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Introduction 
 

SAVES 2 is made of two distinct campaigns – Student Switch Off and Student Switch Off + (SSO+, previously 

referred to in the original bid as SAVES). The purpose of SSO+ is to raise awareness amongst students of how 

they can save energy and money when living in the private-rented sector – by practical behavioural changes, 

by searching for properties with good Energy Performance Certificate (EPC) ratings and by getting and using 

smart meters. For the academic year 2017/18 the SSO+ campaign ran in Cyprus, Greece, Lithuania and the 

UK. The campaign will expand to Bulgaria, Ireland and Romania for the academic year 2018/19. 

 

This deliverable relates to the communication of advice to students when they are leaving their university 

dormitories and moving into the private rented sector, however it is also relevant to those students who are 

looking to leave their current private accommodation, to move into other properties.  

 

This advice was sent by all partners taking part in SAVES 2, not just those running SSO+ this year. The target 

for the academic year 2017/18 is to reach at least 800 students with advice materials. 

SSO+ communication to students moving to the private 

rented sector 
 

In August 2017, NUS-UK put together template e-mails to be sent to students living in the private rented sector 

to raise their awareness of energy and money-saving actions, EPCs, smart meters and their rights as tenants to 

take actions such as switch energy provider/tariff. The template e-mails covered the period from September 

2017 to May 2018 and were shared with consortium partners from Cyprus, Greece and Lithuania for them to 

adapt the content to the relevant advice for their own country. Where relevant, partners have liaised with smart 

meter roll-out organisations in their country to ensure that the advice provided to students is accurate and up-

to-date.  

 

Further complimentary materials were put together between January-May 2018, focussing on advice to give to 

students when they are moving into the private rented sector for the first time. 

 

The following communication materials have been put together: 

- An advice video adapted for each of the seven countries taking part in SAVES 2 – links to these are 

found in country specific chapters of this report. This was produced centrally by NUS UK, with 

translations and adaptations provided by each of the consortium partners from each of the seven 

countries. 

- A set of emails to be disseminated by partners to students looking to move to private rented 

accommodation next year 

- Blogs from students living in the private rented sector (UK specific) 

 

The advice focused on reading the EPC of the property before renting it, looking at telling signs of bad 

insulation (such as mould or condensation), and checking energy ratings of appliances. Students were also 

advised (if appropriate) to speak with current tenants to see whether they experienced any problems within the 

property. 

 

The communication materials described in this report, have been shared by all consortium partners in Cyprus, 

Greece, UK, Lithuania, in addition to Ireland, Bulgaria and Romania (who will officially start running the SSO+ 

campaign from 2018/19 academic year). They focus on advice to students who are looking to move into the 

private rented sector, however the advice is also relevant to those already living in it. 

 

The following mix of communication channels were used to disseminate the messages: 

- Email lists 

- Student Switch Off Facebook pages 

- SAVES 2 web page 

- Country specific Student Switch Off webpages 

- Face to face meetings 

 

This report explains in more detail, what type of activities took place in each of the seven SAVES 2 countries. 

Engagement statistics are summarised in Tables 1 and 2. 
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Communications in the UK 
Several activities were conducted by NUS-UK. The Student Switch Off+ video was created in March 2018, and 

majority of communications centred around this: 

 

- Websites 

o The SSO+ video can be viewed on NUS-UK’s YouTube channel here: 

https://www.youtube.com/watch?v=3JAjMzXLox8 

o It has been embedded on the student facing the Student Switch Off website, here: 

http://studentswitchoff.org/save-energy-rented-accommodation/ 

o The video has also been embedded on the SAVES 2 website here: 

https://saves.nus.org.uk/how-to-save-energy/saving-energy-in-your-private-home 

o Three blogs put together by UK SSO+ ambassadors were posted on the SAVES 2 website, and 

can be viewed here: https://saves.unioncloud.org/groups/blog/articles  

 

- Emails 

o Students living in university dormitories were emailed in January 2018 with advice on what to 

look for in the private rented sector 

o Students currently living in private accommodation were emailed in April 2018 with advice on 

what to look out for when moving into a different property in the private rented sector. The link 

to the SSO+ video was included in this. 

 

- Social media 

o A post with a link to the SSO+ video was posted on 34 UK Student Switch Off Facebook pages 

in April 2018 

o The three blogs put together by the UK SSO+ ambassadors were reposted on all 34 UK Student 

Switch Off Facebook pages between January 2018 – April 2018 

o Several tweets with the SSO+ video were tweeted from the UK SSO Twitter account between 

March – April 2018 

 

Engagement statistics and reach are found in Tables 1 and 2, further down in this report. 

 

Communications in Cyprus 
A number of different activities were conducted by University of Cyprus (UCY), to promote the Student Switch 

Off+ video focusing on students looking for private rented accommodation. The following activities took place: 

 

- Websites 

o The video has been embedded on the Cyprus Student Switch Off website and can be viewed 

here: http://cyprus.studentswitchoff.org/find-a-university/university_of_cyprus/save-energy/   

 

- Emails 

o Students living in university dormitories were emailed in April 2018 with advice on what to look 

for in the private rented sector 

o Students currently living in private accommodation were emailed both in January and April 

2018 with advice on what to look out for when moving into a different property in the private 

rented sector 

 

- Social media 

o The SSO+ video was posted on three UCY Facebook pages in April 2018, one of them being the 

official UCY Student Switch Off Facebook page 

o The SSO+ video was also tweeted in May 2018 from the official UCY SSO Twitter account 

 

Engagement statistics and reach are found in Tables 1 and 2, further down in this report. 

 

Communications in Greece 
National and Kapodistrian University of Athens (NKUA) and Technical University of Crete (TUC) carried out 

communication activities with their respective students in Greece. 
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Several activities were conducted by TUC. The Student Switch Off+ video was created in April 2018, and 

majority of communications centred around this: 

 

- Websites 

o The SSO+ video can be viewed on TUC’s YouTube channels here: 

https://www.youtube.com/watch?v=3l0BCqdC-RM  

https://www.youtube.com/watch?v=zv65HYZYO64  

o It has been embedded on the Greek Student Switch Off website here (same for NKUA)  

o The video has also been embedded on the TUC website here: 

https://www.tuc.gr/index.php?id=3792&L=0&tx_news_pi1%5Bnews%5D=15875&tx_news_pi1

%5Bcontroller%5D=News&tx_news_pi1%5Baction%5D=detail&cHash=eeab83f81137fbc8f952f

c65c133900b  

 

- Emails 

o Students living in university dormitories were emailed in February 2018 with advice on what to 

look for in the private rented sector 

o Students currently living in private accommodation were emailed in May 2018 with advice on 

what to look out for when moving into a different property in the private rented sector. The link 

to the SSO+ video was included in this. 

 

- Social media 

o Several posts with the link to the SSO+ video was posted on TUC's Student Switch Off 

Facebook page from April 2018. 

 

In NKUA most of the engagement activities took place either face to face or through Facebook; face to face and 

Facebook were the communication channels most preferred by students living in dorms during SAVES 1 and 

therefore this is continued in SAVES 2 as well. The following activities took place between January-May 2018:   

 

- Face to face communications 

o    A version of a dummy energy bill for students living in dorms was created giving advice on what 

to look out for when house hunting the next academic year and what to expect when receiving 

their first energy bill. Hard copies of it were handed out to students during three face to face 

visits (one in March 2018 and two in April 2018). 

o    The dummy energy bill for students living in dormitories was posted in the common areas of the 

dormitories in the beginning of the academic year. The dormitory coordinator makes sure that it 

remains posted and visible until the end of the academic year.  

 

- Emails  

o    Students currently living in private accommodation were emailed in April 2018 and in May 2018 

with advice on what to look out for when moving into a different property in the private rented 

sector and on how to save energy from cooling in the warmer months of the year  

  

- Social media  

o The SSO+ video was posted on four NKUA Facebook pages in April 2018; two of them were 

specifically for students living in dorms (SSO and dormitory reading room Facebook pages) 

o Tips on how to save energy and reduce energy costs were provided frequently through the SSO 

Facebook page 

o Copies of the dummy energy bills for students living in dormitories and in the private rented 

sector were reposted on Facebook in May 2018 (first post was in November 2017) 

  

Engagement statistics and reach for NKUA and TUC are found in Tables 1 and 2, further down in this report. 

 

Communications in Lithuania 
Several activities were conducted by Vilnius Gediminas Technical University (VGTU). The Student Switch Off+ 

video was created in April 2018, and majority of communications centred around this: 

- Websites 

o The video has been embedded on the Lithuanian Student Switch Off website and can be viewed 

here: http://lithuania.studentswitchoff.org/kaip-taupyti-energija/  

 

- Emails 
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o Students living in university dormitories were emailed in April 2018 with advice on what to look 

for in the private rented sector 

o Students currently living in private accommodation were emailed both in February and April 

2018 with advice on what to look out for when moving into a different property in the private 

rented sector 

 

- Social media 

o The SSO+ video was posted on VGTU Student Switch Off Facebook pages in April 2018. 

 

Engagement statistics and reach are found in Tables 1 and 2, further down in this report. 

 

Communications in Romania 
In Romania, communications with students were carried out by the University of Bucharest (UoB). The 

following activities took place: 

 

− Websites 

o The SSO+ video can be viewed on University of Bucharest’s YouTube channel here: 

https://www.youtube.com/watch?v=5-qzIr5oq18&feature=youtu.be 

o It has been embedded on the student facing the Romanian Student Switch Off website, here: 

http://romania.studentswitchoff.org/save-energy/in-locuintele-inchiriate/  

  

− Emails 

o Students living in University of Bucharest dormitories were emailed in April 2018 with advice on 

what to look for in the private rented sector. 

 

− Social media 

o The SSO+ video was posted several times on University of Bucharest Student Switch Off Facebook 

pages in April and May 2018 https://www.facebook.com/UOBSSO  

 

Engagement statistics and reach for University of Bucharest are found in Tables 1 and 2, further down in this 

report. 

 

Communications in Ireland 
USI executed various activities to promote Switch Off +. The actions took place in April and May 2018 and were 

primarily centred around the promotion of the SSO+ video focusing on what to look for in the private rented 

sector. 

 

- Website 

o The SSO+ video can be viewed on Ireland Student Switch Off website here: 

http://ireland.studentswitchoff.org/student-switch-off/ 

 

- Emails 

o Students on the 'SAVES 2' Irish mailing list were emailed in May 2018 with advice on what to 

look for when seeking accommodation for the next academic year. The list was a combination of 

emails gathered throughout the year and is comprised of students living in dorms and also in 

the private accommodation sector. 

 

- Social Media  

o The video was posted on the four Irish Switch Off Facebook pages twice during the month of 

April 2018 and three times in May 2018. Tags such as ‘sustainable development’, ‘solar energy’ 

etc were put in place to try and expand the reach of the post. 

o The video link was also posted on the Union of Students of Ireland Facebook page once in April 

2018 and twice in May 2018. 

o The SSO+ video link was upload on to the USI Instagram account in May 2018 

 

Engagement statistics and reach for are found in Tables 1 and 2, further down in this report 
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Communications in Bulgaria 
 

Several activities were conducted by University of Sofia (UoS). Most of the communication channels were 

centred around the Student Switch Off + video, including: 

 

- E-mails 

o Students, living in dormitories and those, who are currently living in private accommodation 

were both e-mailed in May 2018 and each e-mail included the SSO+ video 

 

- Websites  

o The SSO+ video has been uploaded on the Bulgarian Student Switch Off website and can be 

reviewed here: bulgaria.studentswitchoff.org/energy-saving-rented-accomodation/  

o The SSO+ video can also be viewed on Youtube: 

https://www.youtube.com/watch?v=XH1Dgxo1KDo  

 

- Social media 

o The SSO+ video was posted on the UoS Student Switch Off Facebook page in April 2018. 

 

Engagement statistics and reach for University of Sofia can e found in Tables 1 and 2, further down in this 

report.  

 

Summary of reach and engagement statistics 
 

Figure 1 – 20 are examples of the communication materials used in the seven countries, and Tables 1 and 2 

provide statistics on the reach and engagement with the communications so far. As can be seen in Tables 1 and 

2, we have already significantly surpassed our target of reaching 800 students so this aspect of the project has 

got off to a very good start – reaching over 36,370 unique students via e-mail and with a total reach on social 

media of over 31,846 person-reaches (some people will have been reached more than once).  

 

For emails, the reach relates to the number of people who were contacted, and the engagement statistics 

indicate how many people opened/read the emails, clicked on links within the emails (this is unavailable for 

some countries because of the email software they used). 

 

For social media, the reach relates to the number of people who viewed/read the posts (therefore this is similar 

to the engagement statistics for emails), and the engagement statistics relates to more in depth engagement – 

e.g. when people ‘liked’, ‘retweeted’, or ‘shared’ the links through their social media. 

 

Table 1: Summary of reach and engagement email statistics of the private rented sector 

communication materials in each country (January - May 2018) 

 

Country E-mail reach 

(those sent 

information) 

E-mail 

engagement 

(including opens, 

clicks, shares) 

Notes 

Cyprus 4,335 1,911 208 students living in halls were emailed 

in April 2018. An average of 4,142 

students currently living in the private 

rented sector were emailed with similar 

advice in January and April 2018.  

Greece 39 (NKUA) 

250 (TUC) 

n/a NKUA: 39 students already living in the 

private rented sector were emailed with 

the newsletter in April and May 2018. Due 

to lack of a formal university mailing list 

the emails used by NKUA were those for 

which students gave their consent in the 

SSO+ baseline questionnaire survey (Task 

5.3). Students in dorms were contacted 

face to face and through social media.   

Lithuania 6,539 n/a 

 

6,000 students living in dormitories were 

emailed in January, additionally 
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250 students living in dormitories were 

emailed in April 2018, while 289 students 

already living in the private rented sector 

were emailed with the similar advice in 

February and April 2018. 

UK 24,011 2,358 12,848 students living in dormitories were 

emailed in January 2018, and a further 

11,163 students already living in the 

private rented sector were emailed with 

the similar advice in April 2018. 

Bulgaria 11 n/a Currently UoS has limited information 

about student's e-mails – this addressed 

for 2018/19 academic year. 

 

Ireland 588 n/a Currently USI is using Gmail to email 

students therefore we do not have access 

to information on engagement. 

Romania 597 n/a 597 students living in halls were emailed 

in April 2018. The messages were sent 

from Gmail account. 

Total 36,370 4,269  

 

 

Table 2: Summary of reach and engagement social media statistics of the private rented sector 

communication materials in each country (January - May 2018) 

 

Country Social media reach 

(views) 

Social media 

engagement 

(including clicks, 

retweets, likes, 

shares) 

Notes 

Cyprus 671 37 SSO+ video posted on 3 Facebook Pages 

one of them being the official SSO+ and 

Twitter SSO+ account  

Greece 2,897 (NKUA) 

6,126 (TUC) 

306 (NKUA) 

223 (TUC) 

NKUA: SSO+ video posted on 4 Facebook 

pages 

TUC: SSO+ video posted on 2 Facebook 

Pages 

Lithuania 3,289 61 SSO+ video posted on SSO Facebook 

pages 

UK 6,552 98 SSO+ video posted on SSO Facebook 

pages and Twitter 

Bulgaria 49 9 SSO+ video was posted on the Facebook 

page of UoS 

Ireland 11,229 365 SSO+ video posted ion 5 Facebook pages 

plus USI Twitter and Instagram  

Romania 1,033 46 SSO+ video posted on UOBSSO Facebook. 

The reaches, views, clicks, likes and 

shares increase day by day. 

Total 31,846 1,145  

 

 

Figures illustrating engagement activities in the seven SAVES 2 countries 
 

The section below offers some screenshots of engagement activities/impact that they have had. Figures 1 – 9 

show performance statistics of social media posts on Facebook and Figures 10 - 12 on Twitter (where relevant) 

for each of the seven SAVES 2 countries. Figures 13 – 20 are screenshots of emails sent to students in each of 

the seven SAVES 2 countries. 
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Figure 1: UK: Performance statistics of one of the Facebook posts about the SSO+ video 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2: Cyprus: Performance statistics of one of the Facebook posts about the SSO+ video 
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Figure 3: Ireland: Performance statistics of one of the Facebook posts about the SSO+ video 

 

 
 

 

Figure 4: Romania: Performance statistics of one of the Facebook posts about the SSO+ video 
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Figure 5: Romania: Performance statistics of one of the Facebook posts about the SSO+ video 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 6: Greece (NKUA): Performance statistics of one of the Facebook posts about the SSO+ video 
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Figure 7: Lithuania: Performance statistics of one of the Facebook posts about the SSO+ video 

 

 
 

Figure 8: Greece (TUC): Performance statistics of two of the Facebook posts about the SSO+ video 
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Figure 9: Bulgaria Performance statistics of the Facebook posts about the SSO+ video 

 

 

 
 

 



14 

 

 

 

Figure 10: UK: Performance statistics of one of the Twitter posts about the SSO+ video 

 

  

 

 

Figure 11: Cyprus: Performance statistics of the Twitter post about the SSO+ video 
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Figure 12: Ireland: Performance statistics of the Twitter post about the SSO+ video 
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Figure 13: UK:  HTML e-mail sent to UK students currently living in dormitories, who will be looking 

for private rented accommodation for the new academic year. 
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Figure 14: Cyprus -  HTML e-mail sent to UCY students currently living in dormitories, who will be 

looking for private rented accommodation for the new academic year.  
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Figure 15: LITHUANIA:  HTML e-mail sent to VGTU students currently living in dormitories, who will 

be looking for private rented accommodation for the new academic year. 
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Figure 16: Ireland:  Email sent to Irish students currently living in dormitories and private sector 

who will be looking for private rented accommodation for the new academic year. 
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Figure 17: Romania:  Email sent to UoB students currently living in dormitories who will be looking 

for private rented accommodation for the new academic year. 

 

 

 
 

 

 

Figure 18: Greece (NKUA):  E-mail sent to Greek students currently living in private rented sector. 
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Figure 19: Greece (TUC) -  HTML e-mail sent to TUC students currently living in dormitories, who 

will be looking for private rented accommodation for the new academic year.  
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Figure 20: Bulgaria -  Email sent to UoS students currently living in dormitories, who will be looking 

for private rented accommodation for the new academic year.  

 

 

 


