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1. Introduction to SAVES 2 
 

The SAVES 2 project (www.saves-project.eu) brings together the Student Switch Off (SSO) and Student Switch 
Off + (SSO+) campaigns in universities across seven European countries; Bulgaria, Cyprus, Greece, Ireland, 
Lithuania, Romania and the United Kingdom. This report provides a detailed overview of the student 
engagement activities performed as part of the Student Switch Off and Student Switch Off+ campaigns in 
Romania.   
 

The SSO campaign is an inter-dormitory energy-saving competition, that focuses on a predefined set of 
activities, encouraging students to save energy in their university dormitories. The dormitory that saves the 
most energy on each campus is announced winner and rewarded for their efforts. Energy savings are 
determined by comparing pre-intervention electricity consumption, with post intervention electricity 
consumption, in each dormitory. We aim to reach 38,000 students living in dormitories across Europe every 
academic year between 2017-2020. 
 

The SSO+ campaign aims to raise awareness amongst students living in the private rented sector helping them 
reduce their energy costs. It focuses on making students aware of energy performance certificates (EPC), smart 
meters and energy efficiency, thus helping reduce their exposure to energy poverty. Across Europe, we aim to 

reach 55,000 students living in the private rented sector in the 2019-20 academic year. 
 
Each country has a dedicated staff member to deliver SSO and SSO+ activities. 

 
Chapter 2 describes the activities undertaken as part of the SSO campaign and Chapter 3 describes activities 
undertaken as part of SSO+. Chapter 4 reflects on the successes and challenges of the SAVES 2 project as a 
whole (both SSO and SSO+) and Chapter 5 draws a conclusion.  

2. The Student Switch Off campaign in Romania 
 

2.1 Universities taking part 
 
The Student Switch Off campaign was run in Romania (at the University of Bucharest (UoB) only) for the first 
time during the 2017-18 academic year. During the 2018-19 academic year, 15 out of 18 dormitories were 
included in the SSO campaign and, in the 2019-20 academic year, 13 dormitories were included in the SSO 

campaign. 
 
Compared to the previous years, in the third year of the project three dormitories were withdrawn from the 

competition due to renovation works. The number of students living in participating dormitories was higher in 
2018-19 (4,347) compared to 2017-18 (4,288), but lower in 2019-20 (3,790 see Table 1) due to these 
renovation works. 
 

Name of 
University 

Number of 
dormitories at the 

university 

Number of dormitories 
taking part in SAVES 2 

Number of students living 
in dormitories that are 

taking part in SAVES 2 

University of 
Bucharest 

18 13 3,790 

Table 1. Romanian universities taking part in SAVES 2 in 2019-20 
 

2.2 Engagement activities 
 
Throughout 2019-20 academic year, a number of activities took place face-to-face in dormitories of University 

of Bucharest or online, in order to raise awareness about energy saving. These included social media/photo 
competitions, climate quizzes, dormitory visits, ambassador training sessions, new academic year ceremonies 
and an end of the year event. The sections below describe these in more detail and what engagement levels 
were reached. 
 

2.2.1 Launch of the campaign 
 

Like in the previous years, in 2019-20, UoB launched the campaign after several discussions of the project 
team members and the PR representatives at the university level; the campaign was launched by a very visible 
message, as an online communication on the university webpage on 1st October 2019. The message was an 
invitation to all students living in dormitories to look for information about the project, to become involved 
either by simply saving energy, or by becoming active in online competitions, or by becoming student 

http://www.saves-project.eu/
https://unibuc.ro/student-ub-inscrie-te-in-campania-de-economisire-inteligenta-a-energiei-saves2/


 
 

 

 

ambassadors. The message was also sent to the entire academic community as part of a university newsletter 

on 1st October 2019 and posted on the UoB SSO Facebook page on 1st of October which reached 634 people 
and got 222 engagements. In addition, the message was posted on the University of Bucharest Facebook page 

(@unibuc.ro) which has 92,557 followers. 
 
The campaign was also launched directly during some introductory courses by the country manager and some 
of the deans already aware of the project from the previous year – Faculty of Business and Administration, 

Faculty of Geography, Faculty of Geology, Faculty of History. A short description of the project was also 
provided to the highest level of the university, in order to get support from the institutional management level 
about the campaigns. 
 
This year, a direct communication channel was established with students living in dormitories, through the 

involvement of the dormitory coordinator who worked closely with administrative and accommodation staff and 

the interaction with students became more efficient. Therefore, several materials (flyers, posters) were 

distributed in all halls by the dormitory coordinator and all new students received information in their rooms on 

the first day of moving into the accommodation. For the former returning students, who were more or less 

aware of the campaigns from previous years, such materials were handed together with a message that the 

project would continue in 2019-20. 

 

2.2.2 Ambassador training sessions and ambassador engagement 
 
Student Switch Off ambassadors play a key role in making the SSO campaign a success. Their role is to engage 
their peers living in the dormitories into activities, by raising awareness on SSO and encouraging them to save 
energy.  

 
The main ambassador training session at UoB was held on 19th of November 2019 and was divided into two 
parts. The first part of the training session was dedicated to the importance of energy saving and measures 
that are taken internationally towards environmental challenges; a guest was invited from the Energy Policy 
Group who talked about the current opportunities and possibility of behavioural changes. The second part of the 
training session covered what the SSO campaign is about and trained students on effective communication. The 
Energy Policy Group (EPG) is a Bucharest-based non-profit, independent think-tank specializing in energy and 

climate policy, market analytics and energy strategy, grounded in February 2014. EPG’s regional focus is 
Eastern Europe and the Black Sea Basin. Its analyses, though, are informed by wider trends and processes at 
global and EU levels. This was the organization which provided support for the University of Bucharest in SAVES 

2 project. 
 
UoB organized several additional sessions (five in total) in the first semester, as there was an ongoing interest 

from students in becoming SSO ambassadors. The sessions were delivered jointly by the country manager and 
the dormitory coordinator. Like in the previous year, in most of the cases, the new students coming to 
individual sessions had already been aware of the project objectives from their peers.  
 
Additional online training through emails addressed to ambassadors proved useful in the context of COVID-19 
pandemic in March (see Table 2). On this occasion, material was e-mailed to students for training: information 
about SAVES 2 and its objectives, about campaigns, about pages related to project (Facebook, Instagram, 

website) and about how to save energy and energy efficiency. 
 
After the sessions, ambassadors started to encourage their peers to get involved in the SSO campaign, in their 
dormitories or faculties. In 2019-20, we had in totals twelve students who wanted to become SSO 
ambassadors.  
 

Name of University Details of training sessions Number of students attending 

University of Bucharest 1 session on 19 November 2019 5 

University of Bucharest 5 sessions in October/December 
2019 

7 

University of Bucharest 1 session in 19 March 2020 (on-
line session) 

12 

Total of students attending 7 24 

Table 2. Number of students attending ambassador training sessions at UoB SAVES 2 in 2019-20 
 

2.2.3 Dormitory visits/on campus face-to-face activities 
 
In 2019-20, 26 dormitory visits were organized (two times in each dormitory, organized at the beginning of the 
academic year). The administrators of the dormitories were asked to keep the project posters in visible places 
and to invite students to access the information about how they could individually contribute to energy saving.  



 
 

 

 

During these visits the UoB team informed students about the project and its aims and the competitions they 

could get involved in. As part of the visits, flyers, stickers and coasters were given to students. These visits 
were organized in the main hall of each dormitory; the dormitory coordinator together with the administrator 

officer of the building were knocking at their door inviting residents downstairs to the main hall. 
 
Several discussions with students on ways of how to save energy took place, as well as small local competitions 
related to the campaign and project. Students were offered promotional materials (t-shirts, mugs, memory 

sticks, bags). In addition, students were invited to take part in the first climate quiz. 
 
The UoB team used practical examples of saving energy so that the students could remember and implement 
them easily. Table 3 offers a short description of the activities carried out during the visits. 
 

Name of 
University 

Number of onsite 
engagement visits 

Description of Activities 

University of 
Bucharest 

26 halls visits - Short description of the reason why we all met 
- Short description of the previous events and 

the future activities 
- Short session of Q&A about energy saving in 

order to allocate the prizes from the team 

project members or from the sponsors 
- Flyers, stickers and coasters handed out to 

students 

Table 3. Face-to-face engagement activities on University of Bucharest campuses (excluding ambassador 
training) in 2019-20. 
 

2.2.4 Social media competitions 
 
UoB ran twelve social media competitions in the 2019-20 academic year. The prizes offered to students 
included prepaid phone cards offered by Vodafone company and external batteries offered by Romanian 

Commercial Bank. Some of these students offered to promote the campaign among their peers and they were 
given some promotional materials, such as flyers, T-shirts, mugs, memory sticks to aid this. In addition to 
photo competitions, students posted videos in relation to the topic of the competition. In total, there were 89 
photos and 26 videos posted. The competition posts were shared 36 times and generated 2,386 likes. The 
themes of the competitions varied and can be seen in Table 4. 

 

Name of 
University 

Competition type and theme Number of entries Platform used 
(Facebook/Instagram
/Snapchat etc) 

University of 

Bucharest 

Photo competitions and themes:  
12 social media competitions 

 

• x 1 An encouragement 
message on saving energy 

• x 1 Switch off the light 

• x 1 Put a lid on it! 

• x 1 Dress up for the season! 

• x 1 Don’t overfill the kettle! 

• x 1 Do not leave the plug in 
the socket! 

• x 1 Change the incandescent 

bulb to an economic one or 
led! 

• x 1 Natural light is healthier! 

• x 1 Do not leave the mobile 
phone charger plugged in! 

• x 1 Open your window! 

• x 1 Better laptop than PC! 

• x 1 Thank you for joining us 
in the second year of the 
project! 

89 photos submitted  
26 videos submitted 

2,386 likes 
shared 36 times  
 

Facebook 
https://www.facebook.c

om/UOBSSO 

Table 4. Photo competitions at Romania SAVES 2 universities in 2019-20 

 

https://www.facebook.com/UOBSSO
https://www.facebook.com/UOBSSO


 
 

 

 

2.2.5 Climate change quizzes 
 

Two climate quizzes were run at UoB during 2019-20 to raise awareness about climate change and energy 
saving; 721 students participated in the quizzes, as shown in the Table 5. The two climate quizzes were open 
for a few weeks and distributed only as online versions. 
 

Name of University Number of students that took 
part 

Proportion of students that 
took part in the quiz 

University of Bucharest Online quiz 1 = 213 participants 
Online quiz 2 = 508 participants 
Total = 721 participants 

19,02% 

Table 5. Student participation in climate quizzes at UoB in 2019-20 
 

2.2.6 End of year event 
 
The final event took place on 26th of June 2020 in an online format, under the title: “Saves 2 at UoB - Saving 
Energy Final Event” (in Romanian version: “Saves 2 la UoB – Economisirea energiei - Eveniment final”). A 
Zoom meeting was launched and all students participating at different project activities were invited. The 

students who took part (13 in total) were part of both the SSO & SSO+ campaigns: five students were active in 
SSO and eight students in SSO+. At the event, project results were presented by the country manager and a 
questionnaire. Students were sent a Google form link to see the impact of the program on their behaviour and 
the intention to continue to practice what they have learned (apart from the follow up survey); this is a very 
common practice within university, for quality assurance reasons, o ask for a final feedback from participants. 
The received responses showed that the students agreed that saving energy can be done day by day with 
simple tips, that students need to be motivated to be active and that overall, the project was a project graded 

at 9.85 out of 10 (they were asked to provide a grade for the project overall, 10 being the maximum grade). In 
addition, they all said that they would like to get involve in similar activities/projects in the future.  
Some prizes were also offered in an online small Q&A session for an interactive discussion during the Zoom 
meeting – mugs, T-shirts and memory sticks. 
 
The winning dorm for 2019-20 academic year was Stoian Militaru hall, where students saved 46% of energy 

compared to a baseline (the competition period was October 2019 – March 2020), more than what the same 
hall saved in the previous years (10% in 2018-19 and 11,7% in 2017-18). During 2019 some infrastructural 
changes took place in the hall, but the value of it was the same in 2019 as in 2018, which allow us to consider 

that most of the saving was due to behavioral changes of students. 
 

2.2.7 Other miscellaneous activities 
 
UoB gathered feedback from students on the SSO campaign on an ongoing basis, through discussions with the 

SSO ambassadors and during some teaching activities. This has helped shape the campaign for the 2018-19 
academic year and continued to do so for the 2019-20 academic year. 
In 2019-20, UoB run 11 Facebooks poll that generated 902 votes. The themes of the polls were differentiated: 

1. The life of a light bulb, 64% positive answers 
2. The optimal temperature in the house during the winter, 96% positive answers 
3. About EPC, 99% positive answers 
4. How much you save if you put the lid on, 16% positive answers 

5. About SAVES2 project, 79% positive answers 
6. About Student Switch Off ambassadors, 100% positive answers 
7. Standby power consumption and CO2 emissions, 92% positive answers 
8. Energy consumption of household appliances on the bill, 29% positive answers 

9. About Student Switch Off dashboard, 68% positive answers 
10. How much consumes iron and air conditioning, 19% positive answers 
11. About the completion of the SAVES2 project, 97% positive answers 

  



 
 

 

 

2.2.8 Summary of SSO engagement statistics 
 

Table 6 below gives an overview of the SSO engagement achievements in Romania. 
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University of 
Bucharest 

3,790 896 23,64 24 721 111 
Facebook:1,484 
Instagram:140 

22.9% 

Table 6. Overall student engagement statistics in Romania in 2019-20. 
 

2.3 Communication with students 
 

The 2019-20 SSO campaign at the University of Bucharest was communicated to students using different 
communication channels that included: emails (information on project, information about dashboard, tips and 

tricks – what they can do to save energy and money, information about activities, what they should do in the 
case of renting accommodation), Facebook page (https://www.facebook.com/UOBSSO), Instagram page 
(https://www.instagram.com/studentswitchoff_uob/?hl=ro), the Romanian SSO website 
(http://romania.studentswitchoff.org), messenger (with ambassadors) and face to face meetings during the 
dormitory visits, as well as direct communication during some teaching activities. The Facebook page was most 
active and contained information on connected topics like recycling, sustainability and climate change, and 

actions at European level. 
 
Like previous years, the most efficient way of communicating the campaign was through face to face meetings; 
direct communication allowed us to explain more about the project and to answer to the students’ questions in 
a more friendly way. Nevertheless, the UoB team posted tips, information and articles on recycling and 
protecting the environment on the UoB SSO Facebook page on a regular basis (about once a day) and 
Instagram page. 

 

2.4 Engagement materials 
 
A number of marketing materials were used to help students’ engagement in the campaign. The promotional 
materials were personalized during the first year of project (2017-18) and the remaining ones were used in 
2019-20. These included:  

- Posters - already personalized for UoB and sent to be posted in every dormitory and in faculty 
buildings. 

- Leaflets - these were also used in the personalized form and offered by students’ ambassadors and 
dormitory coordinator to students living in dormitories in the process of signing up. 

- Roll-up banner– this was personalized and used by the UoB project team in all relevant activities: e.g. 
during training for ambassadors or group meetings. 

- Bags – these were made of cotton and offered to student ambassadors, to students during the visits in 

dormitories, and to the students taking part in engagement activities. 
- T-shirts – these were offered to ambassadors and also offered as marketing products to some students 

who did well in the face-to-face climate quiz during some visits in dormitories.  
- Mugs – were offered as marketing items for the Facebook photo competitions and also offered to some 

students who did well in the face-to-face climate quiz during some visits in dormitories. 
- 4 GB memory sticks – were offered as prizes for the Facebook photo competitions, for local 

competitions during the dorm visits. 

 
In 2019-20, new personalized promotional materials, coasters and stickers with energy tips were used. These 
were all marketing items and students who received them understood the promotional role of them; marketing 
items were used to attract new students in the campaign, sponsors provided prizes for competitions. 
 

https://www.facebook.com/UOBSSO
https://www.instagram.com/studentswitchoff_uob/?hl=ro
http://romania.studentswitchoff.org/


 
 

 

 

 

Photo 1: Stickers with energy tips 

 
Through sponsorship, UoB was able to provide additional prizes: prepaid phone cards offered by the Vodafone 
company and external batteries offered by the Romanian Commercial Bank. 
 

2.5 The energy dashboard 
 

The energy dashboard is a supporting tool for the SSO campaign, developed by Ecovisum. It makes use of 
dormitory energy data to feedback on energy performance of each building on an ongoing basis and drives the 
competition to save energy.  

 
A short description of the dashboard was given as part of all meetings with ambassadors and discussions during 
visits in dormitories. The dashboard was embedded on the UoB SSO website and on the UoB Facebook page as 
the following link and print screen show. Monthly, UoB published news about how much energy was saved in 

dormitories on SSO Facebook page and Instagram page: 
https://www.facebook.com/UOBSSO/photos/a.149957455618821/540634019884494/?type=3&theater  
https://www.instagram.com/p/B8wsMHNht1t/ 
 
 

 

 
 
 
 
 
 

 

 
 
 
 
 
 
 

 
 
 
 
 

Photo 2: Dashboard news published on @UOBSSO 

 

https://www.facebook.com/UOBSSO/photos/a.149957455618821/540634019884494/?type=3&theater
https://www.instagram.com/p/B8wsMHNht1t/


 
 

 

 

2.6 Photos from the 2019-20 SSO campaign 
 

      

Photo 3: UoB training sessions                                        
               

      

Photo 4: Sign-up the SSO campaign 



 
 

 

 

 

Photo 5: Visits in dormitories 
 

 

Photo 6: SSO student participated at the online quizzes 

 

 

Photo 7: SSO student in Facebook competition 



 
 

 

 

2.7 Social Media and Email examples 
 

 

 

Figure 1: post on UOB Facebook page  
 

 

 Figure 2: posts on UoB Instagram page 



 
 

 

 

 

Figure 3: Newsletter sent to 2019-20 SSO halls students 
 

3. The Student Switch Off+ campaign in Romania 
 

3.1 Universities receiving information 
 
The 2019-20 academic year was the second year that SSO+ campaign was run in Romania. The team at UoB 
found it challenging to reach students living in private accommodation. 
 
Two main ways to reach students were identified: 

- Students studying at UoB who had lived in dormitories in the 2018-19 academic year and moved into 

private accommodations or currently living in private accommodation and willing to sign up for the 
SSO+ campaign. 

- Students from other universities who found out about the SSO+ campaign from online communication 
and signed up through an online form. 
 

In some cases, students willing to take part in the campaign did not specify at which university they were 
currently studying; therefore, their universities could not have been identified. In Table 7, the most frequent 

universities are shown. The number of students (unique students) who received e-mails was 2,366 regarding 
the SSO+ campaign (7,860 were sent in total): 

- An e-mail to 2018-19 halls students to inform them about SSO+ (1,074 students) 
- An e-mail to 2018-19 SSO+ students to reconfirm interest (482 students) 
- An e-mail 2019-20 SSO+ students who wanted to be part of the campaign living in private 

accommodation in 2019-20 (810 students). 

 
 



 
 

 

 

Name of University Number of students reached 

University of Bucharest 2,366 students: 

482 students living in private accommodation in 2018-19 
1,074 students who lived in dormitories during 2018-19 
810 students living in private accommodation in 2019-20 

Titu Maiorescu University 

Artifex University 

Other universities (few students) 

Table 7. Universities in Romania receiving SSO+ information in 2019-20. 
 

3.2 Engagement activities 
 
Unlike SSO, the vast majority of SSO+ engagement is done online via email and social media; this is 
predominantly because, unlike university dormitories, that are normally localized and easily accessible, 
privately rented accommodation is spread across town, and is not easily accessible. The main activities that 
took place as part of SSO+ were sending of regular emails to students living in the private rented sector, 
posting regular messages on social media (Facebook and Instagram) and a face-to-face training.  

 

Engagement 
Activity 

Frequency Theme Reach Additional 
Information 

Advice Email 9 emails, sent 

monthly 

Sept 2019 – Email 2018-19 

former halls students to inform 
them about SSO+ campaign 
and Energy Dummy bill and 
2018-19 students living in 
private accommodation to 
reconfirm interest 
Oct 2019 – 6 advice for energy 

and money saving in rented 
accommodation 
Nov 2019 – 10 advice on using 
appliances efficiently (kitchen) 
Dec 2019 – 2 advice for 
Christmas holidays  
Jan 2020 – 6 advice about 

thermal comfort 
Feb 2020 – 10 advice for saving 

water 
March 2020- Advice about how 
to switch supplier and to 
request a smart meter 

April 2020 - House Hunting 
May 2020 - Energy saving at 
summer holiday and thanks for 
support 

2,366 students 

emailed 

34 advice emails  

Social Media 
Posts 

30 posts over 
the year, 

posted every 
2-3 weeks  

Sep – 2 tips about saving 
energy from UE campaigns 

(www.economielaenergie.eu/int
eractive-house) - 1 tips about 
how can save on electricity 
without compromises, UoB 
SSO+ video 
Oct - Did you know that: about 

change the incandescent bulb 
to an economic one or led, info 
about RO EPC, do not leave the 
plug in the socket, energy 
dummy bill  
Nov – about energy label, 
energetic efficiency, about led 

bulb, normal temp in fridge 
household appliances in energy 
class A +++ have a low 
consumption, 
Dec - energy label 
Jan - energy bills, smart 
meters, smart home 

Feb – change supplier, 

Total social media 
reach = 14,749 

Total social media 
engagement = 
9,556 
 
Average Media 
Reach –1,229 

Average Media 
Engagement -796 

N/A 



 
 

 

 

electricity price, put a lid on, 
SSO+ video 
March - change your suppliers, 

change your windows, how to 
reduce your costs, about 
insulation and mold 

April - ecotips - stay home, how 
much the washing machine 
consumes 
May - energy label, using 
appliances efficiently in kitchen 

Training 2 Face-to-face training (19th Nov) 

Online Training (e-mail) – 19 
march 2020 

4 students 

 
16 students 

 

Face to Face 
activities 

12 
1 

Individual training sessions 
Final year event (ceremony) 

12 students  
8 students 

 

Photo 
Competitions  

10 
competitions 

Oct -  Switch off the light 
Nov - Put a lid on it! 
Dec - Don’t overfill the kettle! 

Jan - Do not leave the plug in 
the socket! 
Feb - Change the incandescent 
bulb to an economic one or led! 

March - Natural light is 
healthier! 
April - Do not leave the mobile 
phone charger plugged in! 
April -Open your window! 
May - Better laptop than PC! 
May - Thank you for joining us 

in the second year of the 
project! 

Social media 
competition posts 
generated 4,048 

likes 

305 entries across 
the 10 
competitions (204 

photos and 101 
videos) 

Table 8. Students’ engagement activities in the 2019-20 SSO+ campaign in Romania 

 

3.2.1 Emails and social media 
 
E-mails were generally sent on a monthly base (started in September 2019 until May 2020), as described in 
Table 8. Topics covered included general information and advice on how to save energy and money, how to 

rent the best apartment etc. During the year, over 30 informational posts were uploaded on Facebook: 
https://www.facebook.com/UOBSSO 
 

3.2.2 Training sessions and face-to-face activities 
 
The main training session for SSO+ ambassadors was run on 19th of November 2019; it was a joint session 
together with the SSO student ambassadors (please refer to section 2.2.2). Four SSO+ student ambassadors 
took part. Some students decided to become ambassadors later on, and expressed their interest by contacting 

the country manager directly (up until March 2020). Additional training through email for ambassadors proved 
useful in the context of pandemic situation, in March. 
 

3.2.3 Photo competitions and engagement activities 
 
Students involved in the SSO+ campaign received invitations to social media competitions through UoB 
Facebook page. Students received the same prizes as they did in SSO competitions - mainly prepaid phone 
cards offered by the Vodafone company and external batteries offered by the Romanian Commercial Bank. 

Photo competitions were announced on Facebook page started with October 2019. They were instructed to post 
photos on the Facebook UoB SSO page mentioning the acronym of SSO+, so, we could identify the competition 
participants. We had, in totals, 305 entries across the 10 competitions (204 photos and 101 videos) and 
generated 4,048 likes. 
 

3.3 Engagement materials 
 
The same engagement materials were used for SSO+ as in the SSO campaign (as described in section 2.4). 
 

https://www.facebook.com/UOBSSO


 
 

 

 

In addition, UoB used a video, created in the 2017-18 academic year, which includes advise on how to save 

energy when renting. It also included information on Energy Performance Certificates, switching suppliers, 

buying energy efficient appliances and getting a smart meter. The video was shared on the UoB Facebook 

pages two times and generated 264 likes, 1,775 people reach and 358 engagements and is posted Instagram 

page too. Also, the video is posted on University of Bucharest YouTube channel and, at the time of writing, was 

viewed 395 times. 

 

A ‘dummy energy bill’ was used to help students understand how to read a bill was also updated; it was sent by 

e-mail to students who lived in private accommodation in the previous academic year (2018-19) and students 

who lived in dormitories during 2018-19. Also, the dummy energy bill was posted on the UoB Facebook page 

(please refer to Figure 4) and Instagram page too (see Figure 5). 

 

 

Figure 4: Facebook post including the dummy energy bill 

 
 

https://www.youtube.com/watch?v=5-qzIr5oq18&t=2s


 
 

 

 

 

Figure 5: Instagram post including the dummy energy bill 

 

3.4 Photos from the SSO+ campaign 
 

                       

Photo 8: SSO+ student in Facebook competition                      Photo 9: SSO+ student in Facebook competition 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Photo 10: Submitted photo in SSO+ FB competition Photo 11: Submitted photo in SSO+ FB competition 
 

 

Photo 12: Submitted video in SSO+ FB competition 

 



 
 

 

 

3.5 Social media and email examples from the SSO+ campaign 
 

          
 
Figure 6: Facebook post with eco – tips                    Figure 7: Facebook post with energy bill example 

 

               
 

Figure 8: Facebook post with benefits of smart meter     Figure 9: Facebook post with example of smart house 



 
 

 

 

 

Figure 10: Facebook post with example of EPC 

 

 

Figure 11: Newsletter sent to 2019-20 SSO+ students 



 
 

 

 

4 Reflections of SAVES 2 in Romania 
 

4.1 Successes and challenges of SSO and SSO+ in 2019-20 
 

Successes of the campaigns: 
- The dedicated students from first two years of the project remained active in the last year; 
- Instagram account was created for the 2019-20 academic year; on this social platform we posted 

various tips for energy saving, climate change and sustainability, the page bring followed by 140 people 
(in a few months); 

- Visits in halls (in November) involved students more than in previous years; 

- The huge diversification of messages on Facebook page, very active and appreciated page; 
- All pictures and videos, all energy and money savings. 

 
Challenges of the campaigns: 

- Integration of the campaigns in the teaching and learning processes, as a practical activity when 
students can be actively engaged; 

- Too many repetitive activities with students coming in different periods of time to express their 

willingness to be active addressing the same questions; 
- Finding ways to motivate students; 
- Moving to the online activity after March 2020. 

 
The UoB addressed challenges from previous academic year through changing the way in some activities were 
delivered (e.g introducing an Instagram account, moving to online sessions) and of course, through a lot of 
communication among the UoB team members on one hand, and between the UoB team and the Saves 2 

manager, on another hand.  
 
The UoB team is particularly proud of: 

- Some students’ initiatives - many of them offered to raise awareness about the project, once they 
realized its relevance. This was especially true among students winning the photo competitions, who 
offered to promote further among their friends. 

- Collaboration – nationally and internationally. UoB has members in the project that work well together 
in terms of ideas sharing and collaboration. 

- Capacity of some students to change their behaviors - many students have become more responsible 
about energy saving. 

- The percentage of the energy saved (increased in 2019-20, compared with the 2017-18 and 2018-19 
for the SSO campaign).  

- Diversity of the information on Facebook and Instagram pages. The social media pages are very active, 

with a lot of information on saving energy, water, sustainability, climate change. 
 

4.2 Embedding SAVES 2 into wider activities 
 
In 2019-20 SSO and SSO+ were integrated in the academic teaching as part of students’ practical contribution 
to the Marketing class. The Professor teaching Marketing (also the SAVES 2country manager at UoB) explained 
to students from the very beginning of their course, their role and activities to be carried out. A table of 
possible actions was provided to students to have in mind during the semester and to fill it in for final evidence 
of their contribution, before the examination session - posts, videos, questionnaires, quizzes, ambassadors, 

video sharing etc. Students involved in activities were studying Marketing at different specializations at 
bachelor level: Business Administration, Marketing, Public Administration and Modern Languages. In addition, 
for students at Public Administration, the SSO and SSO+ campaigns were presented as civic engagement in 

relationship to a saving energy behavior and environmental issues awareness. 
 
The ambassador training in November 2019 was connected to another event of the EPG (Energy Policy Group) 
in the context of another national project – “Romania Eficienta” (Efficient Romania) meant to contribute to 

reduce the carbon emissions by 2030.  
 

4.3 Impact of SAVES 2 
 
The impact of SAVES 2 has been far-reaching for all stakeholders: students, accommodation managers, 
university leaders, even property owners. Below are some relevant indicators for 2019-20: 
 

- 28 student ambassadors trained (12 SSO ambassadors and 16 SSO+ ambassadors) 

- 1,706 students signed up to SSO and SSO+ campaigns  
- 12 photo competitions on @UOBSSO  



 
 

 

 

- 416 photos/videos submitted in competitions 

- 1 training face-to-face event – 9 participants 
- 9 newsletters sent to students. 

- 1,484 Facebook followers and 140 on Instagram page. 
- 394,694 kWh saved this year (252 930 kWh for SSO and 141,764 kWh for SSO+) 
- 200.68 tonnes of CO2 saved in total 

 

The highest impact is on knowledge and behaviors, as the more students learned about saving energy 
methods, the more they influenced their behavior as future graduates and responsible citizens. At the 
university level, a clear insight of the energy saving was generated from the Dashboard use and that generated 
a lot of reflection on the need of adopting some strategic actions to reduce the energy consumption in some 
halls. 
 

Impact of SSO and SSO+ campaigns in Romania 
(some M&E results for 2019-20) 

Baseline 
Survey 

Follow-up  
Survey 

About the SSO campaign and 
Energy saving efforts in 
future lifestyle 

Have you heard of the SSO campaign? 57% 62% 

I do quite a few things to save energy/I think I’ll 

be doing a lot more to save energy 

32% 56.7% 

About the SSO+ campaign, 

smart meters and Energy 
Performance Certificate 
(EPC) 
  

Have you heard of the SSO+ campaign? 72% 79% 

Have you heard of smart meters before? 39% 49% 

Have you heard of an EPC before? 34% 53% 

Did you see the EPC of your current property 
before you moved in? 

24% 27% 

Table 9. Student perception and knowledge of SAVES 2 in Romania in 2019-20. 
 

4.4 Legacy of SAVES 2 
 

In the future, as new students are enrolled at university programs, the continuation of energy saving advise is 
of utmost importance. In many cases, there is an awareness-action gap but in an organizational context 
oriented to energy saving, taking action would be easier especially if students become motivated. Motivating 
students to increase their engagement in saving energy is the key to have them participate more in campaigns. 
The plan for UoB is to pay close of attention to sustainability as an area of more institutional interest, including 
university actions towards sustainable development goals. 

5 Conclusions 
 

Both the SSO and SSO+ campaigns went well during the 2019-20 academic year. The project team felt more 
confident in running the SSO+ campaign, as this was the second year that it ran at UoB and the third year for 
the SSO campaign. 
 
This year was the most effective for both SSO and SSO+ since beginning the SAVES 2 project, as the impact 
has increased in terms of students’ engagement: participation in activities, openness to the project’s 

information, engagement with social media posts etc. Social media channels were expanded to include 
Instagram, new students were attracted to the campaigns and, critically, the campaigns were integrated into 
teaching. As a consequence of the adjustments, students living in the dormitories as well as those living in the 
private rented sector, could be better involved in the project activities, as they were able to work in teams and 
cooperate in a learning environment, such as the Marketing class. 
 


