Switch Off campaign in Romania

2.1 Universities taking part

The Student Switch Off campaign was run in Romania (at the University of Bucharest (UoB) only) for the first
time during the 2017-18 academic year. During the 2018-19 academic year, 15 out of 18 dormitories were
included in the SSO campaign. Compared to the previous year, when 16 dormitories took part, in the second
year of the project one dormitory was withdrawn from the competition due to renovation works. The number of
students living in dormitories was higher in 2018-19 compared with 2017-18.

Name of Number of Number of dormitories Number of students living
University dormitories at the taking part in SAVES 2 in dormitories that are
university taking part in SAVES 2
University of 18 15 4,347
Bucharest

Table 1. Romania universities taking part in SAVES 2

2.2 Engagement activities

Throughout the 2018-19 academic year, a number of activities took place in the dormitories in University of
Bucharest to raise awareness about energy saving. These included social media/photo competitions, climate
quizzes, dormitory visits, ambassador training sessions, beginning of year events (new academic year
ceremonies), and end of year events. The section below describes these in more detail and what engagement
levels were reached.

2.2.1 Launch of the campaign

In the 2018-19 academic year, UoB launched the campaign after several discussions among the project team
members and the PR responsible at the university level; the campaign was launched by a very visible message,
as a site-communicate on the university webpage on 28% September 2018. The message was an invitation to
all students living in dormitories to look for information about the project, to become involved either by simply
saving energy, or by becoming active in online competitions, or by becoming student ambassadors. The
communicate was also sent to the entire academic community as part of a university newsletter on 29 of
October and posted on the UoB SSO Facebook page on 15t of October which reached 298, has 31 engagements,
18 likes and 3 shares; in addition, the message was posted on 10th of October on the university Facebook page
which has 86,385 followers.

The campaign was also launched directly during some introductory courses, by the country manager and some
of the deans already aware of the project from the previous year — Faculty of Business and Administration,



http://www.saves-project.eu/
https://unibuc.ro/studentii-universitatii-din-bucuresti-invitati-sa-se-alature-programului-students-achieving-valuable-energy-savings/

Faculty of Geography, Faculty of Geology, Faculty of History. A short description of the project was also
provided to the highest level of the university, in order to get support from the institutional management level
about the campaigns.

This year, a direct communication channel was established with students living in dormitories, through the
involvement of a new dormitory coordinator. The new dormitory coordinator is a member of the
accommodation staff, working on a daily basis with dormitory administrators and students living in halls. This
has proved as a positive change for the campaigns, especially because the interaction with students became
more efficient.

2.2.2 Ambassador training sessions and ambassador engagement

Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage
their peers in the dormitories, by raising awareness on SSO and encouraging them to save energy throughout
the academic year.

The main ambassador training session at UoB was run on 20" of November 2018 and was divided into two. The
first part of the training session was dedicated to the importance of energy saving in the context of European
policy and measures that are taken internationally towards environmental challenges; a guest was invited from
the Energy Policy Group who talked about the current opportunities and possibility of behavioural changes. The
second part of the training session covered what the SSO campaign is about and trained students on the best
way of effective communication.

UoB organized several additional sessions (eight in total) as there was an ongoing interest from students in
becoming SSO ambassadors. The sessions were delivered by the country manager. In most of the cases, the
new students coming to individual sessions had already been aware of the project objectives from their peers.
During the sessions, all the ambassadors were invited to like the Facebook page, if they hadn't already.

After the sessions, ambassadors started to encourage their peers to get involved with the SSO campaign, in
their dormitories or faculties.

Name of University Number of training sessions ran | Number of students attending
University of Bucharest 1 session on 20 November 2018 5
University of Bucharest 8 sessions in November/December | 8

2018

Table 2. Number of students attending ambassador training sessions at Romania SAVES 2 universities

2.2.3 Dormitory visits/on campus face-to-face activities

In 2018-19, 26 dormitory visits were organised; some at the beginning of the academic year, some at the
beginning of the second semester. The administrators of the dormitories were asked to keep the project posters
in visible places and to invite students to access the information about how they could individually contribute to
saving energy.

During October and November, eight dormitory visits were organised by the dormitory coordinator (five in
Grozavesti Campus, and one in each of the campuses: Kogalniceanu, Stoian Militaru an Pallady). During these
visits the dormitory coordinator informed students about the project and its aims and the competitions they
could get involved in. As part of the visits, flyers were given to students.

The other 18 dormitory visits were conducted during March and April in all the university dormitories, when all
the members of the project participated; in addition, the administrative director in charge of the dormitories
was also invited. Several discussions with students on ways of how to save energy took place, as well as small
local competitions related to the campaign and project. Students were offered promotional materials (t-shirts,
mugs, memory sticks, bags). In addition, students were invited to take part in the climate quiz.

The UoB team used practical examples of saving energy so that the students could remember and implement
them easily. Table 3 offers a short description of the activities carried out during the visits.

Name of Number of onsite Description of Activities

University engagement visits

University of 26 halls visits - Short description of the reason why we all met

Bucharest - Short description of the previous events and the
future activities




- Short session of Q&A about energy saving in
order to allocate the prizes from the team project
members or from the sponsors

- Flyers handed out to students

- Some quizzes were given on printed format to
the students (in March and April only)

Table 3. Face-to-face engagement activities on Romania university campuses (excluding ambassador training)

2.2.4 Social media competitions

UoB ran twelve social media competitions in the 2018-19 academic year. The prizes offered to students
included coffee vouchers provided by a local company (Coffeol), and bags with pen and agenda from a private
hall (ARCCA). Some of these students offered to promote the campaign among their colleagues and they were
given some promotional materials, such as flyers, T-shirts, mugs, memory sticks. In addition to photo
competitions, students posted videos in relation to the topic of the competition; there were posted 15 photos
and 9 videos, generating 793 likes. The themes of the competitions varied and can be seen in Table 4.

Name of Competition type and Number of entries Platform used

University theme

University of Photo competitions and 15 photos submitted Facebook

Bucharest themes: 9 videos submitted https://www.facebook.com/U
739 likes OBSSO

12 social media competitions

e Xx 1 An encouragement
message on saving
energy

e X 1 Turn off the light

e x 1Putalidonit!

e x 1 Don't overfill the
kettle!

e x 1 Dress up for the
season!

e X 1 Do not leave the plug

in the socket!

X 1 Better laptop than
PC!

X 1 Natural light is
healthier!

X 1 Adjust humidity in the
room!

X 1 Change the
incandescent bulb to
an economic one or
led!

X 1 Do not leave the
mobile phone charger
plugged in!

e X 1 Thank you for joining

us in the second year
of the project!

Table 4. Photo competitions at Romania SAVES 2 universities

2.2.5 Climate change quizzes

Two climate quizzes were run at UoB during 2018-19 to raise awareness about climate change and energy
saving; 314 students participated in the quizzes, as shown in the Table 5. The first quiz was distributed only as
an online version, while the second also included hard copies that were distributed during the dormitory visits.
Students taking part were offered project promotional materials. Both the quizzes were open for a few weeks.

Name of University Number of students that took Proportion of students that
part took part in the quiz



https://www.facebook.com/UOBSSO
https://www.facebook.com/UOBSSO

University of Bucharest Online quiz 1 = 182 7.22%
Online quiz2 =71

Face to face quiz 2 = 61

Total = 253 online + 61 face to
face = 314

Table 5. Student participation in climate quizzes at the Romania SAVES 2 universities

2.2.6 End of year event

The end of year celebration event took place on 30t of May 2019 and was held at the university’s Grozavesti
campus under the call of “"Have fun with energy saving” (“Energie la veselie, fara economie!”). It was attended
by 22 students, among which 16 were part of the SSO campaign and 6 of the SSO+ campaign. As part of the
event, students were awarded with certificates of recognition. During the event, UoB staff had a discussion with
the students about what went well and what needs to be done better to prepare for the 2019-20 campaigns.
One student offered to send a written proposition for future improvements; among these, an INSTAGRAM
account would be most likely to be considered, since the beginning of the project, students have started to use
more INSTAGRAM accounts more than Facebook accounts.

The winning dorm for 2018-19 academic year was Fundeni hall, where students saved 26.5% of energy, more
than what the same hall saved in the previous year (13.2%).

2.2.7 Other miscellaneous activities
UoB gathered feedback from students on the SSO campaign on an ongoing basis, through discussions with the
SSO ambassadors and during some teaching activities. This has helped shape the campaign for the 2018-19

academic year and will continue to do so for the 2019-20 academic year. Some of students’ feedback will be
considered in the third year of project implementation.

2.2.8 Summary of SSO engagement statistics

Table 6 below gives an overview of the SSO engagement achievements in University of Bucharest, Romania.
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University of 4,347 1,072 24.71 13 314 24 645 9.3%
Bucharest

Table 6. Overall student engagement statistics in Romania

2.3 Communication with students

The 2018-19 SSO campaign at the University of Bucharest was communicated to students using different
communication channels (both online and through face-to-face) that included: emails, Facebook page
(https://www.facebook.com/UOBSSQ), the Romanian SSO website (http://romania.studentswitchoff.org),
messenger (with ambassadors) and face to face meetings during the dormitory visits, as well as direct
communication during some teaching activities.

The most efficient way of communicating the campaign was through face to face meetings, no matter if these
direct meeting were visits to dorms, class activities, or student — country manager/dormitory coordinator
dialog. UoB team posted tips, information and articles on recycling and protecting the environment, on the UoB
SSO Facebook page on a regular basis (about once a day).

2.4 Engagement materials

A number of marketing materials were used to help students’ engagement in the campaign. The promotional
materials were personalized during the first year of project (2017-18) and the remaining ones were used in this
academic year, too. These included:
- Posters - already personalized for UoB and sent to be posted in every dormitory and in faculty
buildings
- Leaflets - these were also used in the personalized form and offered by students’ ambassadors and
dormitory coordinator to students living in dormitories in the process of signing up



https://www.facebook.com/UOBSSO
http://romania.studentswitchoff.org/

- Roll-up banner- this was personalized and used by the UoB project team in all relevant activities: e.g
during training for ambassadors or group meetings

- Bags - these were made of cotton and offered to student ambassadors, and to students during the
visits in dormitories, to the students taking part in engagement activities

- T-shirts - these were offered to ambassadors and also offered as prizes to some students who did well
in the face-to-face climate quiz during some visits in dormitories
Mugs - were offered as prizes for the Facebook photo competitions

- 4 GB memory sticks - were offered as prizes for the Facebook photo competitions, for local
competitions during the dorm visits.

Through sponsorships, UoB was able to provide additional giveaways: external batteries, bags with pen and
agenda from a private hall (ARCCA), vouchers for coffee (Coffeeol) and one free course at Fundatia Calea
Victoriei. In addition, the university offered to support five students (most active) to participate at a summer
school in Rasnov, Romania dedicated on art, history and culture.

2.5 The energy dashboard

The energy dashboard is a supporting tool for the SSO campaign, developed by Ecovisum. It makes use of
dormitory energy data to feedback on energy performance of each building on an ongoing basis and drives the
competition to save energy.

A short description of the dashboard was given as part of all meetings with ambassadors and discussions during
visits in dormitories. The dashboard was embedded on the UoB SSO website and on the UoB Facebook page as
the following link and print screen show: http://romania.studentswitchoff.org/competition/.

Every month UoB published news about how much energy was saved (Figure 1) on their SSO Facebook page:

https://www.facebook.com/UOBSSO/photos/a.149957455618821/329954307619134/?type=3&theater

Figure 1. Energy saved - posted on UoB SSO Facebook page
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The dashboard was a very useful tool in monitoring the energy consumption and running the competitions
between dormitories. Figure 2 shows the annual competition, Figure 3 shows a sub-competitions).


http://romania.studentswitchoff.org/competition/
https://www.facebook.com/UOBSSO/photos/a.149957455618821/329954307619134/?type=3&theater

Figure 2. Annual halls competition 2018-19 (baseline October 2016-May 2017)
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Figure 3. First sub-competition in January 2018-19 academic year
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2.6 Embedding SSO into wider university initiatives

UoB took the opportunity to communicate the SAVES 2 project to other universities in Romania during the
UNIVERSITARIA CONSORTIUM meetings - in November 2018 and June 2019; this is a network of five big
universities in Romania, sharing the same goals. In addition, a special meeting in Cluj was organized in May
2019 when the country manager met the vice rector and the students’ representative at UBB Cluj and


https://switchoff.nus.org.uk/unibuc
https://switchoff.nus.org.uk/unibuc/competition/204

explained the purpose of the project. Many promises have been expressed, and more action is expected in
other universities for the next academic year.

2.7 Successes and challenges

UoB did a number of activities differently for the 2018-19 academic year. Below are activities considered
successful:
- More direct communication with students (in class)
-  Different involvement of students’ ambassadors (more online than direct dialogs)
- More visits to dormitories
- New dormitory coordinator (they are a member of the university staff in charge of student dormitories,
so he knew how to approach students in dormitories)
- More involvement of the administrative staff in dormitories (administrators)
- New students elected by student community as residential assistants (they help dormitory staff with all
issues related to the buildings)

It is also important to highlight some successes from 2017-18 that continued through to 2018-19.
- Great learning experience for everybody (both staff and students)
- Better transfer of information in the university administration and management
- Best practices shared among all involved parties
- Creative sharing and learning between staff and students

A number of challenges were identified for the SSO campaign in 2018-19:
- Motivating more students to participate in Facebook photo competitions
- Motivating other students to support their peers
- Getting students’ associations effectively involved

Most of the last year’s challenges have been well managed this year, such as managing all media and IT&C
technologies: the website, Facebook page, dashboard, quizzes etc, while the students’ motivation to get
engaged and to save energy still remains as a continuous challenge.

For the next year of the campaign, challenges will be overcome by creating a consulting group of students and
deciding in collaboration with them which actions should be taken.

2.8 Photos from the SSO campaign

Photo 1. Training session with students’ ambassadors and our guest in November 2018-19

Photo 2 & 3. Dormitory coordinator in dorms inviting students to sign up for 2018-19 campaign



Photo 4. Country manager and the project team visiting dorms and inviting students to take part in the quiz

Photo 5. Messages left for students in the kitchen areas, as part of dorm visits

10



2.9 Social media and email examples
Figure 4. Facebook post - an invitation to Facebook competition — October 2018

https://www.facebook.com/UOBSSO/photos/a.149957455618821/291457208135511/?type=3&theater
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Figure 5. Facebook post - information on the importance of the energy efficiency - April 2019
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Figure 8. Student email newsletter - October 2018 (SSO campaign continues)
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] e ———"
prolectul SAVES 2 in perioada august
017 = Iulke 2016 3 fost redus cu:

otal anerg e electrich: 138,20 MWh

rea furnizorulul/tarifulul - In cazul In care plitiy direct factura de el

¥ Sehimbar
avets posibilitaten de 3 va schimba furnizonul sau tariful. Schimbares aceasta v poate
auta <4 economisif) bani, a5 ¢4 verificatt f comparagi prefurile pentrs a gasi e mai

bund varianita pentru dy.

¢ Solicitafi cortificatul de performant3 energetics (EPC) de Ia proprietar (in
special atunci cind v3 aflaf] In cAutarea unel loculnte), Acesta atestd performanta
energetich a clidinl 5 dispune de un sistem de clasificare energetich de 1a A la 6, asa
5 v recomanddm s evital proprietsiile evauate n F sau G, caz I care vell pla

destul de mult pentru & v3 menjine locuinga incAlztd.

plerderile de énergle.

tch off *

in perioada in cara ati locuit in chminale din campusul Univarsitatil din Bucuresti,
atl plitt o tax§ de cazare care acoperd printre altele si consumul de energle
electricd, dar atuncl cind v& mutat intr-o locuintd din mediul privat.veti pidti

Optati pentru un contor ~ puteti <olicta un contor Intefigent de a fumizorul
dvs. de energle, fird costurl suplimentare. Acesta furnizeaz3 informaf in timp real cu
privire Ia cit de multh energie electrich consumati si cheltui, identificind mal ugor

< N st

aves

Multumim,
Echipa UoB

http:/fromania.studentswitchoff.org/
https:fAwww facebook.com/UOBSSO/f

SAVES | :: E
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Figure 9. Student email newsletter- February 2019 (invitation in the second semester
reminding students of the SSO campaign)

M Gmaill SAVES 2 H2020 <saves2uob@gmail.com>

Fwd: Campania Student Switch Off continuad pentru studentii cazati in caminele
Universitatii din Bucuresti

SAVES 2 H2020 <saves2uob@gmail.com> 18 februarie 2019, 16:34
Catre:

Dragi studenti,

V3 multumim c3 ati fost alaturi de noi in primul semestru si v-ati implicat in campania proiectului de
constientizare a importantei economisirii de energie in caminele Universitatii din Bucuresti, Student
Switch Off.
Prin intermediul competitiilor de economisire, provocdri lansate pe Facebook si pe dashboard, ati
fnvdtat cum s3 consumati eficient energie in viata de zi cu zi, contribuind astfel la reducerea inc3lzirii
globale si, implicit, la salvarea planetei.
Continuam aceastd campanie si in al doilea semestru, iar pentru a castiga unul din premiile puse in
joc, trebuie s3:
- participati la competitiile tematice lansate pe pagina de Facebook University of Bucharest Student Switch
Off
- s3 raspundeti la chestionarul de follow-up
- s3 economisiti energie astfel incat, la finalul anului universitar, cdminul castigdtor s3 fie al dv. Ce
trebuie sa faceti? Iatd citeva exemple: s3 stingeti lumina cdnd nu sunteti in incipere, s3 inchideti
aparatele electronice atunci cdnd nu le folositi, s3 puneti un capac pe oald atunci cadnd gatiti, s3
incalziti in fierb3tor doar cantitatea de ap3 care aveti nevoie. Usor, nu? Monitorizarea consumului se
face lunar si se g3seste pe dashboard-ul proiectului: https://switchoff.nus.org.uk/unibuc

Student Switch Off Dashboard

INear real-time leaderboards for inter-hall energty-saving competitions of your campus!
Discover morn bt e Staden

-dac3 doriti s3 va implicati si mai mult in aceastd campanie, puteti deveni ambasador al cadminului
dv. prin trimiterea unui mesaj la adresa saves2uob@gmail.com sau prin completarea formularului
https:#/goo.glfformsfixg28MImyPUijwRVi2.

Haideti, veniti cu noi si in semestrul doi!
Economisim, concuram si castigdm!

Echipa UoB

Pentru mai multe informatii despre cum sa economisiti energie si bani in locuinta dvs., consultati site-ul nostru
http: //romania.studentswitchoff.orag/

Daca nu doriti s& primiti aceste e-mailuri, vé& puteti dezabona prin transmiterea unui mesaj la adresa de email
saves2uob@gmail.com . Puteti sé va implicati si sa ne sprijiniti mai departe in demersul nostru prin aprecierea si urmarirea
paginii de Facebook (https://www .facebook.com/UOBSSOQ/ ), chiar dacé nu doriti sa primiti mesajele de posté electronica.



3. The Student Switch Off+ campaign in Romania

3.1 Universities receiving information

The 2018-19 academic year was the first time that the SSO+ campaign was run in Romania. The team at UoB
found it challenging to reach students living in private accommodation.

Three main ways to reach students were identified:

- Students studying at UoB who had lived in dormitories in the previous academic year and moved into
private accommodations or currently living in private accommodation and willing to sign up for the
SSO+ campaign;

- Students from other universities who found out about the SSO+ campaign from online communication
and signed up filling in an online form, some of them being from universities members of the
UNIVERSITARIA CONSORTIUM;

- Students living in a private hall of accommodation from different universities; manager of the private
hall accepted to promote the campaign among their students.

In some cases, students willing to take part in the campaign did not specify at which university they were
currently studying; therefore, their universities could not have been identified. In Table 7, the most frequent
universities are shown. The team sent 1137 e-mails to students regarding the SSO+ campaign: there were 650
students who lived in dormitories during 2017-18 and 487 students who wanted to be part of the campaign
living in private accommodation in 2018-19.

Name of University Number of students reached via email

University of Bucharest

National University of Physical
Education and Sport

Bucharest Academy of Economic

Studies _ : 1,137 students:
The National School of Political Science e 650 students who lived in dormitories during 2017-18
and Public Administration, e 487 students living in private accommodation in 2018-

Politehnica University of Bucharest 19

Technical University of Civil
Engineering of Bucharest

University of Medicine and Pharmacy
Bucharest

Other universities (few students)

Table 7. Universities in Romania receiving SSO+ information

3.2 Engagement activities

Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is
predominantly because unlike university dormitories, that are normally localized and easily accessible, privately
rented accommodation is spread across town, and is not easily accessible. The main activities that took place
as part of SSO+ was the sending of regular emails to students living in the private rented sector, regular posts
on social media (Facebook and Twitter) and a face-to-face training.

Engagement Frequency Theme Reach Additional
Activity Information
Advice Email 10 emails sent | Oct - Email 2017/18 former | 1,137 2 advice emails
monthly halls students to inform also launched a
them about SSO+ campaign social media
and Energy Dummy bill competition

Nov - Advice for energy and
money saving in rented
accommodation

Nov - Advice on using
appliances efficiently
(kitchen), how to
understand and manage
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your energy bills and how to
request a smart meter

Dec - Reminder to switch
off unnecessary lights,
appliances and heating over
the Christmas holidays

Jan - Advice how to stay
warm and save money in
winter time

Feb - Advice about how to
switch supplier and to
request a smart meter

March - Time-saving tips to
get more time for revising

April = House hunting
May - Energy saving at

summer holiday and thanks
for support

Social Media
Posts

45 posts over
the year,
posted every
1-2 weeks

Energy Dummy bill, tips
about saving energy from
EU campaigns, increasing
energy efficiency in
buildings in Romania, tips
about saving energy
interactive-house, how to
make one’s home energy
efficient, access to and use
of energy services, save
energy and money and help
to protect the climate by
reducing your emissions,
how much money you could
save using a led lightbulb
for a year, EU energy label,
about energy estimated
consumption of a home,
tips about Christmas time,
smart meter, using water
responsibly, about energy
from renewable sources,
EPCs, energy bills, think
before you drive, shopping
and eating habits, safety
rules near electrical
networks, how to save
energy in winter, the EU's
energy strategy: target of
20% by 2020.

Total social media
reach = 7.554
Total social media
engagement = 864

Average Media
Reach -168
Average Media
Engagement -19

Training

Face-to-face training (20t
Nov)

Online Training (e-mail) -
29t of Nov

5 students

10 students

Face to Face
activities

Individual training sessions
Focus group
Final year event (ceremony)

5 students
9 students
6 students

Photo
Competitions

5
1
1
2 competitions

Nov/Dec - Save energy in
the kitchen
Feb/March - Save energy

Social media
competition posts
reached between
1,000 - 1,500
students per post
on Facebook

4 entries across the
2 competitions

2 photos and 2
videos = 90 likes
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1 summer school
1 competition May (at the final event) 6 SSO+ participants | winner

Table 8. Students’ engagement activities in the SSO+ campaign

3.2.1 Emails and social media

E-mails were generally sent on a monthly base, as mentioned in Table 8. Topics covered included general
information and advice on how to save energy and money, how to rent the best apartment etc (further
information available in Table 8). During the year, over 45 post were uploaded on Facebook:
https://www.facebook.com/UOBSSO

3.2.2 Training sessions and face-to-face activities

The main training session for SSO+ ambassadors was run on 20t of November 2018; it was a joined session
together with the SSO student ambassadors (please refer to section 2.2.2). Five SSO+ student ambassadors
took part. Students who expressed interest at a later date from individual training from the country manager in
November and December 2018. Details about the session have been presented in section 2.2.2.

3.2.3 Photo competitions and engagement activities

Students involved in the SSO+ campaign received invitations to social media competitions through newsletters,
as there wasn’t a specific SSO+ Facebook page. Students received the same prizes as they did in SSO
competitions - mainly coffee vouchers, bags, agendas.

Photo competitions were announced through newsletters, in November and February. They were instructed to

post photos on the Facebook UoB SSO page mentioning the acronym of SSO+, so, we could identify the
competition participants.

3.3 Engagement materials

The same engagement materials were used for SSO+ as in the SSO campaign (as described in section 2.4).

In addition, UoB used a video, created the previous academic year, which included advise on how to save
energy when renting. This included information on Energy Performance Certificates, switching suppliers, buying
energy efficient appliances and getting a smart meter. The video was shared on the UoB Facebook pages.

A dummy bill, used to help students understand how to read a bill, was also created; it was sent by e-mail to

students who lived in halls in the previous academic year (2017-18) in October 2018 to coincide with them
moving into private accommodation (please refer to Figure 10).
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https://www.facebook.com/UOBSSO
https://www.youtube.com/watch?v=5-qzIr5oq18&t=2s

Figure 10. Facebook post including the dummy energy bill

{ University of Bucharest Student ee
Switch Off

Page Liked - Oclober 25, 2018 - @

student @ I +
SWltCh Uﬁ Va ganditi sa va cautati o noua locuinta?

Sunteti informati despre cum sa economisiti energie
si bani in locuinta inchiriata? &=

Aruncati o privire peste recomandarile noastre... /&
See Translation

Universitatea din Bucuresti Cateva informatii privind reducerea
Bucuresti, RO costurilor la energie
o You, Claudia Maria Udrescu and 14 others 8 Shares
|'n in perioada in care ati locuit in cdminele din campusul Universitatii din Bucuresti, i Like (D Comment ) Share @~
ll.‘ ati platit o taxa de cazare care acopera printre altele si consumul de energie
&= electricd, dar atunci cand va mutati intr-o locuintd din mediul privat, veti plati ’ Whito a s . I
e 4 ’ Write a comment o g
consumul de energie. Yyniie a commen ® @ &2

Vedeti mai jos cat ati economisit in cdminele UB Tn anul universitar 2017/2018 - si
nu uitati sa fiti atenti la consumul de energie electrica atunci cand va mutati,
pentru a nu avea o surpriza neplacuta atunci cand primiti prima factura de plata!

" Consumul caminelor inscrise in E Cat am economisit?
broiectul SAVES 2 in perioada august i
2017 - julie 2018 a fost redus cu:

otal energie electricd: 198,20 MWh

v Schimbarea furnizorului/tarifului - in cazul in care platiti direct factura de energie,
aveti posibilitatea de a va schimba furnizorul sau tariful. Schimbarea aceasta va poate
ajuta s& economisiti banl, asa ¢a verificati si comparati preturile pentru a gasi cea mai
buna variantd pentru dv.

¥ Solicitati certificatul de performanti energeticd (EPC) de la proprietar (in
special atuncl cand va aflatl in ciutarea unel locuinte). Acesta atestd performanta
energetica a cladirii si dispune de un sistem de clasificare energetica de la A la G, asa
<d vd recomanddm sa evitali proprietdtile evaluate in F sau G, caz in care veti plati
destul de mult pentru a va mentine locuinta Tncalzita,

¥ Optati pentru un contor digital - puteti solicita un contor inteligent de la furnizorul
dvs. de energie, fara costuri supli . Acesta furni a informatii in timp real cu
privire la cat de multa gie electrica cor i si cheltuiti, identificand mai usor
plerderile de energle.

v Nu lasatl Inutil deschise incalzirea/luminile/aparatele electrice!

~ - Forond i i 00 o Awsecazi pegion de Facebock ~
/ Prograremie of the Eurcemar urice {httos //www . facebook com/UOBSSO
L- pentry a pnmi mal muite sfaturl
= . despre cum & va pastragi facturile de
energie cit mai mici cu putingd atunci

cénd plecap din cAmine,
Jater o

hoff oral

3.4 Successes and challenges

A large students’ union (a federation of student associations) called USR: Uniunea Studentilor din Romania
(Students’ Union of Romania) accepted to post on their Facebook page the SSO+ video. As a consequence, it
was shared and forwarded by other union groups (e.g.
https://www.facebook.com/organizatiastudentilorchimisti.osc/; https://www.facebook.com/ascb.ro/;
https://www.facebook.com/asub.page/) and students on their Facebook pages (e.g.
https://www.facebook.com/mihai.tavirlau ; https://www.facebook.com/munteanu.diana.3108 )

The student president of the Student Union of Romania (USR) posted the Romanian Student Switch Off+ video
(https://www.youtube.com/watch?v=5-gzIr50q18&t=2s) on their Facebook page
(https://www.facebook.com/UniuneaStudentilordinRomania/)

In only 2 weeks, it had received over:

- 2,400 views,
- 44 likes and
- 100 shares.

The video was also posted by two other students’ associations: ASUB - University of Bucharest Students, and
Cluj University Students’ Union.

Challenges for the 2018-19 academic year included:

e motivating more student associations and students to get involved in the SSO+ campaign
e measuring the reach and engagement
e increasing the number of students to support and participate in the campaigns
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https://www.facebook.com/organizatiastudentilorchimisti.osc/
https://www.facebook.com/ascb.ro/;
https://www.facebook.com/ascb.ro/;
https://www.facebook.com/mihai.tavirlau
https://www.facebook.com/munteanu.diana.3108
https://www.youtube.com/watch?v=5-qzIr5oq18&t=2s
https://www.facebook.com/UniuneaStudentilordinRomania/

e using an online form for students from other universities to register

(https://docs.google.com/forms/d/1wooV6EQfUz5WMMhKdNvnuMoCIUEOsxrxKUxhOyuT3nI/viewform?e

dit_requested=true ).

UoB plan to overcome these challenges by working closely with students’ representatives in 2019-20.

Figure 11. USR post of the SSO+ video

n ReducereaO;ipei de energie

Student Switch OFF i Like (D Comment gD Share &~ e

@ Uniunea Studentilor din Romania (USR) Follow ©0 4 100 Shares

2 4K Views - about 2 weeks ago - € Chat (7) @ a4
a

Figure 12. ASUB post of the SSO+ video

Denis Catriscau s
¢ June 28 at 10:07 AM - &
Economiseste si tu energia electrical

#StudentSwitchOFF
#DezvoltareDurabila
#USReVerde

341 Views

0.5.E. - Organizatia Studentilor Economisti, Cluj 1k Like Page
June 27 at 5:09 PM - &

Economiseste si tu energia electrical

#5StudentSwitchOFF
#DezvoltareDurabila
#USReVerde

1 Share

oy Like £ Share
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3.5 Photos from the SSO+ campaign

Photo 6. Winner post from 1t SSO+ social Photo 7. Winner post from 2" SSO+
media campaign social media campaign

a Alexandra Bucsaru b University of Bucharest Student oo Barbu Mihaela-Valentina b University of Bucharest Student ***

[& Switch Off Switch Off
December 14,2018 - § March 14 - §

#saves2

#studentswitchoff+ #SAYESZ #530¥ . )

#saveenergy #switchoffattheplug #UniversityofBucharest #student

#switchoff

#unibuc... See More

DO You and 37 others

1l Like O Comment 2 Share 8- OO You and 32 others 8 Comments Psge responded privately

‘ Write 8 comment © E @ |. Like () comment £ Share D Message @@~

3.6 Social media and email examples from the SSO+ campaign

Figure 13. Facebook post - advice on choosing the energy provider - November 2018

Performance for Your Post

‘ University of Bucharest Student Switch Off
November 20, 2018 - & 153 People Reached
Céteva sfaturi privind racordarea |a reteaua electrica si alegerea )
furnizorului de energie. 16 Likes, Comments & Shares *
i 14 14 o
EUROPAEU
L Likes On Post On Shares
Racordarea la retelele de energie si
utilizarea serviciilor energetice - Europa 2 2 0
ta Commentis On Post On Shares
Cetatenii UE au anumite drepiuri legate de
accesul la servicil energetice si de utilizarea... 0 0 0
Shares On Post On Shares
153 25 —— 9 Post Clicks
People Reached Engagements
0 2 7 )
Photo Views Link Clicks Other Clicks *
O Mmihaela Nita, Gabriela Daniela Lupascu and 12 others 1 Comment
NEGATIVE FEEDBACK
) Like (3 Comment £ Share &- 0 Hide Post 0 Hide All Posts
0 Report as Spam D Unlike Page

Reported stats may be delayed from what appears on posts
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Figure 14. Facebook post — 10 ideas on how to get your house energy efficient - November 2018

Performance for Your Post

a University of Bucharest Student Switch Off e
November 9, 2018 - & 170 People Reached

10 solutii pentru a avea o locuinia eficienta energetic &

TOP WAYS

20 Likes, Comments & Shares ¢
o make YOUR HOME 18 15 0
Likes On Post On Shares
B, 0
UeHTIG
Comments On Post On Shares
4 2 2
Shares On Post On Shares
18 Post Clicks
5 0 13
Phot Link Clicks Other Clicks *
NEGATIVE FEEDBACK
0 Hide Post 0 Hide All Posts
0 Report as Spam 0 Unlike Page

REPLACE OLD FRIDGES

Student Switch Off+ Greece
November g, 2018 - &

Top 10 energy saving solutions & &2

170 38
People Reached Engar
D15

[f_‘) Like (D Comment

Figure 15. Newsletter - Ten ideas on how to save energy and money in the kitchen

M1 Gmail

igements

1 Comment 2 Shares

ﬁ Share ‘v

ayed from what appears on posts

SAVES 2 H2020 <savesZuobiiigmail coms>

Zece sfaturi pentru economisirea energiei si a banilor in bucétirie

SAVES 2 H2020 <savesluch@gmail com>
Boz

Dragl stucent,

27 noiembrie 2018, 17:39

Bine 3fi ventl 13 newalefier-ul nosinu cu sTabanl Geapre Cum &3 economisl] energie & bani In locunjele Inchinsle. In aceald Ind ne
onceninm pe Modul de econamicie 3 energiel In BRCIEING ¢ 1S3 (M3 NSacid compesiie Bk dn 20182019

[Existd o muifime de ucn pe care ie puiefl face In bucatane penini 3 economisl enargle, lar mulle dnire acssiea vor economisl & din

UmpuU aca gamiul - S, vickoe o
Tati sfaturile noastre preferate:

LAcoperiti vasul chnd gititil Un capac face minunil GRtIE mai repede si mai sin3tos! Clgtigati timp pentru voi i

W miai fericiti FicAnd mal multe e

2Umplell vasul de gitit atht cit avell nevole - cind Merbell Bimentele (02 ex. pastele sau legumele) nu Lmple
vasee de gatE cu &pd prea multl, pentru &8 Bmpul dé Nerbere 3 preparare oregte §l vell consuma mal multd energle.
A.Folositl corect arzlitorul sau plita - dacl avell o tgale mich, vell avea névole doar de o plitl micl 3 viceversa,
Wnuwknﬂwmmﬁwmmm‘mdmﬁaﬂhwwmd&m

A.GartE - Tn acelag tmp si bani, energle 3l reducel] degeurile slimentare. Petreceti mal
muwW!MWWM|
'S Nu umpdsdl sxagorat caalniculbriogl - ahnd cand preparal] ceal | cafea Nerbefl canttatea da apd o0 cane avall nevole. AsSol, vl

‘conGmis! tmp §l ved savura bautura mal repedet

=

©Oop aps Inainte do Barbers - Gac3 face ceal &3 Cafed, CpIY Serbons nainte de 3 unge 1 temperatura de Sebere. Pertu
Fmajortiatea BALAMOr Ce BMPEriG CRIMA de CHNEUM ecte Eub arbere.

T Folcatl cuptonl cu pe
el el b Avel)

AL 3 impul Bber 53 68 trametame Iniran pristen bun, Chiar

de mancare, In special | 3R VA grabe!

mhmmmmwwa:mummmmmmmmmu

<ol U micTunae!

5. are gheats, acesia va funciona mal pufin eficient decit aund cind nu 5-a depus.

mmmmmnm
4.1 Ssafl mincanes 83 ss riceascl |3 lemperatura camers! (nainie e 3 0 pune in Tigder.
10.Mu iBaafl rodinedil a4 curgh cAnd apliall vaseds - WIEal un vas pentru 3 e CUTALA, reducand asifel Conumul 08 303 G enenga

SOIOSI perfn INCUIIed e,

*  Alegeti citires digitals gi optati pentru conbor

[Daed avell poctbiitatss, puts Solista un conin

IMEfigent g2 3 UMLZONA OVE. e enesgle, TAr3 coshurt SLEAMENtrE. Acssta fumizeaza

InfoAagh I i e cu VIS (3 630 02 Multa energe SRCEa ConSuma) £ Vel I0SnNca mal LSO pleenle 0e nergle.
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Figure 16. Newsletter - Save money during the summer holiday -June 2019

Gmail - Evitati caderile de tensiume 5i ecomomisit bani pe parcursul wa...  hitps:/mail google.com/mailw 2 k=05 0aalc2afview=ptirseanch=a. .

M Gmail SAVES 2 H2020 <savesZuch@gmail com>
Evitati cdderile de tensiune si economisiti bani pe parcursul vacantei de vara
1m5.n;
SAVES 2 H2020 <saves2uchi@gmail coms 4 junie 2018, 168:12
Cétre:
Acest newsletter reprezinta ultima informare din anul universitar 20182018,
Dacs doriti 53 ne fifi aldturi si in anul universitar 20192020 o puteti face prin aprecierea (- ) paginil de facebook
sifsau prin completarea formularului de sustinere: hitps-lforms. gle/ps Gdrkkj Qi ﬁBLS

V3 vom trimite newsletiere, detalii despre competifiile de folografie si chestionare (acestea sunt aplicate studentilor
pentru a evalua impactul campaniei de informare 550+).
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4. Conclusions

Both the SSO and SSO+ campaigns went well during the 2018-19 academic year. The project team felt more
confident in running the SSO campaign, as this was the second year that it ran at UoB. Regarding the SSO+
campaign, the team at UoB took learnings from the different countries implementing the campaign (Bulgaria,
Cyprus, Greece, Ireland, Lithuania and the UK).

The UoB team is proud of:

Some students’ initiatives - many of them offered to raise awareness about the project, once they
realized its relevance. This was especially among students winning the photo competitions, who offered
to promote further among their friends

Team work - nationally and internationally. UoB has members in the project that work well together in
terms of ideas sharing and collaboration.

Capacity of some students to change their behaviors - many students have become more responsible
about energy saving

The percentage of the energy saved (increased in 2018-19, compared with the 2017-18 for the SSO
campaign). This is good result, considering the higher saving percentage in 2018-19 of 9.3% compared
to 8.6% in 2017-18.

Diversity of the information on Facebook. We have a very active Facebook page, with a lot of
information on saving energy, water, sustainability, climate change.

Student engagement in the private sector SSO+, is a challenge,

In 2019-20, the following (at least) things will be done differently:

L.

For the SSO campaign:

Information on the SSO campaign will be left in student dormitories at the beginning of the academic
year. This will include flyers, printed subscribing forms, stickers containing advice.

Presentations of the SAVES 2 and campaign will be delivered at the opening ceremonies at as many
faculties as possible

An INSTAGRAM account will be created

For the SSO+ campaign:
University leaders at other Romanian universities will be contacted to present and promote the SSO+

campaign; example: Romanian- American University in Bucharest.
More students’ associations will be contacted to promote the campaign among their members.
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